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ABSTRACT 

This study examines women’s online dating profiles at different age ranges and answers 

the primary question: is there a correlation between women’s self-descriptions in the popular 

online dating website, Jiayuan.com, and their age?  

In recent years, Chinese females are under great pressure to get married between the ages 

of 25 and 30. If a female does not have a stable relationship that is working towards long-term 

commitment, she starts to feel like a “leftover woman.” And, there are different levels of 

“leftover-ness” between the ages of 25 and 40. In 2007, “sheng nv” or “leftover woman” was 

added to the Chinese lexicon by China’s Ministry of Education. A leftover woman was defined 

as a “highly educated, highly paid and highly independent modern woman who has high 

standards towards their life partner and therefore did not get married at a relevant younger age.” 

With this background, this study examines how social pressures associated with the “leftover” 

identity influences the Chinese female’s attitude towards self. To do so, I analyze personal 

profiles on the most popular Chinese online dating website.  

Based on the Concept of Possible Selves (Markus and Nurius, 1986), and Uncertainty 

Reduction Theory (Berger and Calabrese, 1975), this study suggests the cultural perceptions of 

“leftover woman” are both right and wrong. Women do not show significant differences in 

breadth and depth of self-disclosure among age groups, from young to old. But comparing 

younger women with women in older age groups, older women do reveal more motivation in 

their profiles. Moreover, women’s requirements for potential partners are also different among 

age groups.  
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CHAPTER ONE 

INTRODUCTION 

Phenomena 

Imagine the following situation: you are a twenty-six-year-old young female in Shanghai, 

China. You currently alone and have no boyfriend. The busiest days for you are probably not the 

weekdays but the weekends, because you are occupied with dates. These dates might have been 

arranged by your family or friends; they all want to “help” you find “the one in your life” before 

the age of thirty. 

In recent years, age is becoming a very sensitive topic when it relates to marriage. Family 

and society put great pressure on females to get engaged between the ages of twenty-five and 

thirty-five. This pressure is especially prevalent for females living a single life in big cities, like 

the woman described above -- she is busy with her job and she does not have time for a social 

life outside of the weekends. Starting at the age of 25, if a female does not have a stable 

relationship, she is called “sheng nv” or “leftover woman”. Leftover women are not only single, 

but also possess the “three-highs”, as described in the Chinese media: highly-educated, highly-

paid, and highly independent. They are being “left” because they usually have a relatively high 

standard of living. A “leftover woman” is an “unsolved problem” for her family, and she is 

discussed at every family gathering. The leftover woman, her family and her friends, as well as 

“leftover woman” themselves, hope she will get married before a certain age, generally speaking, 

before the age of 35.  

The cultural perceptions of “leftover women” are they are the modern women on one 

hand, as they are highly paid and could be the breadwinner for themselves; but on the other hand, 

society still expects them to take on the traditional female role and focus their attention at home. 

Thus, they “need” to get married at a young age just as the last generation did in order to take the 

roles as a wife and as a mother. 

Background 

Initially, we shall consider the increasing popularity of the topic of “leftover woman” in 

Chinese media and in everyday conversations. A simple Google search of the words “leftover 

women” yields 8,160,000 results. Similarly, the Chinese word “sheng nv” yields 45,000,000 
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results in the biggest Chinese search engine, baidu.com1. In 2007, China’s Ministry of Education 

added the term “sheng nv” or “leftover woman” to its official lexicon, according to state media 

reports. In its description, a “leftover woman” is defined as a highly educated, highly paid and 

highly independent modern woman who has high standards towards her life partner and therefore 

does not get married at a younger age. However, exactly when the word “leftover woman” began 

to be used in the mass media is unknown. Most media suggests that it is from the word “3S 

woman” that is used in Japan; 3S standing for Single, Seventies and Stuck
2
. 

According to an online survey led by Jiayuan.com3, out of 85,498 valid returns, 66% of 

respondents believe “leftover woman” is a neutral rather than negative description of female; 

43% of the female respondents do not mind being called “leftover woman” and 83% claim that 

their pressure to marry comes largely from parents. 

Media and society try to find a solution for these leftover women. The popularity of blind 

dating in big cities and the TV dating show, If You Are the One, are some evidence. In addition to 

that, newspaper articles and online blogs talk about the “leftover woman,” trying to analyze why 

they are being “left” and how to deal with that. The website of China’s state feminist agency, 

which is built to “protect women’s right and interests” also published articles discussing the 

“solutions” for these “leftover women.” Two of the articles are titled “Overcoming the Big Four 

Emotional Blocks: Leftover Women Can Break out of Being Single” or “Eight Simple Moves to 

Escape the Leftover Women Trap.”
4
 

A female becomes a “leftover woman” not because of coercion or constraint but rather 

because of choice and circumstance. Actually, due to the sex-ratio imbalance in contemporary 

China, many males, will be the true “leftovers.” In March 2004, an address to the National 

Committee of the Chinese People’s Political Consultative Conference, reported by a large 

number of newspapers and websites 5(Li, 2007), included an article titled “Over Thirty Million 

Bachelors Cannot Find Wives.” The Chinese family’s preference for males, combined with 

                                                 
1
 These google search and baidu search were done on March 25, 2012, at 3PM. 

2
 This explanation came from baike. baidu. com. The website serves the function as wikepedia.org in China. The 

link is available at: http://baike.baidu.com/view/404328.htm. 
3
 This online survey report is named The claims of the leftover woman. Jiayuan.com led this kind of survey 

seasonally (3 months) and each survey has a different title when it “published” online. The survey results can be 

found by sending emails to dongyanhong@jiayuan.com, and indicating it is for research purposes.  
4
 Cite from an article published on New York Times Oct.11, 2012. The article is available at 

http://www.nytimes.com/2012/10/12/opinion/global/chinas-leftover-women.html?_r=0. 
5
Li’s claim can also be supported by articles in CCTV, published in June. 29

th
, 2004.See the link 

http://www.cctv.com/health/20040629/100124.shtml. 

http://www.msnbc.msn.com/id/5953508/ns/world_news/t/china-grapples-legacy-its-missing-girls/#.Tswx9_GPw7A
mailto:dongyanhong@jiayuan.com
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Chinese government’s one-child policy, has resulted in the abortion of tens of millions of female 

fetuses. Theoretically speaking, the marriage competition is fierce and statistically women “hold 

the cards.” 

Online Dating as a Dating Form 

As long as human beings have recognized the importance of marriage, they too have 

recognized that finding a good life partner can be challenging. Because Chinese woman are 

under social pressures to find a partner and get married by a certain time, where and how to find 

that partner is the biggest issue for “leftover women.”  

One way of coping with this problem is traditional offline dating, which is gradually a 

function of spatial proximity and physical attractiveness, and followed by dating activity in order 

to investigate similarities and interests with the partner and finally move to personal self-

disclosure (Rosen at al, 2007).  

A more recent development is online dating, defined as the pattern of periodic 

communication between potential partners using the internet as a medium (Lawson & Leck, 

2006). Online dating begins with early self-disclosure, is followed by a flurry of e-mail messages 

between the parties, and then the two parties meet face to face. Compared to traditional dating, 

online dating provides an environment for easy access and communication with almost zero cost. 

Access refers to a user’s exposure to an opportunity to evaluate their potential partner without an 

early encounter; and communication refers to a user’s opportunity to use in-site messages or 

emails to interact with specific potential partners before meeting face to face (Finkel et al,2012). 

Thus, people do not need to spend money in sports clubs, at parties or in other social event. 

Rather, they stay at a home and use their mouse to click at an online dating website to find 

someone. Because of this advantage to online dating, Chinese women are increasingly using 

online dating to find their potential partners. Evidence can be seen in the boom of Chinese online 

dating sites. In 2006, there are only three dating websites; but in 2012, there are more than fifty 

dating websites. The largest website, jiayuan.com had fifty-six million registered users during 

2011. 

