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Abstract 

The media plays a significant role in influencing our thoughts and beliefs. Through agenda-

setting, the media shapes the perception of the public through the issues it chooses to cover, how 

it chooses to cover them, and the frequency at which it chooses to cover them. News media has 

been proven to often overrepresent minority groups as criminals and lawbreakers, imprinting 

these beliefs onto those who view these portrayals and making the “issue” of race and crime 

salient in the minds of the public. These subtle, yet impactful, negative portrayals influence 

racial relations and public opinion in meaningful ways. This study seeks to build upon current 

racial scholarship by further investigating the relationship between news media and its effect on 

racial attitudes. This report explored the effects of news media consumption on racial attitudes 

through a 2 (Black or White participant) x 3 (Black, White, or non-specific target suspect race) 

experiment (n=147). Results revealed that despite exposure to different racial news primes and 

varying levels of news media consumption, participants did not differ significantly in regard to 

modern racism scores. Results also showed that level of news media consumption did impact 

crime-related anxiety and intercultural communication apprehension.  

 

Keywords: Agenda setting, framing, stereotyping, media effects, race, experiment  
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Introduction 
 

Much of what we know, or what we think we know, about the world does not come from our 

first-hand experience, but rather from vicarious experiences learned through the media (Lester & 

Ross, 2003). Thus, central to our perceptions and beliefs are what we see portrayed in the media. 

For many of us, the media informs us about what is going on around us, defines what is 

important to us and is usually perceived as a credible source of information. Society is not only 

informed about public issues by way of the media, but also decides how important the issue or 

topic is by the attention the media gives to it (McCombs & Shaw, 1976). In this way, we as a 

society are greatly influenced by the agenda the media sets. That is, the more coverage a topic 

receives from the media, the more importance we as a society place on that issue. In addition to 

defining what is important to our society, the media also has the power to influence subsequent 

attitudes, behaviors, and beliefs (McCombs & Shaw, 1972; McCombs, 2004). 

 

Cultural stereotypes spread through the media, for example, play a key role in influencing the 

public’s perceptions and expectations regarding various cultural groups (especially Black 

Americans). The media plays a significant role in the establishment and maintenance of “we-

feeling” and may similarly aid in the alienation of co-cultural groups (like women, blacks, 

immigrants, etc.) (Watson & Hill, 2015). As a result, stigmatized individuals may bear the 

burden of unflattering societal messages about their group identity. These unflattering depictions 

and their effects also spill over to those outside of these groups consuming these portrayals. For 

instance, prior research indicates that local news programming frequently overrepresents Blacks 

as perpetrators and criminals (Dixon & Linz, 2000). These disproportionate portrayals influence 

the attitudes, beliefs, and opinions of society regarding race and crime (Dixon, 2006; Gilliam 
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&Iyengar, 2000).  For example, exposure to the racial components of crime narrative increases 

support of punitive approaches to crime and reinforces negative attitudes about African-

Americans among white (but not black) viewers (Gilliam & Iyengar, 2000). Likewise, the 

prevalence of Blacks displayed in the news as criminal suspects has a great influence on the way 

that society constructs its idea of what a “criminal” looks like. As research suggests, the more 

often people watch criminal cases with Black suspects compared to White suspects, the more 

they see the world as dangerous and when presented a racially unspecified, assume the suspect is 

Black (Dixon, 2006; Oliver & Fonash, 2002). 

 

The disproportionate representation of minorities as criminals/aggressors and White’s as victims 

in the news combined with the regular consumption of these harmful messages have been shown 

to incite prejudicial responses from White viewers (Dixon, 2007, 2008; Dixon & Maddox, 2005). 

By the nature of news media, the media’s portrayal has the power to hugely influence public and 

personal opinion. For example, according to Dixon, such stereotypes feed political rhetoric and 

inform public policy. Research suggests that whites’ attitudes towards blacks play a key role in 

their fear triggered by encounters with strangers in public settings. These attitudes include 

increased fear (from Whites) of being victimized by racial minorities, especially young, Black 

males due to the constantly reinforced idea that blacks are aggressive, violent, and frequent 

criminals (St. John & Heald-Moore, 1996). It is clear that media exposure contributes greatly to 

the formation and reinforcement of these stereotypes and attitudes toward minority groups. 

 

 The integral part that the media plays in influencing our society along with our social beliefs 

makes the investigation of the consequences and the impact of these findings a pivotal topic to 
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explore, especially in a time dominated by media and a rocky political climate. A well-

established and continuously growing body of research has examined the presence of agenda 

setting and its influence on public opinion. Frequently, the connection between news media and 

public opinion are examined through the lens of politics or crime imagery in television news 

programs. Although also important, less research has been aimed at investigating the connection 

between stereotypical perceptions of minority groups and text news portrayals on forming (and 

reinforcing) Black stereotypes and racial attitudes. This study seeks to fill this gap by 

investigating how exposure to text news portrayals of race and crime affects the social judgments 

and racial attitudes of college-aged students at a predominately white university. 

 

Literature Review 

Agenda-setting Theory 

The agenda-setting theory argues that the media plays a crucial role in how issues capture public 

attention. As argued by Walter Lipman in 1922, through agenda-setting, the mass media shapes 

public perception and events in the mind of the public through images. We the public are 

reported to and then form opinions based on what is reported and how that information is 

reported to us. In effect, the mass media influences public opinion, if not by influencing actual 

decisions and behaviors, at least in influencing what topics and issues will be registered to the 

public as salient (Stone & McCombs, 1981). As asserted by Bernard Cohen in 1963, the media 

may not necessarily be effective in telling the public what to think but is greatly successful in 

telling the public what to think about. In this function, Cohen argues that “the world will look 

different to different people depending on the map that is drawn for them by writers, editors, and 

publishers of the paper they read.” The agenda-setting theory predicts that this effect is 
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accomplished through the frequency of media exposure. That is, the more frequently and 

dominantly news items are covered, the more the audience will view these issues as being 

important. In fact, agenda-setting theory is usually considered from two levels: first level 

agenda-setting, which is “focused on the relative salience (usually operationally defined as 

perceived importance) of issues or subjects,” and second level agenda-setting, which “examines 

the relative salience of attributes of issues” (Weaver, 2007). A 1968 Chapel Hill study by 

McCombs and Shaw provided empirical evidence that consumers not only learn about an issue 

"but also how much importance is attached to that issue from the amount of information in a 

news story and its position." Through their research surveying 100 Chapel Hill residents who 

were undecided in the 1968 presidential race, they were able to find a .96 correlation between the 

issues the public deemed most important and the issues the media was making the most salient, 

reinforcing the idea that the media defines what is important to the public (McCombs & Shaw, 

1972). Following this thinking, it can be assumed that what is presented in the media does not 

necessarily reflect reality, but a shaped depiction of reality. It can also be assumed that the issues 

that we see the most frequently are not necessarily the most pressing, simply the most 

concentrated on by the media. 

Agenda-setting and Crime. 

There are many studies regarding the relationship between the media and fear of crime. Crime 

coverage strongly affects how people think about the real-world occurrence of crime. People 

depend on the media and crime news coverage for assessing the crime level in their own 

environments. That is, the more the media report about crime-related events, the more the 

viewing public believes that crime rates are high in their society as well (Davis 1952). Moreover, 

research has shown that there is a strong correlation between crime coverage and feelings of 
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insecurity/anxiety (Gerbner, Gross, Morgan, and Signorielli, 1994). Lowry et al. (2003) found in 

their longitudinal study that network television news covering crime news shifted the public’s 

concentration to criminal cases as well as filled them with fear/anxiety. These studies have 

concluded that overall, individual’s fear of crime is disproportionate to actual incidences of 

crime as well as their personal likelihood of actually becoming a victim of a crime. Gans (1979) 

argues that these distorted perceptions are strengthened by the high percentage of media 

coverage dedicated to crime news, especially regarding violent crimes, despite the true rate of 

criminal activity. Those in the news media business also acknowledge that fearful news is, 

indeed, often used to attract an audience (Iyengar & Reeves, 1997).  This falls directly in line 

with agenda-setting theory assumptions as increasing the salience of crime-related news also 

increases fear of victimization in these perceived frequent occurrences of crime. In fact, a study 

conducted by Young (2003) revealed that there was an established pattern suggesting that fear 

was associated with heightened perceptions of crime-related issue importance. This 

understanding of how agenda-setting influences thoughts and beliefs through frequency and 

salience begs the question: what happens when these depictions are concentrated negatively 

towards a specific group? 

