
Florida State University Libraries

Undergraduate Research  2015 Symposium

2015

Predicting Trending: A Case Study
Miranda Ave and Andrew Reiter

Follow this and additional works at the FSU Digital Library. For more information, please contact lib-ir@fsu.edu

http://fsu.digital.flvc.org/
mailto:lib-ir@fsu.edu


Predicting Trending: A Case 

Study for 

IKnowWhereyourCatLives.com
Miranda Ave, Andrew Reiter, Professor Owen Mundy

Department of Art, Florida State University, Tallahassee, FL 32306

Methods

• Data from news articles discussing the I 

Know Where your Cat Lives project from 
July 15 to August 24 was collected, 

graphed, and analysed for trends

• Collected data includes word count of the 
articles, number of pictures, average 

reading level of the article, the host 
website’s global raking, and other relevant 
factors

• After data was collected, it was graphed 

and analysed for correlations between the 

various factors

• Google analytics was used to observe 

traffic and details concerning the users on 

the cat project website

Tools

• The primary tool we utilized was Google 

Analytics.

• Google analytics is a comprehensive web 
analysis tool that compiles many different 

pieces of data including location of user, 
length of time on the website, and more 

information.  Google Analytics has the ability 
to compile more specific piece of information 

including interests of user, gender, and even 

more specific pieces of information, but we 
felt this was an infringement of privacy so we 

decided against that.

• Another tool we used was Facebook analytics 

which analyzed every time a link to the 

website was shared or posted on Facebook.

• Another tool we used was Alexa analytics 

which provided information on the websites 
that referred our website to Internet users.

Abstract
The Cat Project was launched by Owen Mundy in 

July 2014. The project served to bring awareness 

of computer and internet privacy by displaying 

the location of one million cats on a global map 

using public geotags and metadata. The website 

displaying the map went viral the first day it 

launched and this research attempts to discover 

why. To do this, data from various news websites 

displaying articles about the Cat Project were 

gathered. Some examples of data collected are 

average reading level of the articles, word count, 

date written, number of shares to social media, 

etc. This dependent data was compared to the 

number of page visits and links to the I Know 

Where your Cat Lives Website. Data for the 

largest source of referrals to the website and 

session duration time was also collected and 

compared to the other variables concerning 

these websites. From this data, it cannot be 

determined whether “going viral” is a predicable 
phenomenon. With future research, more data 

can be collected and more in-depth analysis can 

be applied to determine whether it’s possible to 
predict a topic or a website’s ability to go viral 
and if so, what variables determine “viral-ness”.

Purpose
The objective of this research was to determine 

whether or not it’s possible to mathematically or 
statistically predict a topic’s ability to go viral on 
the internet. If a correlation was found, the next 

step would be to find the specific factors affect 

trending. If data was conclusive, an algorithm 

might be derived to predict a topic’s ability to go 
viral. This formula could be used in marketing 

platforms and facilitate the spread of information 

through the internet. Essentially this project aims 

to find what makes media appealing to the public 

and what factors can be manipulated to optimize 

popularity of the subject. The role of social media 

was also analysed in an attempt to determine its 

role in popularity of a subject.

Expected Results

This project attempted to find a method for 

predicting trending specifically by creating 

an algorithm based on the data collected. 

Future research might provide data for 

creation of an algorithm; however, there is 

not enough data currently to calculate 

such a formula. From the data collected, it 

is concluded that a subject’s ability to trend 
is random and cannot be predicted. It was 

also found that the largest source of traffic 

to the cat project website wasn’t social 
media as predicted but rather referrals 

from other sites. 
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