Researchers found that some people felt online daters are desperate, and people who hold 

this perspective attach a stigma to online dating (Wildermuth, 2004). For example, they might 

have the impression that such people are unattractive or reckless, or that they are unable to find a 
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partner through traditional methods. According to a 2009 survey of 400 college students in 

Zhejiang University (located in Zhejiang province, China), 55% of the participants said that they 

did not accept online dating. Follow up interviews for this study indicated that most students 

believed that relationships should be based on interactions in everyday life. Online dating, they 

claimed, lacked this basis and thus should not be taken seriously (Wu, 2009). Another example 

was the 2011 Chinese Dating and Marital Status Survey Report,6 which got 50,384 valid returns 

from 31 provinces in China. It stated that only 23.8% of the respondents believed that online 

dating was an effective way to find a life partner. In addition, as Rosen’s study has suggested, 

online daters are hesitant to tell anyone other than their best friends that they participate in online 

dating, which reinforces the stigma that may be attached to this new form of connecting (Rosen 

et al, 2007). The same phenomenon is seen in China. Some people are hesitant to tell their family 

or friends about their participation in online dating even after they have done so for a year (Wu, 

2009).  

However, positive attitudes toward online dating are increasing, which is demonstrated 

by the increasing number of registered members using online dating websites. The largest and 

the most popular online dating website, jiayuan.com, was first built in 2003 and is now the 

leading Chinese online dating website with more than 56 million registered members. As the 

website describes, every day there are five thousand to eight thousand people who update their 

status to, “I have found the one in a million,” indicating a success in online dating. Two other 

popular Chinese dating websites, Baihe.com and zhenai.com, also claimed that their registered 

user numbers are more than 36 million and 34 million, respectively. 

Research Overview 

Online dating is a form of computer-mediated communication that places greater 

emphasis on controlled verbal and linguistic cues. Thus, online personal profiles are more 

selective, malleable, and subject to self-censorship than face-to-face interaction (Walther 1996). 

Because of its malleability, an online dating profile is a useful means of studying how age might 

influence a female’s self-description with the goal of pursuing marriage.  

This study examines the online dating profiles of females at different age ranges and 

answers the primary question: Is there a pattern between women’s self-descriptions in the 

                                                 
6
 This survey was led by Chinese Ministry of Civil Affairs–Department of Social Relationship and Baihe.com.  
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popular online dating website, Jiayuan.com. that correlates with age? Based on the concept of 

Possible Selves (Markus & Nurius, 1986), and Uncertainty Reduction Theory (Berger & 

Calabrese, 1975), this study measures the breadth and depth of the female’s self-disclosure at 

jiayuan.com. by five age groups, from young to old. In addition, by conducting a content analysis 

of these profiles, this study aims to find how “leftover” pressure may influence the subjects’ self-

identity and online communication, in light of any patterns. 
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CHAPTER TWO 

LITERATURE REVIEW AND HYPOTHESES 

Definitions 

This study uses the term online dating sites to refer to those websites that focus on 

offering registered members opportunities to form a new “romantic” relationship that has the 

potential to become a long-term committed relationship, marriage. So, those sites are not for 

social networking, massive multiplayer online gaming, sex or hookups, nor for arranging group 

dates.7 The online dating sites mentioned in this study are serious dating websites for users to 

form a new romantic relationship moving toward marriage. This study uses the term online 

dating to refer to the practice of using those dating sites to find a romantic partner. Again, online 

dating used in this study does not refer to people in search of sex or hookups. Instead, online 

dating refers to people who are trying to find someone online, through the dating process to try to 

pursue a long-term and committed relationship.  

Turning to the dating process, the term personal profile is used to refer to the profile that 

users create by themselves in order to present themselves online. These profiles have a fixed 

format provided by the dating site, which includes domestic questions, questionnaires, and a self-

presentation part. In domestic questions and questionnaires, there are several levels of questions 

and questionnaires asking about different aspects of a user’s background, and he or she has the 

choice whether to answer it. The self-presentation part is a section that users write in their own 

words to describe themselves and what they are looking for in a potential partner, without any 

restrictions. Other crucial terms used in this study are users or registered members. Both of these 

terms refer to those who are pursuing potential partners through online dating sites. The term 

potential partner refers to any member whom one believes is available and interested in finding 

a romantic partner and working towards a long term and committed relationship (Finkel et al, 

2012). 

                                                 
7
 Sites for arranging group dates are sites for users to propose get-togethers with a group of strangers, such as 

Ignighter, Meetcha, GrubWithUs (Finkel et al, 2012) 
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Self-identity in Online Dating 

Online dating is one typical form of computer-mediated communication (CMC). In the 

most recent 20 years, online dating is increasing popular, with the idea of using the 

computer/internet to find and maintain a love relationship (Whitty & Carr, 2006; Close & 

Zinkhan, 2004). Some theorists argue that CMC provides “more freedom to explore playful and 

fantastical online personae” because of the anonymous nature of the internet. People might 

highlight their positive attributes and not present their true self to others in CMC setting (Ellison 

et al 2006, p. 417). However, Bargh argued that in comparison to Face-to-Face interactions, 

internet interactions provide individuals, “the opportunity to express aspects of their true self 

because of the lack of a shared social network online” (p. 35). In fact, human, as social beings 

are motivated to display their “true self.” Firstly, they have a need to let others see them as they 

see themselves. Secondly, people want to have their attributes to be acknowledged by others so 

that these attributes are becoming “social reality” (Bargh et al., 2002). 

Given the virtual environment of online dating, self-description is of great importance, 

since others will use this self-description to decide whether to pursue a relationship. Researchers 

have argued for years about the tension between true self presentation and deceptive good 

impression with regard to people’s self-descriptions.  

Markus and Nurius’s concept of Possible Selves (1986) purported to resolve this conflict. 

An individual’s identity is organized to be composed of many different self-conceptions or ideas 

about the person he or she thinks he or she is. Self-conceptions could be divided into “now 

selves” and “possible selves” (p. 954). The now self is the person’s sense of what he or she really 

is at the current stage; “Possible selves are the ideal selves that we would very much like to 

become: They are also the selves we could become. And the selves we are afraid of becoming” 

(p. 954). For example, one could think about an ideal self as a richer self, the thinner self or the 

loved and admired self; whereas one could also think about the negative possible selves, which 

he or she would afraid of becoming: such as the alone self, the depressed self, or the unemployed 

self.  Here, a person’s true self not only contains the now self, but also includes the possible self. 

On the other hand, judgments or evaluations of others are only based on the person’s now self 

(outside people have limited access to a person’s possible self). Though some of the self-

description on the internet may look unreal; it is arbitrary to say it is not the person’s true self. A 
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person may disclose a positive possible self on the profile in order to create a positive self-image; 

but it does not mean that he or she is lying or not telling the truth about him/herself. In most 

circumstances, he or she just selectively poses his or her positive possible self along with the 

description of the person’s now self. “The importance of possible selves in self-definition is thus 

critical in explaining the frequent lack of agreement between individual’s self-perception and 

how they are viewed by others” (p. 964). 

Markus and Nurius claim that possible selves represent “specific, individually significant 

hopes, fears and fantasies” (p. 954). They give an example of an assistant professor under 

pressure to become an associate professor in order to illustrate how the negative possible self 

works. If the professor fears not getting tenure, his possible self may represent the fear. He may 

create a possible self as “failed professor,” who must find another job, a lesser one, or become 

unemployed.  

It seems like any individual is free to create multiple possible selves. However, in reality, 

an individual’s possible selves are defined by an individual’s culture and the society as a whole. 