 

Framing 

Where agenda-setting is largely concerned with the salience and accessibility of an issue, 

framing focuses on how audience perceive an issue through altering how it is described (Weaver, 

2007). We respond to events in our society by relying several frameworks or "schemata of 

interpretation" to turn otherwise meaningless aspects into something meaningful (Goffman, 

1974). These “frameworks” enable individuals "to locate, perceive, identify, and label" otherwise 
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complex information or constructs (Goffman, 1974). As asserted by Scheufele and Tweksbury, 

framing is “based on the assumption that how an issue is characterized in news reports can have 

an influence on how it is understood by audiences (Scheufele & Tewksbury, 2007).” Kahneman 

and Tversky’s experimental work, for instance, determined that different presentations of 

virtually identical decision-making scenarios influenced people’s decisions and their evaluations 

of various options presented to them (Tversky & Kahneman, 1986). According to them, “framing 

is controlled by the manner in which the choice problem is presented as well as by norms, habits, 

and expectancies of the decision maker.” These evaluations are commonly made using heuristics 

and are directly linked with ‘‘the ease in which instances or associations could be brought to 

mind’’ (Tversky & Kahneman, 1973). Tversky and Kahneman use the example of using 

recollection of divorces among one’s acquaintances as an assessment of divorce rate in a given 

community. They also assert that bonds are strengthened by repetition, “perhaps the oldest law of 

memory known to man” (Tversky & Kahneman, 1973). Entman further explains the media’s role 

in providing society schemas for interpreting events through salience and selection (Entman, 

1993). He explains: “to frame is too select some aspects of perceived reality and make them 

more salient in a communicating text, in such a way as to promote a particular problem 

definition, casual interpretation, more evaluation, and/or treatment recommendation.”  In line 

with this thinking, one may make assumptions regarding racial groups by recalling frequently 

represented depictions portrayed through the media. In this way, agenda-setting (through 

frequency and salience) and framing (how issues or groups are characterized and presented) 

work together as a larger agenda-setting construct from which we derive our societal judgements 

and beliefs. 
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Agenda-setting, Framing and Stereotyping 

While the mass media did not construct historically rooted stereotypes or cultural prejudices, it 

certainly plays a major role in serving as a vehicle to continue to spread these harmful beliefs. In 

fact, research supports the assertion that the media frequently projects these negative depictions, 

especially when regarding minorities. Minority groups such as Asians, Native Americans, 

Latinos, and Blacks are commonly viewed as “poorer, lazier, more violence prone, less 

intelligent, less patriotic and less willing to be self-supporting than whites” (Tan, Fujioka, and 

Lucht, 1997, p.265). Blacks are also seldom shown as professionals, more often depicted as 

either servants, mammies, and buffoons or poor, lazy, aggressive, entertainers and athletes 

(Greenberg, Mastero, & Brand, 2002). As Katheryn Russell (1998) asserted: “the public 

representation of Blackness is a distorted one. The media, as well as the academic community, 

are largely responsible for this caricature. Blacks are routinely portrayed as marginal, deviant 

members of society. The exceptions to these portrayals have been insufficient to alter the 

public’s perception. These deeply rooted images are clearly holdovers from slavery. Our public 

language on race and crime makes it difficult to combat these stereotypical images (p.149).” In 

line with these assertions, Mastro and Troop found in their 2004 study that when exposed to 

stereotypical portrayals of blacks, individuals consistently rated Black characters negatively, 

transcending any positive interaction they may have had with other Black Americans. This is in 

accordance with several other studies indicating that negative racial depictions in media impact 

future evaluations of minorities (Dates, 1990; Ford, 1997; Power, Murphy, & Coover, 1996; 

Gilliam & Iyengar, 2000). 
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Gender-based Black Stereotypes. An important factor in the representation of Black Americans 

in the media is gender. Just as stereotypical depictions of Black males as thugs and criminals 

reign dominate in the media, Black women endure their own burden of one-dimensional news 

reporting. There are three main enduring stereotypes of Black women in media: the Jezebel, the 

Mammy, and the Sapphire (Hill Collins, 1991). The Jezebel is a seductive, highly sexualized 

depiction of the Black woman. According to Jewell (1993), the Jezebel is considered a “worldly 

seductress” whom “fulfils the sex objectification requirement of white womanhood.” Although 

the Jezebel stereotype can be applied to women across all racial groups, it was particularly 

common during slavery and is often used to depict Black women (Donovan, 2007). The Jezebel 

stereotype still persists today, exemplified by current research suggesting that Black women are 

hypersexualized to a greater degree in the media than are White women and are considered more 

sexually promiscuous than White women (Turner, 2011). Another common stereotypical 

depiction of Black women is the Mammy caricature. The Mammy is described as an overweight, 

selfless and dependent domestic worker. The Mammy is often depicted as an “asexual 

grandmother type who dedicated her life to her white family” (Versluys & Codde, 2014). The 

Mammy was used as a sort of justification the past enslavement and later oppression and 

mistreatment of Black women. Lastly is the Sapphire, or more commonly known as the “angry 

black woman” stereotype. The term “sapphire” as a descriptor for the “angry black woman” was 

made popular by TV series Amos ‘n’ Andy, which starred a character named Sapphire Stevens, 

the epitome of the angry black woman stereotype (Harris-Perry, 2011). The Sapphire stereotype 

depicts Black women as “loud, verbally abusive, emasculating matriarch[s], (Versluys & Codde, 

2014)” and is still easily identifiable in today’s film, television, and news portrayals. As pointed 

to by Marquita Gammage (2016), “stereotypes such as welfare queen, illegitimate baby-mama, 
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and jezebel” have served as the key story lines for Black women and are often influenced by 

these historical depictions of black women. 

 

On the flip side of this coin, Black men are often to portrayed as violent, crime-prone, negligent 

anti-intellectual and animal-like. Black fathers are shown in media as spending time with their 

kids almost half as often as white fathers and are regularly depicted as uninvolved in their 

children’s lives (Dixon, 2017) reinforcing the idea of the negligent, dead-beat Black male. 

Blacks males are also rarely shown contributing to the economic or business side of the country, 

as blacks males most of their appearances in the media in crime, sports and entertainment stories. 

Blacks, with rare exceptions, are represented as workers, athletes, laborers, entertainers, 

criminals, or some combination thereof. (Tucker, 2007). Research on news and reality 

entertainment genres, especially, have shown that Black men are likely to be shown as criminal 

suspects more than actual crime statistics implicate and are often depicted as particularly violent 

or threatening (Oliver, 2003).  This reality is reinforced even in other forms of media like video 

games. As pointed out by Williams et al., for example, “…outside of sports games, the 

representation of African Americans [in popular video games] drops precipitously, with many of 

the remaining featured as gangsters and street people…” (Williams et al., 2009). Research has 

also shown that viewers’ mistaken memory of criminal portrayals can serve to implicate 

basically any Black male as a criminal suspect (Oliver, 2003).  Even in the rare occasions when 

Black males are depicted in other capacities, the element of criminality is interwoven into their 

identity. For instance, in the case of the Black male athlete, King and Charles (2001), assert 

"criminality indelibly marks the African American athlete.” As pointed to by Smiley and 

Fakunle (2016) terms such as “thug,” “ghetto,” “hood,” “sketchy,” and “shady” are all examples 
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of coded language that are used to refer to Black criminality without appearing overtly racially 

prejudiced.  In fact, President Barack Obama himself, even in the position considered the head of 

our society, was often referred to as a “political thug.” The overrepresentation of Black males as 

villains and criminals coupled the little effort by the media to offset these portrayals makes the 

stereotypical Black criminal nearly impossible to escape. 

 

Socioeconomic class-based Black Stereotypes. Socioeconomic status also plays a huge factor in 

the stereotypical representation of Black Americans in the media. In a 2017 study, Dixon found 

that black families represent 59 percent of the poor portrayed in the media but account for just 27 

percent of Americans in poverty. Whites families make up 17 percent of the poor depicted in 

news media but make up 66 percent of the American poor. Black people are also nearly three 

times more likely than whites to be portrayed as dependent on welfare, the study showed. 

According to Dixon, Black families represent 60% of welfare recipients in news and opinion 

media but make up just 42% of welfare recipients, according to official government reports. 

Additionally, fewer than 10% of the news stories that were coded cited any data referencing 

structural, historic or systemic barriers to Black wealth acquisition. Instead, Dixon found that 

Black people tended to be depicted as lazy and inept welfare recipients in news broadcasts. 

Moreover, Armstrong, Neuendorf, and Bentar (1992) found that college students who watched a 

larger amount of news programming were more likely to perceive Black Americans as surviving 

on a lower socioeconomic status than the rest of the general public. Research also indicates that 

that African American characters have lower socioeconomic status roles on television than White 

characters (Segger & Wheeler, 1973). Giles found in his 1996 study examining photos of Black 

people in Time, Newsweek, and U.S. News and World Report that photos relating to poverty 
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disproportionately featured Black subjects. He found that in Newsweek, 66% of subjects in the 

photographs depicting poverty were Black, 65% in Time and 53% in U.S. News. The actual 

proportion of Blacks in poverty was 29% (Giles, 1996).  

 

These negative stereotypical depictions displayed in the mass media have been proven to have 

the potential to overshadow any positive communication with blacks allowing misrepresentation 

and disparaging beliefs to prevail.  