           “An individual is free to create any variety of possible selves, yet the pool of possible 

selves derives from the categories made salient by the individual’s particular 

sociocultural and historical context and from the models, images, and symbols provided 

by the media and by the individual’s immediate social experience. Possible selves thus 

have the potential to reveal the inventive and constructive nature of the self but they also 

reflect the extent to which the self is socially determined and constrained” (Markus & 

Nurius, 1986, p. 954). 

When we talk about the “leftover woman,” as described above, we are using a symbol 

provided by the media, and reinforced by people’s immediate social experience through daily 

conversations among family and friends. Therefore, it is reasonable to say that “leftover woman” 

works as a negative possible self for a Chinese woman which she is afraid of becoming. In 

another words, Chinese females who are within a specific age ranges were “primed” by media 

with a specific negative possible selves – the “leftover women.” And the description has 

indicated the unwanted self, the alone self, and the unpopular self as one’s possible selves. 

Markus and Nurius also linked possible selves with motivation. Because we have a certain 
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possible-self-image, we plan behavior in order to confirm the future positive image or avoid the 

negative images. Markus and Nurius argued that possible selves serve as incentives (p. 960). 

That is, what is possible for us to be, to think, to experience provides a direction and impetus for 

actions. “Individual’s self-knowledge of what is possible for them to achieve is motivation as it 

is particularized and individualized; it serves to frame behavior and to guide its courses” (p. 

955). Possible selves function as carriers, which embody motives, aspirations as well as affective 

states. It allows us to make a connection between motives and specific actions. Thus, because of 

the social pressure on “leftover women,” and because of the negative affective states attached to 

that image, females at certain age groups may be more motivated to seek a stable relationship or 

marriage because of the unwanted negative possible self.  

URT in Online Dating Environments 

Berger and Calabrese (1975) devised uncertainty reduction theory (URT) to explain 

recurring interaction patterns observed during initial interactions. They argued that individuals 

request, provide, and exchange information with the goal of reducing uncertainty. 

Berger and Calabrese categorized the communication process in three phases, the first 

stage is the entry phase, the second is the personal phase, and the last is the exit phase. During 

the entry phase, communication content is somewhat structured. One example is when two 

people meet for the first time, the message content tends to be focused on demographic kinds of 

information, and later on, they begin to explore each other’s attitudes and opinions, and at the 

end of the entry phase, both individuals would have a fairly confident estimate of whether or not 

they will develop their relationship at a more intimate level (Berger & Calabrese, 1975). 

URT is useful in examining the initial interactions of two strangers. That is, URT 

attempts to explain the interaction pattern in the first phase, the entry phase, by looking 

interpersonal communication. Berger and Calabrese originally presented a collection of seven 

axioms and focused exclusively on the potential influence of uncertainty and uncertainty 

reduction during the initial acquaintance. More recent research attempts to extend the theory to 

include later relational stages and suggest that uncertainty reduction is an ongoing activity even 

within established relationships. 
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Furthermore, even though the theory is designed to explain face-to-face (FtF) encounters, 

Tidwell and Walther (2002) argue that it could also be used in CMC. In both FtF and CMC 

settings, URT is the heuristic approach to impression formation. According to URT, there are 

three information-seeking strategies that individuals employ to reduce uncertainty: “passive, 

active and interactive” (Berger and Calabrese 1975, p. 104). Passive strategies involve 

unobtrusive observation of target individuals to obtain information about them. The first passive 

strategy is “reactivity searching.” Generally, it means to observe the target person’s reaction 

when communicating with another person. The second passive strategy is “disinhibition 

searching” (p.104), that is observing the target person in informal settings where there is less 

self-monitoring and they are behaving in a more natural way. Active strategies necessitate 

intervention in the form of seeking information from third parties or through manipulation of the 

target person’s environment. Interactive strategies require direct and obtrusive exchange with 

targets. Here, the first strategy is deception detection, which involves identification of 

falsifications, distortions, or omissions of information. Second is verbal interrogation, or in 

another word, question asking. And the final strategy is self-disclosure, by which a person 

knowingly communicates to another about himself or herself, information that is not publicly 

known (Worthy, Gary, & Kahn, 1969). 

Tidwell and Walther (2002) talked about the limited use of passive and active strategies 

in CMC settings. Passive strategies require public settings. However, for online dating, there is 

not a public discussion board that allows users to exchange ideas or express opinions publicly. 

When the two users are interested in each other, they begin to send email, but other users may 

not have the opportunity to reach these texts. Therefore, no unobtrusive observation of a target 

person could happen. Active strategies, too, are difficult to deploy in CMC. According to 

Tidwell and Walther, CMC relationships offer a more limited network of common acquaintances 

than in FtF associations. Because the users of online dating services do not know each other, it is 

hard to find a third party who would provide related information about another user. Even though 

one user has contacted the target person before, he or she might hesitate to tell a third party about 

the experience of his/her perception of the target person. Therefore, uses of active strategies are 

very limited in CMC. 
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For the interactive strategy, deception is unrealistic because people have no way to 

observe the target person’s nonverbal signs of deception. Even though online daters can have 

Skype to “meet” each other, it happens in later interactions rather than in initial meetings. This 

leaves verbal interrogation and self-disclosure as the uncertainty reduction strategies most 

available in CMC. Self-disclosure is especially effective in the online dating environment 

because it not only provides impression-bearing information but also creates a demand, so that 

the recipient feels obligated to respond or to return disclosures from the target individual. 

Beginning in the early 80s, studies of online dating use of URT as the basis for their 

analysis (Parks, 1996). Recently, there are more articles using URT to analyze online 

communication (Antheunis, Valkenburg & Peter, 2010; Gibb, Ellison & Lai, 2006). With the 

increasing popularity of social network sites, Anthrunis and his colleagues’ study (Antheunis et 

al, 2010) tested the extent to which social network sites (SNS) members use the three 

information-seeking strategies in order to reduce uncertainty in online communication. 

Research literatures reviewed in CMC argued that the range of uncertainty reduction 

strategies that can be employed in CMC may depend on two dimensions: cue-poor vs. cue-rich 

and dyadic vs. open communication. As social network sites were defined as cue-rich and open 

communication, Anthrunis and his colleagues tested how URT was used in SNS. The results 

suggested that on SNS, people use all three uncertainty reduction strategies. The passive strategy 

was most commonly used, followed by the interactive and the active strategy. Because social 

network sites usually encourage users to disclose a great deal of information about themselves, it 

was plausible that users employ this information to reduce uncertainty and form impressions. As 

the users of SNS did not have access to the profiles of the friends of the target person, the active 

strategy cannot be used effectively in SNS. Here, they argued that consistent with the literature 

of uncertainty reduction in offline settings, it was plausible to conclude that interactive strategies 

are most effective in both online and offline interpersonal communication. 

For the present study, as URT has suggested, since females in a certain age groups 

(leftover group: 25-35) will suffer more pressures than the other groups’ females, then the 

leftover age groups will conduct more self-disclosure behaviors in order to improve the chance to 

get other members attention online and meet their potential partners.  
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Based on the above analysis, two of the most effective strategies for successful online 

initial interaction are verbal interrogation and self-disclosure. Verbal interrogation basically 

means asking questions, for which each party will ask questions and seek answers from the other 

party, and through this means they will get to know each other. From the online dater’s personal 

profile, we are unable to measure how frequently the two parties ask questions (this is always 

done by email.) Therefore, the main area for the present study to examine is the self-disclosure of 

female online daters. Females who are under great social pressure to get married should self-

disclose more in order to reduce uncertainty and in turn, seek a better opportunity to meet 

someone for a serious relationship. 