 

Crime News Coverage and Racial Stereotypes 

These persistent negative portrayals have lasting impacts on the attitudes and beliefs of the 

viewing public. For example, among one of the most common and widely held stereotypes about 

Black Americans is the belief that they are violent criminals. Ethnic and racial minorities’ 

portrayal in the media remain greatly under-represented and largely misrepresented by regular 

stereotypical and negative depictions (Abraham, 2003). In conjunction with these negative 

portrayals, the press has been documented to pay little attention to facets of the African 

American population, with the exception of crime-related news (Myrdal, 1944). Research has 

shown that Black Americans are overrepresented as criminals and suspects in crime news media 

(Greenberg, Mastero & Brand, 2000; Dixon & Linz, 2000). In a 2006 study, Dixon and Linz 

conducted a content analysis of a random sample of Los Angeles and Orange County local 

television news programming’s. They found that Blacks and Latinos were significantly more 

likely to be portrayed as lawbreakers, whereas their White counterparts were more likely to be 

portrayed as defenders. This study also revealed that Blacks are overrepresented as lawbreakers 

and Latinos and Whites are underrepresented as lawbreakers compared to their respective crime 
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rates as reported by the California Department of Justice for Los Angeles and Orange counties 

(Dixon & Linz, 2006). Blacks represent 37 percent of criminals shown in the news but constitute 

26 percent of those arrested on criminal charges. In contrast, news media portray whites as 

criminals only 28 percent of the time, though FBI crime reports show they make up 77 percent of 

crime suspects. Oliver and Fonash (2002) also found that readers were more likely to misidentify 

Blacks with violent crimes than Whites and that viewers will often make the assumption that 

unidentified criminal suspects reported in crime news stories are black. Empirical evidence has 

found that Blacks are twice as likely as whites to be portrayed as perpetrators of crime on local 

television news (Dixon & Linz, 2002).  Research has shown that viewers are also more likely to 

support the death penalty, three-strikes legislation, and the belief that traits/dispositional factors 

are the cause of criminal behavior when exposed to Black criminals on the news (Gilliam & 

Iyengar, 2000; Gilliam, 1998; Gilliam et al. 1996). These studies demonstrate that the 

overrepresentation of Blacks as criminals in news media and the subsequent overexposure of 

these portrayals activates a form of cognitive imprinting that links Blacks with criminality and is 

used in future judgments. In this regard, the media and media consumption adversely affect the 

judgments and attitudes of the public in regard to Black Americans. 

 

Media Effects, Racial Attitudes & Society 

These warped judgments and attitudes regarding Black Americans have serious implications 

within our society. Research has shown that there is a link between media and public attitudes. 

Cultivation theory, for example, suggests that exposure to media over time “cultivates” our 

perceptions of reality (Gerbner, Gross, Morgan, & Signorelli, 1986). That is, we develop our 

understanding of what is true based on what we view in the media. Consuming these regular 
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overrepresentations of Blacks in crime-related news reaffirms the association between Blacks 

and criminality in the mind of those consuming these messages (including Blacks).  This 

connection, Blacks and criminality, has a long-term effect on race-related evaluations. Research 

studies and public opinion surveys about crime have uncovered that Whites express greater fear 

of crime when in the presence of African Americans (Moeller, 1989; St. John & Heald-Moore, 

1995). As stated by Devine and Elliot (1995), “stereotypic images of Blacks persist in the 

dominant media and Blacks continue to be underrepresented in traditional positions of power. As 

a result, stereotypes are perpetuated within the culture in subtle, yet highly effectual ways” 

(p.1149). These representations brought forth by the media, thus, have lasting negative effects on 

the attitudes and behaviors of both groups. The way minorities are depicted in the media may 

contribute to the perpetuation of stereotypes and implicit racism without the viewer even being 

aware. As noted by Tyler and Cook (1984), "The mass media generally have an impact on 

societal level judgments, that is, influence citizens' views about the world." (p. 694). As Allport 

(1954) noted: “Yet so frequently to associate Negro with crime is bound to leave a lasting effect 

on readers, particularly if this association is not offset by news items favorable to the colored 

group” (p. 201). As illustrated by a study completed by Entman, when mass media present 

diverging images of African Americans as both successful journalists/politicians and dangerous 

criminals on the same newscast, people may develop conflicting beliefs about minorities 

(Entman, 1990). For instance, Gaertner and Dovidio (1986), point to the evidence of “aversive 

racism,” which often manifests unconsciously and in subtle and indirect ways wherein Whites 

manage to have both sympathetic sentiments regarding the struggles of Blacks as well as 

negative feelings and beliefs towards the group. The media has a major impact on the formation 

of these attitudes and beliefs as they control not only the message but the frequency of these 
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messages. As explained by Watson & Hill: “the impact [of the media] will be more influential if 

all the media are saying more or less the same thing at the same time (consistency) or if the 

media are concentrating on a small rather than diverse number of stories (intensity) or if they are 

repeating messages, images, viewpoints over and over again (frequency)” (Watson & Hill, 

2015). Strikingly, research on media priming suggests that even a single exposure to these 

unfavorable characterizations can yield stereotype-based responses (Mastro, et.al, 2009). 

Research has also shown that those who frequently consume television news tend to display 

perceptions and beliefs that reflect the messages portrayed on television (Potter, 1994). It is 

particularly important to note how society processes these portrayals considering people can 

respond to information in implicitly stereotypical ways, even when they are consciously rejecting 

prejudice (Devine & Monteith, 1993). These studies demonstrate the influence the media has on 

the formation of our social construction of reality, beliefs and attitudes. Through consistent 

exposure to stereotypes, the repeated association of images to traits, and the reinforcement of 

exaggerated views of criminality and violence by Blacks, the media shapes the perceptions of 

Blacks and others in society. As asserted by Browne, Firestone & Mickiewicz (1994), “Majority 

cultural domination often carries with it the power to stereotype. It is in itself a way to maintain 

power, in fact, because it underlines the ability of those holding power to determine how to 

portray those who do not.” The mass media are ideal vehicles for stereotyping, “because they 

extend throughout society, and frequently serve as trendsetters, taste-makers, labelers, and the 

raw material for daily conversation. (Browne, Firestone & Mickiewicz; 1994, p. 8)” These 

exaggerated misrepresentations can have lasting and devastating consequences for these groups. 

As the media can affect one's impression of other races, especially when direct information is 

limited (Fujioka, 1999), stereotypical portrayals inform those who have little experience with 
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these groups and may perpetuate these negative opinions of these groups despite the absence of 

negative first-hand experience with these groups. Minority groups also become aware of these 

representations as what others believe to be true depictions of their ethnic group’s identity. As 

noted by Davis & Gandy (1999), “African American audiences are perceived as victims of 

negative, one-dimensional, and stereotypic media images. These images are internalized by 

Black children and adolescents and lead to negative self-concepts and low self-esteem.” As 

pointed out by Entman and Rojecki (2000), network news tends to "ghettoize" Blacks. Even 

when blacks do appear in the media as sympathetic and competent figures, they tend to be 

figures that the audience cannot truly identify with. They also usually lack important character 

details like names, visible family, etc. As Tucker (2007) contends, few Blacks depicted in the 

media as “competent, capable, and successful members of businesses and families who have 

attained some degree of material wealth.” When they are, they confined to very limited, 

stereotypical options. This lack of representation is detrimental to these minority groups. When 

children who are regular consumers of the media encounters a lack of representation of their 

racial group, they may draw the conclusion that their ethnic group is unimportant to society and 

dispensable (Singer & Singer, 2001, p.74-97). Likewise, if these children frequently encounter 

representations that paint their ethnic group in a negative image (for example, violent or a 

criminal), they may learn to associate their group as heinous to society (Breckinridge, 2011). 

This can cause ambivalent viewpoints about their own ethnic identity (Allen, 1993). This makes 

it clear that negative stereotypical portrayals in the media impact not only the way that society 

views Black Americans, but also how Black Americans view themselves. In this way, the media 

works to perpetuate negative societal norms of prejudice, discrimination, and misrepresentation. 
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Research Questions & Hypotheses 

 

Well documented instances of overrepresentation of crime by the media (Eschholz, 1997; Dixon 

& Linz, 2000, 2006) make investigating its effects on crime-related anxiety valuable for this 

study. These factors not only contribute to skewed public opinion regarding race and criminality 

(Moeller, 1989; St. John & Heald-Moore, 1995), but also have been shown to result in greater 

fear of crime when regarding Blacks (Moeller, 1989; St. John & Heald-Moore, 1995), making 

investigating the relationship between level of consumption and level of crime-related anxiety 

worthwhile. While the effects of media on perceptions of race and crime is well researched, less 

of this research has examined these variables targeting traditional college-aged students at a 

predominately white university, therefore, the following research question posited. 

RQ1: Does crime-related anxiety vary as a product of level of news media consumption? 

 

News media’s role in influencing perceptions of and serving as the primary frame of reference 

(especially when there is a lack of direct experience) for ethnic groups (Browne, Firestone & 

Mickiewicz; 1994, p. 8; Fujioka, 1999) makes researching media effects on perceptions key in 

determining the relationship between media portrayals and racial attitudes. 

RQ2: Does news media consumption affect an individual's overall perception of ethnic groups? 

 

Several studies have proven that stereotypes and heuristics attached to Black defendants in 

criminal cases make Black especially likely to be presumed as guilty (Entman, et. al, 2008, 

Levinson, J, et. al, 2010, Eschholz, 1997), therefore the following hypothesis is forwarded: 
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H1: Participants will be more likely to indicate guilt of a suspect when the race of suspect is 

specified as Black/African American 

 

Research supports the assertion that the media plays a key role (especially news media) as a 

vehicle for the spread and proliferation of  stereotypes and heuristics of minorities as criminals 

through overrepresentation of minorities as lawbreakers and criminals (Dixon & Linz, 2002; 

Greenberg, Mastero, & Brand, 2002, Oliver & Fonash, 2002), therefore, the following 

hypothesis is proposed:  

H2: Perception of which race commits the most crime varies as a product of level of news media 

consumption. 

Method 

 

Overview 

A 2 x 3 between-subject factorial design will be used in this experiment testing the effect of 

news media consumption on the perception of ethnic groups and crime. Factors included two 

levels of participant race (Black, White), and three levels of the race of the suspect (Black, 

White, no-race) described in the target story stimuli depicting a news story about a nonviolent 

robbery. All conditions were evenly distributed based on the number of participants and 

randomly assigned. 

 

Participants 

The population included students from a Southeastern public research university. A total of 250 

participants completed the study. However, for the purposes of this study, analysis was restricted 
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to 147 participants who racially identified as either White (n= 127) or Black (n=20) and passed 

the manipulation checks used in the study. From this sample, 86.4% of participants identified as 

White and were aged between 18 and 51 (M= 21.75, SD=4.90). The sample was 83% female 

(n=122). 

 

Procedure 

Participants were invited to participate in this study through Qualtrics, an online survey 

software. Participants accessed the questionnaire through either a hyperlink shared through email 

by their respective professors or through SONA, Florida State University’s College of 

Communication and Information’s research study sign up system. Once the survey link was 

accessed, participants were then redirected to an introduction of the research and were asked to 

give consent to participate in the study. Upon consent, participants were asked questions 

regarding their news media viewing behaviors. Participants were then asked likert-scale 

questions gauging their overall perceptions of news media. Participants were also asked 

questions regarding crime-related anxiety and either being or knowing a victim of a violent crime 

within the last year. 

 

Next, participants were randomly assigned to one of three experimental conditions: the Black, 

White, or non-specific target news story. Each story depicts a robbery committed by a 20-year 

old Orlando man who admitted to committing the crime to help provide for his family. All 

elements of the three stories were identical, except for the race of the suspect.  
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Following this exposure, participants were asked to complete five comprehension questions as 

both a delay and a stimulus check for the experiment. The stimulus-check measured overall 

comprehension of the stimulus with items referencing specific details of the article.  

 

After completing the comprehension questions, participants answered items regarding their 

reactions and attitudes regarding the stimulus article. Items measuring guilt and non-guilt, 

perception of justification, likeliness to re-offend, recommended punishment, and other opinions 

regarding the stimulus were presented to participants. Following these items, participants an 

adapted version of the Modern Racism Scale (McConahay, 1986) as a measure of symbolic 

racial attitudes. Participants were then asked to indicate the race that they believe commits the 

most crimes. Additionally, participants were asked to complete an adaptation of the Personal 

Report of Intercultural Communication Apprehension (PRICA) (Neuliep, McCroskey, 1997). 

Lastly, participants answered socio-demographic items. Upon completion of these items, the 

study was concluded, participants were given instruction for receiving extra credit, and were 

thanked for their participation in the study. 

 

Stimulus 

To test the effects of race on perceptions of criminality, participants were randomly assigned to a 

news story of varying race (Black, White, or non-specific), depicting a 20-year old, Orlando 

male who had been arrested in connection with several robberies in the area. The man was 

described as being held at a local jail on suspicion of aggravated robbery, felony menacing and 

theft. The man is also described as having a handgun and wearing a mask that covered his nose 

and mouth while robbing the store of $100 from the cash register. The suspect is reported to have 
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been driving a white Nissan Maxima and admitted to using his brother’s BB gun to rob the 

stores. The suspect is also reported to have told authorities that he needed the money to provide 

for his family after losing his job and admitted to stealing at most $200 at a time. Marijuana was 

found in the suspect’s car, which he admitted to smoking before the crime to prepare himself for 

the crime. Finally, the participant is informed that the suspect will be charged soon and could 

face a minimum of 10 years in prison or a maximum of 20 years without parole. It is important to 

note all three news articles told an identical story, except for the race of the alleged criminal. 

Each participant was randomly assigned to any one of the three news stories. The news story was 

adapted from an actual news story (Arvesen, 2017), with minor details like the suspect’s race, 

location, amount of money stolen, type of car, etc. changed to better fit the research. Following 

this exposure, participants were asked five comprehension questions as a stimulus check. 

 

Measures 

Media Consumption 

Research has shown that media consumption has a direct influence on racial attitudes (Gerbner, 

Gross, Morgan, & Signorelli, 1986; Tyler & Cook 1984; Watson & Hill, 2015). Media 

consumption was measured using three items that examine the participant’s news media viewing 

habits. Respondents were asked on average how many hours a day they spend consuming news 

media, where they typically get their news, and how frequently they check the news on a typical 

day. For the purposes of this study, level of news media consumption was conceptualized as the 

number of hours a day participant’s spent viewing news media content. 

 

Perceptions of Media 
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In this study, perceptions of Media was defined as respondents’ attitudes, perceptions of, and 

level of trust regarding. Perception of news media was measured using five items on a seven-

point likert-scale ranging from 1 strongly disagree to 7 strongly agree. Each item was related to 

trustworthiness or influence of the news media. For example, “The news is a credible source of 

information,” was used. Through reliability analysis, this scale proved to be consistent (M = 

22.42, SD = 4.84, α = .78). 

 

Crime-related Anxiety 

Garofalo (1981) defined fear of crime as “an emotional reaction characterized by a sense of 

danger and anxiety elicited by perceived cues in the environment that relate to some aspect of 

crime for the person.” Garofalo continues by restricting the definition to “the sense of danger 

anxiety produced by the threat of physical harm. Furthermore, to constitute fear of crime, the fear 

must be elicited by perceived cues in the environment that relate to some aspect of crime for the 

person.” By connecting fear to physical harm, the reaction induced by potential property loss is 

differentiated from the reaction induced by potential physical harm. This differentiation is key, 

as non-violent/property crimes elicit an emotion that may more closely be described as “worry,” 

whereas violent/physical crimes elicit a more emotional reaction more closely associated with 

“fear.”  For this reason, “violent crime” was used instead of “crime” when measuring crime-

related anxiety. In this study, crime-related anxiety was measured using three items on a seven-

point likert-scale ranging from 1 strongly agree to 7 strongly disagree. Respondents, for 

example, were asked to indicate their level of agreement to statements like “I fear becoming a 

victim of a violent crime.” This scale reached a high level of reliability (M = 22.42, SD = 4.98, α 

= .90). A composite score was then computed to measure crime-related anxiety. 
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 Respondents were also asked to indicate if they or someone they know have been victims of a 

violent crime in the past year to control for any biases as literature suggests that previous victims 

of crimes fear crime more than nonvictims (Mohammed et.al, 2009). 

 

Attitudes Regarding the Stimulus 

Research has shown that exposure to the racial components of crime narrative has an impact on 

the perception of guilt, criminality, and support of punitive action (Entman, et. al, 2008; 

Levinson, J, et. al, 2010; Eschholz, 1997; Gilliam & Iyengar, 2000). For this reason, attitudes 

regarding several components of criminality as it related to the stimulus article were assessed. 

Attitudes regarding the stimulus were defined as the feelings and beliefs associated with the 

criminality of the suspect as they relate to the stimulus. For the purposes of this study, attitude 

was broken up into several components. Perception of guilt, for example, was measured by 

asking participants “based on the information provided, would you say the suspect is guilty or 

not guilty.” Perception of justification was measured by prompting participants to answer: 

“based on the information provided, do you believe the suspect was…” Participants were asked 

to respond to a one-item seven-point likert scale question, ranging from 1 extremely justified to 7 

extremely unjustified. Likeliness to re-offend was measured by asking participants “based on the 

information provided, how likely do you think the suspect is to repeat an offense?” Participants 

were asked to respond to a one-item seven-point likert scale question, ranging from 1 extremely 

likely to 7 extremely unlikely. Punitive justice attitudes were measured by asking participants 

“based on the information given, what would you recommend as punishment for the suspect?” 