Self-disclosure 

Self-disclosure was firstly defined as “the act of making yourself manifest, showing 

yourself so others can perceive you” by Jourard (1971, p.19) in order to describe a phenomena 

rooted in our everyday life. It is true that people disclose many aspects of themselves when they 

meet another person, and this kind of disclosure always happens in face-to-face encounters 

where people talk about themselves. Focusing on the verbal disclosure, Cozby refined the 

definition of self-disclosure as “any information about himself which Person A communicates 

verbally to a Person B” (Cozby, 1973, p.73). Generally speaking, in the 1970s, self-disclosure as 

a phenomenon began to be noted by psychologists and communication scholars. However, at that 

time, this phenomenon was sometimes referred to as social accessibility or verbal accessibility 

(Wheeless & Grotz, 1976), and the studies turned out to restrict self-disclosure only in verbal 

communication and in face-to-face encounters. Later, Altman and Taylor (1987) developed 

social penetration theory which describes self-disclosure as the gradual sharing of information 

about oneself. They pointed out that self-disclosure helps interpersonal communication move 

from a shallow, non-intimate level to a deeper and more personal one. 

In the self-disclosure research, there are two views of self-disclosure. The first view treats 

self-disclosure as a personality trait. As it was described by Dindia, self-disclosure is “an 

enduring characteristic or attribute of an individual” (Dindia, 2002, p.182). Noted in his meta-

analyses of self-disclosure experiments, one example that defines self-disclosure in this way is 

Archer’s research (1979), which tries to identify “high- discloser” and “low-discloser” with sex, 

sociocultural difference and other personal traits (Dindia, 2002). Moreover, Dindia and Allen’s 

http://en.wikipedia.org/wiki/Interpersonal_communication
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study (1997) also tests self-disclosure in this domain, and compared the self-disclosure level 

between men and women, which comes to the conclusion that women disclose more than men, 

although the differences are small. 

Another view treats self-disclosure as an interpersonal process, which suggests that it is a 

process that happens when two people interact with each other.  Dindia’s meta-analyses 

indicated this view was supported by most of the scholars (Dindia, 2002). Further research under 

this view support the relationship between self-disclosure and liking and reciprocity: “self-

disclosure was reciprocal between both strangers and intimates” (Dindia, 2002 p.184). 

Taking the second view towards self-disclosure, self-disclosure was defined as “what 

individuals verbally reveal about themselves to others (including thoughts, feelings and 

experiences)” (p. 1) Derlega and his colleges generate three main functions of self-disclosure: 1) 

it serves the goal of relationship development; 2) it gets social validation (getting feedback about 

our thoughts and getting help); 3) self-disclosure helps us maintain social control. For example, 

we could selectively present some information about ourselves to create a good impression 

(Derlega at al. 1993). 

In the dating environment, self-disclosure serves the first and the third function. URT 

explains how self-disclosure works in different stages of relationship development. Online dating 

articles argue for a high level of self-disclosure in CMC over FtF settings, which is due to the 

heightened private self-awareness and reduced public self-awareness (Joinson, 2001). Parks and 

Floyed found high scores on the item “I usually tell this person about how I feel” and low scores 

on “I would never tell this person anything intimate or personal about myself” (Parks & Floyed, 

1996). In addition, online dating articles pay special attention to the social control of self-

disclosure, discussing impression management online, and whether people put their “true self” 

on the online dating profile. Researchers further argue that individuals do not decide by 

themselves what to disclose without considering the social context provided by the relationship 

between the interaction partners (Walther, 1996). 

According to the literature, there are also many classifications of when we define that 

self-disclosure. According to Derlega et al (1993), the first classification divides disclosure into 

descriptive self-disclosures and evaluative self-disclosures. Descriptive self-disclosure contains 
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facts about oneself, which may be more or less personal, such as one’s drinking habits or 

identifying family members. Evaluative self-disclosure is mostly feelings, opinions, and 

judgments through which people express their attitudes toward things or relationships. For 

instance, “I hate broccoli” or “I love living in big cities.” 

The second classification of self-disclosure based on the positivity and negativity of the 

information divulged. Self-disclosure could be positive, such as showing the positive side of 

one’s life or experience. Self-disclosure could also be negative, for example, disclosing 

experiences of shame, or shortcomings in personality (Derlega et al, 1993, p.12). 

The third classification makes the distinction of self-disclosure between personal self-

disclosure and relational self-disclosure. In a dating environment, a person may disclose his or 

her own information or he or she may choose to disclose attitudes and aspirations with regard to 

the relationship (Derlega et al, 1993, p.12). 

Other classifications regarding self-disclosure research are based on the voluntariness of 

information disclosure (how much information is provided about the causes underlying the 

discloser’s behavior), or the reward value that the information provides for the discloser or the 

listener (Derlega et al, 1993, p.12). 

Researchers use breadth and depth to measure self-disclosure. In social penetration 

theory, Altman and Taylor (1973) used the example of an onion and its layers to visualize the 

process of disclosure process. The authors suggested that there are two levels of disclosure. The 

first level is the breadth dimension, which is the outer skin of the onion. This layer is made up 

with superficial information about ourselves, which we always share them with many people and 

not keep that as a secret. And on this superficial level, the information is very likely being 

exchanged early in a relationship. Another dimension is the depth dimension, which is described 

as the inner layer of the onion. Information in the inner layer is closer to the core of who we are 

and who we want to become, and it contains important information in regard to our feelings, 

thoughts and concerns. Because the information is more private and significant, it would likely to 

be exchanged later in a relationship. Combining depth and breadth, Altman and Taylor generated 

four types of relationships: (1) with narrow breadth and less deep information, people only have 

limited contacts; (2) with broad and shallow information, people have frequent but superficial 
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contacts; (3) with narrow and deep information, people develop intimate relationship but 

exchange information in a limited area; (4) with broad and deep information, people interact with 

frequency and may have intimate relations (as cited in Gordon, 1975, p. 81). 

The measure of self-disclosure largely depends on inventories. Starting with Jourard’s 

(1958) Self-Disclosure Inventory SDI-60 (which contains 60 items in six content areas including 

attitudes and opinions, tastes and interests, work and studies, money, personality and body), to a 

shorter version of SDI-25, to Jourard’s Self-Disclosure Questionnaire (JSDQ), researchers have 

tried to use a self-report to measure the level of an individual’s self-disclosure. However, this 

method has been questioned concerning validity because of the lack of predictability. Also, 

Vondracek and Marshall’s (1971) Self-Disclosure Questionnaire turned out to share problems 

similar to Jourard’s inventory. Moreover, it has limited applicability since it was designed for 

only adolescents. Wheeless and Crotz (1976) tried to bring up a topic-free measure in order to 

allow researchers to measure the actual disclosing communication behaviors rather than simply 

measuring participants’ frequency across a variety of content areas. He attempted to assess depth 

in the intimacy dimension without requiring intimate disclosure on the questionnaire itself. In his 

research, thirty-two Likert- type statements were measured in order to test five dimensions of 

self-disclosure: (1) consciously intended disclosure; (2) amount of disclosure; (3) positive-

negative nature of the disclosure; (4) honesty-accuracy of the disclosure; and, (5) control of 

general depth of intimacy of disclosure (Wheeless and Grotz, 1976, p. 342). However, their 

measure still requires self-reports about their level of disclosure in a seven point scale (items 

like, “when I reveal my feelings about myself, I consciously intend to do so”, or “I usually 

disclose positive things about myself.”) Therefore this measure did not really measure the 

amount and depth of a person’s self-disclosure in a “normal or natural” (p. 340) setting even 

though it did not use experiments. Later scholars (e.g., Waring, 1979) try to measure self-

disclosure by measuring intimacy since they found that disclosure was a significant means 

through which marital couples expressed intimacy. While, even intimacy level is an indicator for 

the depth of one’s disclosure, this measure has limited use in closed relationships rather than in 

the starting point of a relationship. 