Participants were then given four options ranging from maximum sentencing to a warning.  

 



 28 

Lastly, through a seven-point likert scale question with options ranging from 1 strongly agree to 

7 strongly disagree, participants were asked to indicate their level of agreement to items 

regarding punitive punishment and perception of danger like “the suspect deserves to be 

punished.” This scale produced a substantial level of reliability (M = 9.94, SD = 3.36, α = .80). 

 

Attitudes regarding Criminality 

Attitudes regarding criminality were defined as participant’s feelings and beliefs as they pertain 

to behavior that is prohibited by criminal law. Attitudes regarding criminality were measured 

using six, seven-point likert scale items ranging from 1 strongly agree to 7 strongly disagree 

(including one instructional manipulation check item stating “please select somewhat disagree 

for this item”). Respondents were asked questions regarding their perceptions and beliefs on 

criminality. Participants, for example, were asked to indicate their agreement for the statement “I 

rarely feel sympathy for criminals.” This measure reached adequate reliability (M = 20.23, SD = 

5.30, α = .67). These items also served as filler items, in line with most other studies that 

employed the Modern Racism Scale (Migetz, 2004) 

 

The Modern Racism Scale 

Racial attitudes were defined as feelings and beliefs associated with race. To measure symbolic 

racism, an adapted version of the Modern Racism Scale (McConahay, 1986) was used. The 

Modern Racism Scale consists of seven items, but for the purposes of this study two items were 

removed for the adaptation of the scale as they were untimely and outdated (for example, 

“Blacks have more influence upon school desegregation plans than they ought to have”).  

Participants were prompted to answer questions measuring subtle forms of racism such as 
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“discrimination against Blacks is no longer a problem in the United States.” This subscale has 

been shown similar reliability scores to the full seven-item MRS, ranging from .86 to .91 

(McConahay, 1986). Reliability analysis conducted on this measure reinforced the strength of 

this scale (M = 29.0, SD = 5.985, α = .88). Item scores were added together to create a composite 

score indicating the overall level of symbolic racism. 

 

Perceptions of Racial Bias 

Perception of Racial Bias was defined as participants perception of which race commits the most 

crimes. Participants were prompted with the question: “Based on your experience viewing news 

media, which of the following ethnicities do you perceive to commit the most crimes?” 

Participants were provided a variety of races and ethnicities to choose from. While the use of a 

single-item measure to gauge psychological constructs is typically discouraged due to concerns 

of low content validity and reliability, research has shown that single-items are also sufficient in 

some situations (Wanous et al. (1997), Loo (2002)). 

 

Personal Report of Intercultural Communication Apprehension (PRICA) 

 

Research has shown that there exists a fear or apprehension when in the presence of Blacks and 

other ethnic groups (Moeller, 1989; St. John & Heald-Moore, 1995). To investigate the 

implications of communication apprehension across cultures among participants, the Personal 

Report of Intercultural Communication Apprehension (PRICA) scale was adapted and used 

(Neuliep & McCroskey, 1997). Intercultural communication apprehension is defined as fear or 

anxiety related to real or anticipated interaction with people of different cultural, ethnic, or racial 

groups (Neuliep & McCroskey, 1997). PRICA items include “I am tense and nervous while 
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interacting with people from different cultures” and “Engaging in a group discussion with people 

from different cultures makes me nervous.” To match the survey scale with the PRICA scale, 

likert items were reverse coded so that items ranged from a minimum strongly disagree to max 

strongly agree. Different from traditional PRICA scoring, the items were put into a seven-point 

likert scale as the switch to seven-point scales has no effect on principal components analysis but 

often improve reliability, validity, and response rates (Churchill & Peter, 1984; Ogbonna & 

Harris, 2000). In accordance with PRICA scoring, fifty-six was subtracted from the sum of items 

1, 3, 5, 7, 9, 10 and 12. The difference was added to the total sum of items 2, 4, 6, 8, 11, 13 and 

14 to compose a composite score indicating the overall level interethnic/intercultural 

communication anxiety amongst participants (M = 36.31, SD = 11.38, α = .89). 

 

Results 

Participants used in data analysis for this study were restricted those who indicated either Black 

or White for their race. Several participants were also excluded from data analysis based on their 

failure to achieve a performance of three or higher on the news story comprehension check. 

Scoring below three out of five would suggest that the participant did not adequately retain the 

information presented in the stimulus news story and thus would not be adequately impacted by 

the stimulus. Lastly, participants failing to indicate “somewhat disagree” on the instructional 

manipulation check embedded in the attitudes measure were excluded since failure to indicate 

“somewhat disagree” suggests that the participant was not attentively reading the items. The 

remaining 147 participants were used in analysis. 

 

Media Consumption and Crime-related Anxiety 
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A One-way ANOVA test was conducted to determine the variance between the number of hours 

a day a participant spends consuming news media and crime related anxiety. When gauging 

participant’s crime-related anxiety, there was a statistically significant difference between groups 

as determined by the one-way ANOVA (F(3,143) = 2.92, p =.03). An SNK post hoc test, 

however, was unable to determine the difference between groups. 

 

Overall Perception of Ethnic Groups 

For the purposes of this study, the overall perception of ethnic groups was broken up into several 

measures to explore the media’s effect on the overall perception of ethnic groups. 

 

To measure symbolic racism, or underlying prejudices, an adapted version of the Modern 

Racism Scale was employed. A One-way ANOVA test was conducted to determine the variance 

between the number of hours a day a participant spends consuming news media and Modern 

Racism score. An analysis of variance showed that the effect of news media consumption in 

relation to Modern Racism score was not statistically significant (F(3,143) = .90, p =.44). Data 

illustrated that Modern Racism Score was relatively the same across all groups. 

 

In reviewing levels of intercultural communication apprehension, or fear or anxiety associated 

with real or anticipated interaction with people of different groups, an adapted version of the 

Personal Report of Intercultural Communication Apprehension (PRICA). Items were reverse 

coded to match the scaling of the original scale and adapted to a seven-point likert scale to 

increase reliability and validity (alpha scores confirmed reliability). A One-way ANOVA test 

was conducted to determine the variance between the number of hours a day a participant spends 
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consuming news media and PRICA score. An analysis of variance showed that the effect of news 

media consumption on PRICA score was statistically significant (F(3,143) = 3.96, p =.00). An 

SNK post hoc test was unable to distinguish the difference between groups. 

 

Target Suspect Race and Perception of Guilt 

A crosstabulation test was conducted to determine the variance between the target story suspect 

race and the perception of guilt. A chi-square test of independence determined the relationship 

between these variables was not significant, (X2= 1.74, p = .41). There was no statistically 

significant association between target story suspect and perception of guilt such that all target 

story races were relatively equally likely to be indicated as guilty thus failing to support H1 in 

this study. Generally, participants indicated high levels of guilt of the participant regardless of if 

they were exposed to the Black target suspect (96.2% indicated guilty), White target suspect 

(100% indicated guilty), or the non-specific target suspect (98.1% indicated guilty). 

 

Media Consumption and Perceived Racial Criminality 

A crosstabulation test was conducted to examine the relation between the numbers of hours a day 

a participant spends consuming news media and the race perceived to commit the most crimes. A 

chi-square test of independence determined the relationship between these variables was not 

significant, (X9= 15.69, p = .07). There was no statistically significant association between the 

numbers of hours a day a participant spends consuming news media and the race perceived to 

commit the most crimes such that all races were relatively equally likely to be perceived as 

committing the most crimes, failing to reject the null hypothesis. 

 



 33 

Discussion 

This study was an attempt to understand the news media’s role in impacting and influencing 

racial attitudes. This research is increasingly important as racial prejudice makes the transition 

from blatant racism into a more contemporary form of racial prejudice (Sniderman, et. al, 1991) 

in an increasingly tense social environment. Negative racial attitudes regarding minorities have 

been linked to media consumption as the media is often the vehicle for which our attitudes and 

beliefs are informed. These attitudes and beliefs in turn influence societal norms, policy, and 

interethnic relations. The results revealed that news media consumption does have a significant 

relationship with crime-related anxiety and intercultural communication apprehension. 

 

Among the primary findings in this research is the establishment of a connection between media 

consumption and crime-related anxiety. It is, however, important to note that a post hoc analysis 

did not yield an identifiable relationship between the two, making determining where said 

relationship lies undeterminable. These findings suggest a potential (with higher statistical 

power) to yield stronger pairwise comparisons and could produce interesting insights in the 

future. This is in line with previous research regarding agenda-setting and the overrepresentation 

of crime news. Davis (1952) found that the more the media report about crime-related events, the 

more the viewing public believes that crime rates are high in their society. Data revealed that 

there is indeed a relationship between the number of hours a day participant’s spent consuming 

news media and their level of crime-related anxiety. Moreover, research has also shown that 

there is a strong correlation between crime coverage and feelings of anxiety (Gerbner, Gross, 

Morgan, and Signorielli, 1994), which is consistent with the findings in this study. This suggests 

that, as the media pushes the agenda of crime as a salient issue, those consuming these messages 
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also cultivate the perception of crime as an important and relevant issue. These heightened 

perceptions of crime as salient make fear of crime relevant as well, further explaining the 

relationship between consumption and crime-related anxiety. 

 

This study also sought to investigate the effects of media consumption on overall racial 

perceptions of ethnic groups. While the adapted Modern Racism Scale did not appear to have a 

significant relationship with media consumption levels, the scale did provide insight into the 

transition a “more indirect, more subtle, more procedural, more ostensibly nonracial” (Pettigrew 

1979, 118). For example, this lack of significance suggests, perhaps, the need for a more 

relevant, timely scale. Additionally, the lack of significance yielded by this scale also potentially 

suggests a need to shift from more direct measures of racial attitudes to more subtle measures. 

While the Modern Racism Scale is a widely used and popular measure of less overt racial 

attitudes, there are some concerns regarding the scale that may have impacted the results. There 

are some concerns that it relies too heavily on political opinions, and as a result, requires regular 

updates to stay modern (Henry et al., 2002, Simeoni, 2005). For instance, as pointed to by 

Simeoni (2005), when the scale was designed desegregation was still relevant and had significant 

impact. Issues of desegregation is now no longer a current issue and thus does not have a real 

impact on the daily lives of people today as it did in the late 80’s when the scale was created. 

There also lies the issue that such reliance on political topicality measures conclusions regarding 

political conservatism, which, while related to racism, is a separate topic in itself. 

 

This study also raised several questions regarding intercultural communication apprehension 

through the PRICA scale. While post hoc analysis did not produce identifiable significant 
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differences, a connection between media consumption and PRICA score still presented itself. 

These results, perhaps, suggest a need higher statistical power to produce significant pairwise 

comparisons. Such a homogeneous sample with such a small sample of Black participants, 

perhaps, made significant relationships in the data difficult to identify and is potentially a 

significant obstacle in finding trends in the data. These findings of connection between 

intercultural communication apprehension and news media consumption, however, are consistent 

with literature suggesting that Whites express greater fear of crime when in the presence of 

Blacks and other ethnic groups (Moeller, 1989; St. John & Heald-Moore, 1995). These finding 

may also be explained by research regarding framing. That is, prior research on framing has 

found that news depictions tend to frame Blacks in particular as criminals and lawbreakers 

(Greenberg, Mastero & Brand, 2000; Dixon & Linz, 2000, 2006; Oliver and Fonash, 2002). 

Blacks also tend to garner extremely negative judgments from viewers when problems involving 

Blacks are framed regularly in news media (Dixon, 2008; Iyengar, 1990). According to Dixon 

(2008), the news media’s regular episodic frames of Blacks, makes it likely that negative 

perceptions and racial prejudices of Blacks are fueled by this regular crime news coverage. News 

media and its propensity to represents Blacks as aggressive, violent criminals aids in 

apprehension from other groups who regularly consume this content (especially when there is no 

first-hand experience, Fujioka, 1999), which as a result potentially increases fear of 

communication with these stigmatized groups. 

 

Data analysis on the race of the target suspect presented in the stimulus did not yield a significant 

association with participants perception of guilt. This could be due to this suspect’s clear 

admission to committing the crime in the story. Participants may have adopted a cut-and-dried 



 36 

approach to the perception of guilt and non-guilt, disregarding ambiguity of guilt. It is possible 

that a likert-scale item measuring the level of guilt would yield different results as opposed to 

simple guilty or not guilty choices. An alternative explanation for these findings may also be the 

admission of guilt by the target suspect. Research has shown that the stereotypes and heuristics 

attached to Black defendants make Black especially prone to being presumed as guilty by 

audiences (Entman, et. al, 2008, Levinson, J, et. al, 2010, Eschholz, 1997). The perception of 

guilt is, however, generally a subjective judgment when not admitted. In the case of this study, 

the suspect admitted guilt and as a result, could have led to participants indication of guilt 

regardless of race, as the participant confessed to committing the crime. Another possibility 

explaining these findings is also unmeasured variable influences like religion, political affiliation 

and other preexisting values and views that potentially explain why data failed to indicate 

significant differences in participant perception of guilt and target suspect race. 

 

Lastly, this study found that level of media consumption was not directly related to participant’s 

perception of which race commits the most crimes. These findings differ from research 

suggesting that Black Americans are overrepresented as criminals and suspects in crime news 

media (Greenberg, Mastero & Brand, 2000; Dixon & Linz, 2000; Oliver and Fonash, 2002) and 

as a result perceived to commit the most crimes. A possible explanation for these findings could 

be a need for a more diverse sample, which may potentially yield more significant differences 

across participants. It is possible that lack of racial and gender variation resulted in very similar 

responses across the sample and, thus, made it extremely difficult to determine significant 

differences. Another possible explanation for a lack of significant relation could be the 

employment of a single-item measure. Using single-item makes it difficult to truly gauge 
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participants attitudes (especially implicit ones) with concerns of low validity or how well the 

item measures the topic being assessed. As asserted by McIver and Carmines (1981), “It is very 

unlikely that a single item can fully represent a complex theoretical concept…” A multi-item 

measure would, perhaps, be a better measure of such a complex construct and yield more 

significant results. 

 

Limitations and Further Research 

 

There were a number of limitations to this study. Of the one hundred forty-seven subjects that 

were analyzed, one hundred and twenty-seven (86.4%) were White while only twenty were 

Black. Participants were also 83% female and the sample consisted predominately of 

undergraduate, communication students. These limitations in sample size and diversity resulted 

in a fairly homogeneous sample and a lack of ability to ensure a representative distribution of the 

population/all groups that these results will be generalized for. The Black participant sample size 

was much too small to have significant statistical power. To better investigate this group, a 

larger, more diverse sample should be collected to ensure reliable and generalizable results. 

 

Additionally, the written stimulus may not have been effective enough in eliciting a strong 

impact on participants. Research supports that images have a profound impact on shaping 

information and judgments (Domke, et. al, 2002) Attaching images to the suspects in the target 

stories may be more effective in inducing a stronger effect/reaction from participants. In future 

research, the use of images of target story suspects could be used in producing more impactful 

results. 
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While administering this study through a remote online link allowed for more respondents, it 

came at the cost of less environmental control surrounding the study. As a result, the stimulus 

could have received less attention due to uncontrolled environmental factors affecting the impact 

of the condition(s). In future research, an in-lab study design could provide more experimental 

control and reduce unforeseen environmental factors. 

 

A limitation that should be noted is the challenging nature of effectively measuring racial. While 

the Modern Racism Scale is among the most widely used scales measuring symbolic racism, 

some items were still outdated (referencing desegregation) and needed to be removed. This scale 

also neglects the evolution of racial attitudes from a more explicit manifestation to implicit, 

underlying prejudices. Future exploration into measurements of racial attitudes and examining 

how implicit prejudices evolve should be considered. 

 

Further research should consider further investigation into political affiliation and gender as 

important influencers in racial attitudes and perceptions of criminality. Furthermore, future 

studies should examine implicit racial prejudices further through the use of updated scales or 

qualitative data in an effort to reveal underlying biases, values, and beliefs. A qualitative 

approach also allows for further exploration into the understanding of how these implicit racial 

develop and evolve. In summation, this research contributes to an ongoing discussion on the 

evolution of racial relations. The scope of this project brought forth original research to 

specifically investigate how the news media influences racial attitudes and beliefs. 
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Appendix A 

 

You are being asked to voluntarily participate in a research study. We are doing this study to 

better understand attitudes and perceptions as a result of news media exposure. If you choose to 

participate, you will be asked to complete an online questionnaire where you will be asked 

questions regarding your exposure to and perceptions of news media. You will also be asked to 

evaluate and answer questions regarding a news media article. This will take approximately 15 

minutes.            

 

We will not record your name or any information that shows your identity. You will not be 

signing this form. Some participants may be offered extra credit to complete this study. We may 

ask for the name of these participants for extra credit reporting purposes only. This will not be 

connected to your responses. We will not include any information that will make it possible to 

identify you as a subject. If you have any questions, please contact Morgan Payne at 

map16@my.fsu.edu or at (954)709-2934. All research will be done under the supervision of 

faculty advisor Dr. Felecia Jordan Jackson, who can also be contacted at 

felecia.jordan@cci.fsu.edu or (850)644-877.            

 

If you have any questions or concerns about your rights as a research participant, or regarding 

the study and would like to talk to someone other than the researcher(s), you are encouraged to 

contact the FSU IRB at telephone number 850-644-7900. You may also contact this office by 
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email at humansubjects@fsu.edu, or by writing or in person at 2010 Levy Street, Research 

Building B, Suite 276, FSU Human Subjects Committee, Tallahassee, FL 32306-2742. 