In the field of self-disclosure research, the most distinctive areas are self-disclosure and 

close relationships, gender differences, and cultural differences. In the close relationship 
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research, self-disclosures were linked with liking and reciprocity. Researchers find that self-

disclosure and relationship are mutually transformative. Generally, disclosure leading to liking 

and self-disclosure to your partner in a relationship will receive reciprocity, which means people 

do feel some obligation to respond to another people’s self-disclosure (based on Collins & 

Miller’s meta-analytic review). Dindia’s (2002) meta-analysis of sex difference in self-disclosure 

reveals the results that women disclose more to women than men disclose to men; women 

disclose more to men than men disclose to women. In other words, “female-female self-

disclosure is the highest, male-male self-disclosure is the lowest and opposite-sexes-disclosure is 

in between”(p. 23). Moreover cultural studies of self-disclosure conclude that Asians would 

report substantially less self-disclosure than Americans (e.g. Chen 1995), while a few studies 

disagree with this conclusion (e.g. Rubin et al, 2000). 

Gender difference and cultural difference have been carefully considered by researchers 

to produce some useful conclusions. However, the aspect of self-disclosure and age is less 

mentioned in the research. Jourard and Lasakow (1958) found a positive relationship between 

age and the amount of disclosure to opposite sex friends. However, Sinha (1972) found greater 

reported disclosure among female students in India between ages of 12 to 14 than 15 to 16 than 

17 to 18. So we can see that the limited research results are contradicted with each other and did 

not reach an agreement. In this present study, when we discuss the “leftover woman” phenomena 

in China, it is obvious that the social context produces pressure to females in different ages and 

influences their identity. With this background in mind, it is possible that the age difference has 

an impact on Chinese females’ self-disclosure pattern when they write their own profiles in order 

to seek a relationship online. And it is reasonable to predict that females in “leftover” age (25-

35) will have greater disclosure than others. 

In addition, as was discussed above, the previous self-disclosure measurements often rely 

on questionnaires or experiments, and most of the measurements depend on self-reported 

disclosures. Neither of these methods could reach the goal of testing the breadth and depth of a 

person’s self-disclosure in a natural setting without any manipulation. In this current study, I will 

use content analysis in order to explain Chinese females’ self-disclosure in a natural setting. 

Users will not being asked to report their disclosure behavior; but instead, I will use coders to 



17 

 

code their self-presentation in their online dating profiles in order to access the breadth and depth 

of their self-disclosure.  

Hypotheses and Research Questions 

According to URT, in order to improve opportunities in online environments to find a 

potential partner, females need to use self-disclosure techniques in their personal profiles. The 

literature indicates self-disclosure can be tested through its breadth and depth. Because the 

“leftover woman” identity causes pressure on females to get married, it is reasonable to deduce 

that with an increase in age, along with an increase of pressure for being “left”, women in older 

age groups may use more self-disclosure strategies than females in younger age groups. In other 

words, with an increase in age, women should increase the breadth and depth of self-disclosure 

in their online profiles. Moreover, with the pressure level increasing with age, females who share 

the “leftover” identity may reveal more direct motivation with regard to marriage in their written 

self-description. 

Based on mass media reports, there are several levels of “leftover women,” but generally, 

if a female is over the age of 25 but does not have a stable relationship, she is considered as 

“leftover.” Between the ages of 25 and 27, women are considered “fighters” (sheng doushi) 

which means they are still romantic enough to keep looking for true love. Women between the 

ages of 28 and 30, fall into a different rather unpleasant tier known as the “doomed to be left” (bi 

sheng ke). This category of woman is said to not have ample chances of ever catching a husband, 

as their work keeps them so occupied and they are indifferent. For those women who fall within 

the age group of 31 and 35, there is even less hope of marriage as they remain single in the 

professional world and are “leftover fighting Buddha.”
 8 

So the basic idea is that between the age 

of 25 to 30, females need to “hurry up” in order to get married “on time.” After the age of 30, 

there will be less and less opportunity for females. With an increase of the age, family members 

as well as the society start to “give up” in “persuading” females to get married, so the overall 

pressure is decreased from the outside. Over the age of 35, a female is still considered as 

‘leftover woman” but the social pressures decrease.
  

                                                 
8 This explanation came from baike. Baidu.com. The website serves the function as wikepedia.org in China. The 

link is available at: http://baike.baidu.com/view/2486969.htm Translations are based on this article from 

offbeatchina.com. the link is available at: http://offbeatchina.com/infographic-who-are-chinas-leftover-women-how-

are-they-doing-and-why-are-they-left. 

http://baike.baidu.com/view/2486969.htm
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The leftover woman is defined as highly educated, highly paid and highly independent 

women. In my sample, all subjects selected are having a college degree and above in order to 

rule out the education explanation for any difference emerging from the sample. In China, the 

average year for college graduation is 22. So the starting point of the age group selection is 22, 

and the first age group is 22 to 24. After that, the groups follow the levels of leftover woman, and 

from the age of 25, I set the second age group as 25 to 27 (compared to the leftover level: 

“fighters”); the third age group is 28 to 30 (compared to the leftover level: “doomed to be left”); 

and the forth age group as 31 to 35 (compared to the leftover level: “leftover fighting Buddha.”). 

The last age group, 36 to 40 which still considered being “leftover women” but the pressure has 

decreased. I use these five age groups because as the leftover levels indicated, from the age of 

25, women increasingly suffer from the pressure of getting married; and women within each age 

group share a similar level of pressure so they might also share the similar pattern in their online 

dating profiles. 

After defining the age groups, this study defines two ways of studying the breadth and 

depth of self-disclosure. The breadth of self-disclosure is defined as the breadth of topics that one 

discloses to another person. In an online dating setting, central to the goal of seeking a 

relationship, the breadth of self-disclosure is usually restricted to one’s physical appearance, 

background and life styles. The first hypothesis tests the number of answers in regard to the 

questionnaires of the topics above. The second hypothesis test tries to replicate Joinson’s study 

and use word counts of the users’ self-written presentation on their personal profile to measure 

users’ amount of self-disclosure. Here, a longer presentation could either be an indicator of a 

larger breadth or a deeper depth of user’s self-disclosure, but all in all, the length does indicate 

different levels of one’s self-disclosure.  

The website which I used for this study is Jiayuan.com. Jiayuan.com created three 

questionnaires asking about different aspects of users’ backgrounds. Answers to these 

questionnaires could be used as a useful measure to assess the breadth of users’ self-disclosure. 

The first questionnaire asked the users’ self-description of their body image and 

appearances (8 items). The second questionnaire asked for detailed information about the user 

(28 items), which include Chinese zodiac, faith, graduate school, major, drinking (or not), 
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smoking (or not) etc. The third questionnaire asked about users ‘interests and hobbies (8 items), 

for example, favorite sport, book, movie and food (See Appendix A). 

It was safe to hypothesize that as age increases; women are more and more likely to 

answer more of the optional questionnaires.  

H1: Numbers of answers of questionnaires: 36-40 age group >31-35 age group>28-30 

age group > 25-27 group>22-24 age group 

Beyond the answers to the questionnaire questions, the written self-description serves as 

another means to access a user’s self-disclosure. From the written part of a female’s personal 

profile, it should be possible to assess the depth of a user’s self-disclosure.  

The literature did not mention a specific measurement to measure the depth of a person’s 

self-disclosure. One article seems to suggest that the discussion about taboo topics indicates a 

deeper disclosure within a relationship (Derlega et, al, 1993, p.73). However, conversations 

regarding taboo topics usually happen during the development of a close relationship instead of 

at the starting point of a relationship. Moreover, since different cultures define different taboo 

questions, it is hard to define and measure taboos in a single study. Other researchers (e.g., 

Waring, 1979, Waring & Chelune, 1983) try to use intimate topics to define the depth of self-

disclosure. Even though some topics are more intimate than others, the perception of intimacy 

varies from person to person. Beyond that, Joinson’s research uses the word count in order to 

measure the amount of information in self-disclosures in CMC conditions verse FtF conditions. 

By standardizing the word count for each dyad (a pair of participants) into a z-score, he 

concludes that dyads in the CMC condition disclosed more about themselves than in the FtF 

condition. The present study attempts to replicate the measure in Joinson’s study which used the 

word count as a measure for online dater’s self-disclosure. A longer self-presentation in an 

online dater’s profile could be an indication of either the expended breadth or the increased depth 

of one’s self-disclosure. Even though the word count is not a specific measure for breadth or 

depth of self-disclosure, it is for sure that the more one writes, the more information one gives to 

other online daters. Therefore, in this study, the word count is still considered a useful 

measurement to access the amount of information that one discloses online.  
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    It was reasonable to predict that with an increase in age, females would have longer 

written self-descriptions. 

    H2: Word counts for self-description: 36-40 age group >31-35 age group > 28-30 age 

group >25-27 age group>22-24 age group. 

   In addition, given the idea of leftover woman and the pressures they suffer, they should 

be more “desperate” in regard to finding a marriage mate, and they should have a different 

“possible self’ in regard to relationships and family roles. According to Markus and Nurius’s 

concept of Possible Selves, the possible self is linked with motivation. In an online dating 

environment, the different images of a possible self might be reflected as different intensity of 

motivation and different requirements for their potential partner. Therefore, one research 

question for this study is whether the females in different age groups reveal different intensities 

of motivation in their personal profile. Or, they might try to fight back with the “leftover” 

identity and not indicate the motivation in order to remove the general perception of 

desperateness. 

 Another research question would be whether the females have different requirements for 

their potential partner due to the age difference and the associated negative identity of “leftover-

ness.” 

 RQ1: Do females in the older age groups reveal more direct motivation than the younger 

age groups?  

 RQ2: Is there any difference among the five age groups when they describe their 

requirements for potential partners? Do the “leftover women,” who are defined as highly-

educated and highly-paid, still looking for a male who could take the role of breadwinner for the 

family, compared with women in a younger age group?  
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CHAPTER THREE 

METHOD 

Content Analysis  

Content analysis is a basic research method which is based on data generated from human 

observers’ judgments by recording or transcribing the textual, visual, or audible messages in 

human communication (Krippendorff, 2004). It is useful in social science because it is an 

unobtrusive technique that enables scholars to examine messages “in view of the meanings, 

symbolic qualities, and expressive contents” (Krippendorff, 2004). Content analysis was first 

used as a method for analyzing newspaper articles, political speeches and advertisements in the 

19
th

 century. According to Kolbe and Burnett (1991), beyond the advantage of being an 

unobtrusive measure, content analysis can assess environmental variables, such as economic 

factors and cultural factors, as well as source characteristics, such as credibility and likability. 

Therefore, content analysis is widely used in research on mass communication.  

The present study tried to answer the primary question about females’ self-description 

and their correlation with age in a Chinese online dating environment. Considering this research 

goal, I chose content analysis since I could take advantage of this unobtrusive method and 

avoiding direct elicitation of data from the research subjects. Because the word “leftover” is very 

negative, many females are fighting against the concept in their daily life by avoiding showing 

any “desperateness” with regard to marriage. So if I collect data from surveys or interviews, the 

results might fail to reflect the true situation the females face. In this sense, content analysis 

provides a good means to explore the area without influencing the subjects. 

In this study, I used both quantitative content analysis and qualitative content analysis to 

analyze data. For the two hypotheses which suggested first a greater breadth and second, a 

greater depth of self-disclosure in older age females, I collected the number of answers for the 

questionnaires for H1 and used Microsoft Office word to conduct word counts for H2, and then 

used the ANOVA test to analyze the data. 
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For the research questions, I first used open coding to construct a coding handbook. A 

coder was trained to help me code the written self-description of the females’ personal profiles. I 

started to develop the coding hand book using a small sample of 100 profiles. 

In order to get the 100 samples for open coding, I used age, education (college and above) 

and location (Shanghai) as three criteria and search “for girlfriend.” I randomly chose 20 profiles 

in the first page when the result page come out (30 profiles in a page) of each age group from the 

online dating website, Jiayuan.com. In all, 100 profiles were chosen to finish a coding handbook. 

One coder was trained and coded all the 250 profiles. And the interceder reliability between the 

other coder and I was tested using Scott’s Pi. Scott’s Pi improved on simple percent agreement 

by “the agreement that is expected when the units are statistically unrelated to their descriptions,” 

thus it was more reliable in examining the agreements among different coders (Krippendorff, 

2007, p. 80). The conceptual formula for Pi is: 

Pi = (PAo – PAE)/ (1 –PAE ) 

In this formula, PAo stands for “observed percentage of agreement,” and PAE stands for 

“proportion agreement, expected by chance” (Krippendorff, 2007, p. 81). In this research, Scott’s 

Pi was calculated by the website dfreelon.org. 

Sampling Strategies  

Jiayuan.com was chosen to be the sample frame for three reasons. Firstly, it is the most 

popular and the largest online dating website in China, with more than 56 million registered 

members. Secondly, Jiayuan.com is the serious online dating website in which the users are 

registering on line in order to pursue a stable relationship and find a life partner, not for dating 

only or for one-night sex. Thirdly, Jiayuan.com did not require a member’s real name for 

registration. The public has no way to get member’s real name through the website. This is good 

for this research because the sample in the research is not identifiable.  Compared to the second 

big online dating website Baihe.com, which requires real names to register from March 1
st
 2012, 

Jiayuan.com is considered to be safer and more proper to use for research purposes. 

The three criteria for the research sample are similar to criteria for choosing the 100 open 

coding samples. They are, location (Shanghai), education (college and above) and age. In 
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addition, the research sample adds another search standard, the “honesty level.” this would be 

discussed in more detail later.  

Females living in Shanghai are chosen to be the research sample in this study. As the 

definition of “leftover women” goes, leftover women are defined as highly educated, highly paid 

and highly independent modern women, and typically, they live in big cities. As a major 

metropolis in China, Shanghai is famous for its highly educated, highly paid and highly 

independent young people living a modern life; and at the same time, Shanghai is a typical city 

with the “leftover women” problem. 

In addition, since leftover women are defined as “highly educated,” the education 

requirement for choosing the sample would be college and above. The age groups are chosen 

based on the classification of the different level of leftover women which discussed in the second 

chapter. So five age groups used in this study are: 22-24, 25-27, 28-30, 31-35, and 36-40. 

Finally, the “honesty level” of one star and above was chosen as a requirement. The 

honesty level worked as a background check within the website. Users can increase their honesty 

level by uploading their photo identification, such as ID, passport or driver’s licenses, etc. The 

highest honesty level is five stars. The more identification information a user provided the more 

stars the user would get. However, this information would not show up at user’s personal profile 

page. Only the website administer could access the user’s information. The user’s profile page 

was just shown how many stars he or she had received.  

In order to achieve the goal of the study, this study tried to randomly select the sample 

under certain requirements. One hundred open coding samples were chosen from the last week 

of June, 2012, with 20 profiles from each age group. Two hundred-fifty samples were chosen for 

the data analysis, with 50 samples in each age group. All random numbers picked in the study 

were done by the website: random.org. In the date collection periods (Aug.20
st
 to Aug.29

th
, 

2012), for each day, five females profiles were randomly selected from each age group. More 

specially, on each of the ten days, first, I randomly picked one number out of 30 (the page layout 

have 30 users show up at each page.), such as No.17. Then I randomly picked five pages of the 

search results, finally, I picked the number 17 person in each page. Using this method, in all, a 
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total of 250 personal profiles were located and examined. All the profiles were printed out and 

handed to coders. 