     

 If you would like a copy of this form, you may print this page now for your records.     

o! I have read the above information and have received answers. I consent to participate in 
this study  (3)  

o!I do not consent to participate in this study  (4)  
 
 
On average, how many hours a day do you spend consuming news media? 

o!0-2 hours  (1)  

o!3-4 hours  (2)  

o!5-6 hours  (3)  

o!7 or more hours  (4)  
 

 

 
Where do you typically get your news? 

o!Cable television news (CNN, MSNBC, Fox News, etc.)  (1)  

o!Broadcast news (NBC, ABC, CBS, etc.)  (6)  

o!Social media (Twitter, Facebook, Instagram, etc.)  (2)  

o!Newspapers/magazines (The New York Times, The Washington Post, Time, Newsweek, 
etc.)  (3)  

o!Digital newspapers/magazines  (4)  

o!Other, please specify  (5) ________________________________________________ 
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How frequently do you check the news on a typical day? 

o!Once or twice a day  (1)  

o!Three or four times a day  (2)  

o!More than 5 times a day  (3)  

o!I get regular news update notifications  (4)  

 

 

Please indicate your level of agreement for the following statements 

 
Strongly 
disagree 

(1) 

Disagree 

(2) 

Somewhat 
disagree 

(3) 

Neither 

agree nor 

disagree 
(4) 

Somewhat 

agree (5) 
Agree (6) 

Strongly 

agree (7) 

I trust the 

information 
I view on 

the news 

(1)  

o! o! o! o! o! o! o! 

The 

information 

I view on 
the news 

influences 

my daily 

activities 
(2)  

o! o! o! o! o! o! o! 

The 

information 
I see in the 

news has a 

great 
impact on 

the way I 

see the 

world (3)  

o! o! o! o! o! o! o! 
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Please indicate your level of agreement to the following statements 
 

 
Strongly 

agree (1) 
Agree (2) 

Somewhat 

agree (3) 

Neither 
agree nor 

disagree 

(4) 

Somewhat 

disagree 
(5) 

Disagree 

(6) 

Strongly 

disagree 
(7) 

I fear 

becoming 

a victim 

of a 
violent 

crime (1)  

o! o! o! o! o! o! o! 

The 
thought of 

becoming 

a victim 
of a crime 

fills me 

with 

anxiety 
(2)  

o! o! o! o! o! o! o! 

I regularly 

worry 
about 

becoming 

the victim 
of a crime 

(3)  

o! o! o! o! o! o! o! 

 
 

 

 

I believe 
most of the 

things I see 

on the 
news (4)  

o! o! o! o! o! o! o! 

The news 

is a 

credible 
source for 

information 

(5)  

o! o! o! o! o! o! o! 
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In the last year have you been the victim of a violent crime? 

o!Yes  (1)  

o!No  (2)  
 

 

 
Do you know anyone who has been the victim of a violent crime in the last year? 

o!Yes  (1)  

o!No  (2)  

 

 

 
You will now be asked to read a clip from a news media article. Please read the article carefully, 
as there will be some comprehension questions following this viewing. 
 
 

 

Start of Block: AA TARGET STORY 

 

ORLANDO, FL – Orlando police arrested an African American Orlando man in connection with 

a robbery at a Pine Hills gas station, as well as 10 other convenience stores in October and 

November 2017.      Brandon Hughes, 20, is being held at the Orange County Jail on suspicion of 

aggravated robbery, felony menacing and theft. His bond was set at $10,000 when he made his 

first court appearance Friday afternoon. According to Hughes' arrest report, Pine Hills 

Emergency Communications were alerted by multiple hold-up alarms of a robbery about 11 p.m. 

Saturday at the Pine Hills Valero Convenience store, 5140 Silver Star Rd.     The store clerk told 

police that an African American man with a handgun wearing a mask that covered his nose and 

mouth robbed the store of $100 from the cash register. Police in Ocoee eventually located 

Hughes in a white Nissan Maxima and took him into custody. In an interview, Hughes admitted 

to using his brother's BB gun to rob the Pine Hills store as well as 10 other convenience stores in 
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Ocoee, Orlo Vista, Hiawassee, Gotha and Pine Hills in October and November. Hughes also 

admitted to police that he needed money to provide for his family after he lost his job at UPS in 

early October and was unsuccessful at finding a new job. He said the most he stole at one time 

was probably $200. Throughout the interview, according to the arrest report, Hughes stated, "he 

was not a very good thief, his actions were 'stupid' and he was sorry he compromised his 

family."     In a search of Hughes' car, police found a bag of marijuana, which he admitted to 

smoking from before the Pine Hills robbery to prepare himself for what he was about to 

do.    Hughes is due to be formally charged late Wednesday. He could face a minimum of 10 

years in prison with a maximum of 20 years without parole. 

 
 

Start of Block: CC TARGET STORY 

 

ORLANDO, FL – Orlando police arrested a Caucasian Orlando man in connection with a 

robbery at a Pine Hills gas station, as well as 10 other convenience stores in October and 

November 2017. Brandon Hughes, 20, is being held at the Orange County Jail on suspicion of 

aggravated robbery, felony menacing and theft. His bond was set at $10,000 when he made his 

first court appearance Friday afternoon. According to Hughes' arrest report, Pine Hills 

Emergency Communications were alerted by multiple hold-up alarms of a robbery about 11 p.m. 

Saturday at the Pine Hills Valero Convenience store, 5140 Silver Star Rd. The store clerk told 

police that a Caucasian man with a handgun wearing a mask that covered his nose and mouth 

robbed the store of $100 from the cash register. Police in Ocoee eventually located Hughes in a 

white Nissan Maxima and took him into custody. In an interview, Hughes admitted to using his 

brother's BB gun to rob the Pine Hills store as well as 10 other convenience stores in Ocoee, Orlo 

Vista, Hiawassee, Gotha and Pine Hills in October and November. Hughes also admitted to 
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police that he needed money to provide for his family after he lost his job at UPS in early 

October and was unsuccessful at finding a new job. He said the most he stole at one time was 

probably $200. Throughout the interview, according to the arrest report, Hughes stated, "he was 

not a very good thief, his actions were 'stupid' and he was sorry he compromised his family." In a 

search of Hughes' car, police found a bag of marijuana, which he admitted to smoking from 

before the Pine Hills robbery to prepare himself for what he was about to do. Hughes is due to be 

formally charged late Wednesday. He could face a minimum of 10 years in prison with a 

maximum of 20 years without parole. 

 
 

Start of Block: NS TARGET STORY 

 
ORLANDO, FL – Orlando police arrested an Orlando man in connection with a robbery at a 

Pine Hills gas station, as well as 10 other convenience stores in October and November 

2017. Brandon Hughes, 20, is being held at the Orange County Jail on suspicion of aggravated 

robbery, felony menacing and theft. His bond was set at $10,000 when he made his first court 

appearance Friday afternoon. According to Hughes' arrest report, Pine Hills Emergency 

Communications were alerted by multiple hold-up alarms of a robbery about 11 p.m. Saturday at 

the Pine Hills Valero Convenience store, 5140 Silver Star Rd. The store clerk told police that a 

man with a handgun wearing a mask that covered his nose and mouth robbed the store of $100 

from the cash register. Police in Ocoee eventually located Hughes in a white Nissan Maxima and 

took him into custody. In an interview, Hughes admitted to using his brother's BB gun to rob the 

Pine Hills store as well as 10 other convenience stores in Ocoee, Orlo Vista, Hiawassee, Gotha 

and Pine Hills in October and November. Hughes also admitted to police that he needed money 

to provide for his family after he lost his job at UPS in early October and was unsuccessful at 
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finding a new job. He said the most he stole at one time was probably $200. Throughout the 

interview, according to the arrest report, Hughes stated, "he was not a very good thief, his actions 

were 'stupid' and he was sorry he compromised his family." In a search of Hughes' car, police 

found a bag of marijuana, which he admitted to smoking from before the Pine Hills robbery to 

prepare himself for what he was about to do. Hughes is due to be formally charged late 

Wednesday. He could face a minimum of 10 years in prison with a maximum of 20 years 

without parole. 