Procedures 

To test H1, which hypothesizes that females belonging to different age groups may vary 

in numbers of answers they provided on three questionnaires. A One –Way ANOVA test was 

conducted to test the mean difference among the five age groups. The number of answers of 

questionnaires serves as an indicator of the breadth of a person’s self-disclosure, thus the number 

of answers for three questionnaires were collected for the five age groups. The ANOVA test in 

SPSS is used to test the mean difference of the numbers of answers for each questionnaire with 

the independent variable “age group.” In all, the number of answers for the first questionnaire 

(Q1), the number of answers for the second questionnaire (Q2), the number of answers for the 

third questionnaire (Q3), and the sum of numbers of answers (QS) were calculated and tested by 

ANOVA.  

A Post Hoc Multiple Comparisons test Tukey was conducted for any significant effective 

thought ANOVA test to see which two groups has the statistically significant mean difference. 

The H2 in this study hypothesizes that there is a difference in number of words in self-

description among the five age groups. Specifically, I predicted that the older the age, the longer 

self-description should be written to signal a wider and deeper self-disclosure. One-Way 

ANOVA was used to test the mean difference of word counts among the five age groups. 

In order to find the answers for RQ1 and RQ2, one coder was trained for coding the 

written self-description. So in all, two coders, one is the author and another is the trained coder, 

both coding the 250 samples independently.  

RQ 1 asks whether the intensity of motivation rise with increases in age. According to 

cultural perceptions, with an increase in age, females are more pressured to get married. Thus it 

is possible that their goal in online dating would be more clearly labeled as “find a mate towards 

marriage.” With this goal, females might reveal the motivation by a more direct phrase as they 

are talking about the requirements for their potential partner. They might require other users who 

pay attention to their page to show a clear goal of marriage before getting in touch. 
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However, on the other hand, since the “leftover women” is a negative word, and media 

portrayed these females as desperate, a lot of females are fighting against the label. Therefore, 

another possibility is that because some females are against accepting the identity of “leftover,” 

thus they try not to reveal the goal of marriage in order to avoid being portrayed as “desperate.” 

In addition, as the website has already branded itself as a dating website providing the 

environment for people to meet for a long-term and commitment relationship, it seems not really 

necessary to emphasis the “marriage commitment” in the profile. 

So, there remains the question of whether there is a difference between different age 

groups in revealing their motivation though the written self-descriptions.  

RQ2 asks whether there is any difference in requirements for potential partners in 

females’ profiles related to age difference. Since the “leftover-ness’ pushes single females to get 

married and settle down as soon as possible, the older age group females, which are the “high-

pressure” age group, might have more family-oriented requirements compared with younger age 

groups, such as career and  property. However, on the other hand, since it is the cultural 

perception of “leftover women” is highly independent, by which it suggests they could be the 

breadwinner for themselves, this conjecture might not be accurate.  

 With these procedures discussed above, I first conducted the open coding based on the 

ideas of now self and possible self; then I examined in a more detailed manner about what kind 

of possible selves the online daters talking about. Finally, based on their requirement for 

potential partner, 12 categories were generated.  A coding book and a coding form were made 

and handed to coders for coding.  

I conducted the open coding of 100 samples that chosen from June 25 to June 30, 2012. 

Firstly, I coded the now-self descriptions and possible-self descriptions for the sample based on 

the theory of possible selves. For the now self, the person’s description of school, work, 

background, family and hobbies/interests were coded. For the possible self, the person’s 

description of the requirements of a potential partner, the person’s own dreams and aspirational 

goals were coded. If the person only cited poems, lyrics, a paragraph from a book in her profiles, 

or described abstract feeling which cannot link to either a current self or a possible self, this was 

coded as ambiguous.  
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After the first round of coding, to simplify the coding process and to relate it directly to 

my hypotheses and research questions, I decided to code the profile regarding whether they 

mention the possible self, and ignored the now-self statements. I conceptualized the possible self 

in this study as the description or requirements for a potential partner. So I no longer coded the 

possible selves of one’s own dreams or aspirational goals. If one mentions the requirements for 

potential partner, it was coded as 1, and if not, it was coded as 0. 

In addition, during the coding process, 11 categories emerged from the possible-self 

coding. There are certain requirements that the profiles mentioned frequently, they are motives, 

location, education, age, height and appearance, character, morals, career, property, marriage 

status, hobby and interests. In addition to that, I added another category as “others” in order to 

code the requirements that cannot fit in the 11 categories.  In all, 12 specific categories were 

decided to make the coding book. The 12 specific categories are: Motives, location, education, 

age, height and appearance, character, morals, career, property, marriage status, hobby and 

interests, and others. The coding book and coding form are attached in Appendix C.  

The first column is for the person’s Jiayuan ID Number, the second column asks for age. 

These two columns served as the background so coders can locate the right profile. But this 

identifiable information is not revealed in the results. 

The third column was titled “Questionnaire 3” with three sub-columns which represent 

the overall number of questions in the questionnaire part. Coders need to indicate the number of 

answers the certain profiles completed in these three columns. The data in this column is 

collected to test H1, which hypothesized females in older age groups would provide more 

answers in regard to questionnaires.  

The fourth column records the length of the written profiles. Coders need to fill out with 

the overall word count of the written self-descriptions for each profile. The data is collected in 

order to test H2, which hypothesized females in older age groups would have longer self-

description compared with females in younger age groups. 

The last big column asks about the specific requirements in written self-descriptions. 

Two sub-columns are included; first, whether this profile mentioned specific requirements, and 

second, the categories of the specific requirements. For the first sub-column, if the profile 
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mentions the requirements, coders write 1, if not, they write 0. For the second sub-column, there 

are 12 categories, which are motives, location, education, age, height and appearance, character, 

morals, career, property, marriage status, hobby and interests, and others. Coders highlight one 

or some of the categories if the profile mentions the specific category of requirement. 

Analyses of users’ requirements in regard to motivation, height and appearance, career, 

property are completed in order to provide answers for RQ1 and RQ2. 

One coder was trained for 2 days and coded the 100 sample (the 100 samples used in 

open coding) for practice. After the training and testing, the coder and I coded all the 250 

samples separately; the data were saved as word document. Inter-coder reliability was calculated 

in Scott's Pi. The inter-coder reliability is showed in the Table 1 and Table 2 below.  

Table 1  

Inter-coder reliability (Scott’s pi) of descriptive variables 

Age  Questionnaire 

#1 

Questionnaire 

#2 

Questionnaire 

#3 

length Specific  

requirements 

1 1 1 1 1 .949 

 

Table 2  

Inter-coder reliability (Scott’s pi) of variables related to requirements. 

group Mot. Loc. Edu. Age. H&A Cha. Mor. Car Prop. Sta. Hob. Oth. 

22-24 1 1 1 1 1 .404 .71 1 .754 1 .649 .84 

25-27 .838 1 1 1 .705 .917 .345 .793 .762 1 .839 .61 

28-30 .856 1 1 1 .838 .61 .424 1 .917 .925 1 .705 

31-35 .811 1 1 1 1 .782 .648 .853 .801 1 .621 .439 

36-40 1 1 1 1 .73 .87 .844 .926 .747 .926 .788 .603 

 

As Table 1 has showed, the inter-coder reliability for the record of age, number of 

answers for questionnaire one, questionnaire two and questionnaire three, the two coders 

researched the perfect Scott’s Pi score, which is 1. It means the two coders got exactly the same 
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record for the 250 samples. The record of the length of the written profiles, the Scott’s Pi is 1 as 

well. For the coding of whether or not the profile mentioned the specific requirements, the inter-

coder reliability is .949. 