 
 

 
What was the age of the suspect? 

o!18  (1)  

o!17  (2)  

o!21  (3)  

o!20  (4)  

o!15  (5)  
 

 

 
What was the suspect's race? 

o!Black  (1)  

o!White  (2)  

o!Latino  (3)  

o!Other/Not specified  (4)  
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What kind of car was the suspect reported to be driving? 

o!White Toyota Camry  (1)  

o!White Nissan Maxima  (3)  

o!Black Chevy Malibu  (4)  

o!Silver Jeep Wrangler  (5)  
 

 

 
What was later found in the suspects car? 

o!Narcotics  (1)  

o!Grocery  (2)  

o!A gun  (3)  

o!A list of other stores  (4)  
 

 

 
How much was the suspect accused of stealing from the store's cash register? 

o!$100  (1)  

o!$150  (2)  

o!$200  (3)  

o!$1,000  (4)  
 

 

 
Based on the information provided, would you say the suspect is guilty or not guilty 

o!Guilty  (1)  

o!Not guilty  (2)  
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Based on the information provided, do you believe the suspect was: 

o!Extremely justified  (1)  

o!Somewhat justified  (2)  

o!Neither justified nor unjustified  (3)  

o!Somewhat unjustified  (4)  

o!Extremely unjustified  (5)  
 

 

 
Based on the information provided, how likely do you think the suspect is to repeat an offense 

o!Extremely likely  (1)  

o!Somewhat likely  (2)  

o!Neither likely nor unlikely  (3)  

o!Somewhat unlikely  (4)  

o!Extremely unlikely  (5)  
 

 

 
Based on the information given, what would you recommend as punishment for the suspect 

o!Maximum sentencing  (1)  

o!Minimum sentencing  (2)  

o!A fine  (3)  

o!A warning  (4)  
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Based on the information given, please indicate your level of agreement for the following 
statements 

 
Strongly 

agree (1) 
Agree (2) 

Somewhat 

agree (3) 

Neither 
agree nor 

disagree 

(4) 

Somewhat 

disagree 
(5) 

Disagree 

(6) 

Strongly 

disagree 
(7) 

The 

suspect 

needs to 
pay for 

what 

he/she did 

(1)  

o! o! o! o! o! o! o! 

The 

suspect 

deserves 
to be 

punished 

(2)  

o! o! o! o! o! o! o! 

The 

suspect is 

a danger 
to society 

(3)  

o! o! o! o! o! o! o! 
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Please rate your level of agreement for the following statements 

 
Strongly 

agree (1) 

Agree 

(2) 

Somewhat 

agree (3) 

Neither 

agree nor 

disagree 

(4) 

Somewhat 
disagree 

(5) 

Disagree 

(6) 

Strongly 
disagree 

(7) 

When I hear 

a story of 

someone 
being shot 

on the news, 

I often 
wonder what 

he/she did to 

prompt that 
reaction (1)  

o! o! o! o! o! o! o! 

A lot of 

times people 

play victim 
to situations 

that he/she 

create (2)  

o! o! o! o! o! o! o! 

When you 

do 

something 
illegal you 

deserve to be 

punished no 
matter the 

circumstance 

(3)  

o! o! o! o! o! o! o! 

I rarely feel 

sympathy 

for criminals 

(4)  
o! o! o! o! o! o! o! 

When the 

news shows 

someone as 
a suspect I 

typically 

o! o! o! o! o! o! o! 
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assume 
he/she is 

guilty (5)  

Please select 
somewhat 

disagree for 

this item (6)  
o! o! o! o! o! o! o! 
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Please rate your level of agreement to the following statements 
 

 
Strongly 

agree (1) 

Agree 

(2) 

Somewhat 

agree (3) 

Neither 
agree nor 

disagree 

(4) 

Somewhat 

disagree 
(5) 

Disagree 

(6) 

Strongly 

disagree 
(7) 

Over the past 

few years, the 

government 
and news 

media have 

shown more 

respect to 
minorities 

than they 

deserve (1)  

o! o! o! o! o! o! o! 

It is easy to 

understand the 

anger of Black 
people in 

America (2)  

o! o! o! o! o! o! o! 

Discrimination 
against Blacks 

is no longer a 

problem in the 

United States 
(3)  

o! o! o! o! o! o! o! 

Over the past 

few years, 
minorities 

have gotten 

more 
economically 

than they 

deserve (4)  

o! o! o! o! o! o! o! 

Blacks are 

getting too 

demanding in 

their push for 
equal rights 

(5)  

o! o! o! o! o! o! o! 
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Based on your experience viewing news media, which of the following ethnicities do you 
perceive to commit the most crimes? 

o!Latina/o  (1)  

o!Black  (2)  

o!White  (3)  

o!Asian  (4)  

 

 

 
Now you will be asked some questions regarding your thoughts, feelings, and personal 

experiences. This section should take no longer than about 5 minutes.  

 

Please read each item carefully before responding. All responses will be kept confidential and 

will only be used for research purposes. Your responses will not be identified by name. 

 

There are no right or wrong answers. Please answer each item as honestly as you can. 

 

Please rate your level of agreement to the following statements 

 

 
Strongly 

agree (1) 
Agree (2) 

Somewhat 

agree (3) 

Neither 

agree nor 

disagree 
(4) 

Somewhat 
disagree 

(5) 

Disagree 

(6) 

Strongly 
disagree 

(7) 

Generally, I 

am 
comfortable 

interacting 

with a 

group of 
people 

from 

o! o! o! o! o! o! o! 
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different 
cultures (1)  

I am tense 

and 
nervous 

while 

interacting 

with people 
from 

different 

cultures (2)  

o! o! o! o! o! o! o! 

I like to get 

involved in 

group 
discussion 

with others 

who are 
from 

different 

cultures (3)  

o! o! o! o! o! o! o! 

Engaging 

in a group 

discussion 

with people 
from 

different 

cultures 
makes me 

nervous (4)  

o! o! o! o! o! o! o! 

I am calm 
and relaxed 

with 

interacting 

with a 
group of 

people who 

are from 
different 

cultures (5)  

o! o! o! o! o! o! o! 
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Please rate your level of agreement to the following statements 

 
Strongly 

agree (1) 

Agree 

(2) 

Somewhat 

agree (3) 

Neither 
agree nor 

disagree 

(4) 

Somewhat 

disagree 
(5) 

Disagree 

(6) 

Strongly 

disagree 
(7) 

While 

participating 

in a 

conversation 
with a person 

from a 

different 
culture, I get 

nervous (6)  

o! o! o! o! o! o! o! 

I have no 
fear of 

speaking up 

in a 

conversation 
with a person 

from a 

different 
culture (7)  

o! o! o! o! o! o! o! 

Ordinarily I 

am very 
tense and 

nervous in a 

conversation 
with person 

from a 

different 

culture (8)  

o! o! o! o! o! o! o! 

Ordinarily I 

am very calm 

and relaxed 
in 

conversations 

with a person 
from a 

different 

culture (9)  

o! o! o! o! o! o! o! 

While 

conversing 

with a person 

from a 
o! o! o! o! o! o! o! 
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Please rate your level of agreement to the following statements 
 

 
Strongly 
agree (1) 

Agree 
(2) 

Somewhat 
agree (3) 

Neither 

agree nor 
disagree 

(4) 

Somewhat 

disagree 

(5) 

Disagree 
(6) 

Strongly 

disagree 

(7) 

I am afraid to 
speak up in 

conversations 

with a person 
from a different 

culture (11)  

o! o! o! o! o! o! o! 

I face the 
prospect of 

interacting with 

people from 

different 
cultures with 

confidence (12)  

o! o! o! o! o! o! o! 

My thoughts 
become 

confused and 

jumbled when 
interacting with 

people from 

different 

cultures (13)  

o! o! o! o! o! o! o! 

Communicating 

with people 

from different 
cultures makes 

me fee 

uncomfortable 
(14)  

o! o! o! o! o! o! o! 

 
 
 

different 
culture, I feel 

very relaxed 

(10)  
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Please indicate your age in years 

________________________________________________________________ 

 

 

 
Please specify the race with which you most identify with 

o!White  (1)  

o!Black or African American  (2)  

o!American Indian or Alaska Native  (3)  

o!Asian  (4)  

o!Native Hawaiian or Pacific Islander  (5)  

o!Other  (6)  
 

 

Please specify your ethnicity 

o!Hispanic or Latino  (1)  

o!Non Hispanic or Latino  (2)  
 

 

 
What sex were you assigned at birth on your original birth certificate? 

o!Male  (1)  

o!Female  (2)  
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What gender identity do you most identify with? 

o!Male  (1)  

o!Female  (2)  

o!Trans male  (3)  

o!Trans female  (4)  

o!Genderqueer/ Gender-nonconforming  (5)  

o!A different identity  (6)  

o!Prefer not to answer  (7)  
 

 

 
Please indicate the highest degree or level of education you have completed (for example, if you 
are in college and have not completed your degree, please select "high school." 

o!Less than high school  (1)  

o!High school graduate  (2)  

o!Some college, no degree  (3)  

o!Associate's degree  (4)  

o!Bachelor's degree  (5)  

o!Graduate or professional degree  (6)  

o!Doctorate or Ph.D.  (7)  
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What is your current classification in college 

o!Freshman  (1)  

o!Sophomore  (2)  

o!Junior  (3)  

o!Senior  (4)  

o!Graduate student  (5)  

o!PhD student  (6)  
 

 

Please indicate the political party with which you most identify with? 

o!Republican  (4)  

o!Democrat  (5)  

o!Independent  (6)  

o!I do not identify with a political party  (7)  

o!I prefer not to answer  (8)  

o!Other, please specify  (9) ________________________________________________ 
 
 