Table 2 reports the inter-coder reliability of 12 categories of the requirements in regard to 

the potential partners. Scott’s Pi over .7 is considered as good, and over .4 are considered as 

acceptable. In this study, most categories were reached the reliability of Scott’s Pi over .7. 

However, since the study was exploring a new research area with the 12 categories generated 

from open coding of 100 samples, Scott’s Pi over .4 is considered as acceptable. The author and 

the independent coder negotiated disagreements until consensus was reached. 
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CHAPTER FOUR 

RESULTS AND DISCUSSION 

Hypotheses Test 

From the ANOVA test, H1 was not supported since I did not find statistically 

significance for the numbers of answers in regard to questions among the five age groups. Table 

3 indicated that there was not a significant effect of the independent variable, age group on the 

dependent variable, total number of answers for questionnaires (QS) at the p<.05 level (p = .13). 

For the separate test, with independent variable age group and dependent variable questionnaire 

one (Q1), questionnaire two (Q2), questionnaire three (Q3), only the number of answers for Q1 

were found to be statistically significant at the p<.05 level (p =.38). Tukeytest indicated that 

subjects in the age group 22-24 answer more questions than subjects in the age group 36-40 in 

questionnaire one (Q1), which asks for the user’s self-rating of appearance and body image. 

Appendix A listed the detailed questions regarding to each questionnaire. 

 

 

Table 3  

ANOVA table: Number of answers of questionnaires  

 df Mean Square F Sig. 

Q1 4 12.506 2.579 .038* 

Q2 4 36.124 1.110 .352 

Q3 4 11.120 2.234 .066 

QS 4 147.896 1.810 .127 

*p<.05, two-tailed 

It was very interesting that the oldest age group skipped questions in the questionnaire 

one (Q1), and it was the first questionnaire they were supposed to answer for their profile. One 

explanation would be the females in the older age group were not confident in their appearance 

and body; another explanation might be they think these questions were shallow and the answers 

for these questions were not a critical part of defining who they are. 
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However, beyond the results for questionnaire one (Q1), the number of answers for other 

questionnaires were not statistically different among five age groups, and the ANOVA test of 

total number of answers for questionnaires (QS) did not yield statistically significance either. 

Even though I did not find any statistically significant difference for the number of answers 

among the five age groups, the sample did show a slight decrease in the numbers of answers. 

According to Figure 1, it was clear that the total number of answers for the questionnaire was 

higher in younger age groups that it was in older age groups, which means, generally, younger 

females tended to answer more questions than older females in questionnaires. 

 

 

 

Figure 1  

The mean number of total answers of questionnaire (QS) by age groups 

 

H2 was not supported through the ANOVA test. A one-way analysis of variance 

(ANOVA) was calculated on the length of self-description for each profile. The analysis was not 

significant at the p<.05 level (p = .413). Table 4 reports the results. 
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Table 4  

ANOVA table: word counts of self-description  

 df Mean Square F Sig. 

Word count 4 47593.104 .990 .413 

 

 

However, Figure 2 shows the plot of means for word counts by five age groups. We 

could see that the overall length rises with the age increase. For specifically, the means of word 

counts for profiles of 22-24 age group was a little more than 150, but the means of word counts 

for profiles of 36-40 age group was more than 250. 

 

 

 

Figure 2  

The means of word counts in self-descriptions by age groups  
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except one questionnaire (Q1) regarding self-rating appearance and body image. So, are the 

cultural perceptions wrong? Does the “leftover-ness” not really influence female’s performance 

in online dating? Or there do have some difference among females in different age groups in 

regard to online dating which did not reveal through quantitative analysis? 

The answer of the research question regarding the motivation of female online daters 

shed light on the above questions, which would be discussed later. But if we judged only from 

the results in H1 and H2, which suggested a greater breadth and depth of self-disclosure in 

females in older age groups, it was obvious that the cultural perception of “leftover women” and 

their “pressure” were not correct since they did not self-disclose in a greater level when 

compared with females in younger age groups. However, I did not think it is a true rejection to of 

the pressure of “leftover-ness.” Since this study was a content analysis in which the data were 

gathered from real online dating environment, the structures of the website might frame the way 

user could disclose their information. 

First, when we took an in-depth examination of the design of Jiayuan.com, when a person 

registered on the website as a member, he or she need to go over all the questionnaires that 

showed up at the profile page. However, all the questionnaires were structured, which means a 

user did not have much control over the questions, and more importantly, he or she was not able 

to control the answers. Under each questionnaire, there was a check box instead of a blank, thus 

the user needed to check instead of filling out the questionnaire. For example, as the article 

published in The New Yorker has mentioned, “after height, weight, income, and other vitals, I 

was asked to assess the shape of my face by the Chinese standards of beauty, there was an option 

for a face as oval as a ‘duck’s egg’ and a face as narrow as a ‘sunflower seed ’ ” (Osnos, 2012) 

When describing height, weight, and appearance, it was understandable to use a pull-down menu 

to check, but when the questionnaire asked for interests and hobbies, the pull-down menu limited 

the activities that a user could have. For example, the third question in the questionnaire three 

(Q3) asked for the book one like; but the pull-down menu only allowed the user to choose from 

21 categories, such as, literature, politics, sports, natural science, religions, etc. Even though the 

users were allowed to choose multiple categories, it was not personalized since the user was not 

able to enter a specific categories or a specific book. So if two users chose the same category of 

“religions” in the favorite book question, this questionnaire failed to reveal the difference among 

the users, by which the differences might reveal important information about the user. For 
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example, if one user is a Christian, and she reads the Bible every day, the favorite book category 

of “religion” is different from another user who is just interested in general religious topics.  

The structured format of the questionnaires might provide the reason why the statistical 

analysis did not yield with results to support the hypotheses. The hypothesis predicts that: 

Numbers of answers of questionnaires: 36-40 age group >31-35 age group>28-30 age group > 

25-27 group>22-24 age group, while the ANOVA test reveals no difference among these five 

age groups. From Figure 1, there is even a decrease in the numbers of answers to the 

questionnaires by age group, which contradicted with the hypothesis. One explanation might be 

because the questionnaires were structured, when there was no best answer from the pull-down 

menu, a user chose to skip the question. But in this case, the “not providing the answer” might 

not mean the user did not want to disclose herself on this category but meant there was no 

satisfactory answer for her. From this point of view, since the items in the pull-down menu were 

selected from the general interests of the mass audience, the females in older age groups might 

have already developed strong interests in a specific field and did not want to “label” themselves 

in a way that was not representative. So they might choose not to answer the questionnaire. 

 Another possible explanation was that compared to the older age groups, females in the 

younger age groups, according to the definition of “leftover-ness,” received less social pressure 

to get married, so they did not treat online dating as seriously as the older age groups did. As a 

result, since the questionnaires were easier to fill out because there were checkboxes for each 

question, the younger females were more likely to answer the questionnaires than spending time 

to write their own self-descriptions. And that might at the same time explain why the younger 

age group has a relatively high number of answers for the questionnaire but lower word count for 

their self-descriptions.  

Hypothesis No.2 is not supported by the ANOVA analysis either. I did not find any 

statistically significance among the length of user’s self-description by five age groups, which 

indicated that in this sample, the depth of self-disclosure had no difference among age groups. 

The most obviously reason that H2 is not supported is because the variation of word 

count within groups is larger than among groups. For example, the minimum word count for 

self-description in 22-24 age group was eight, and the maximum was 898; and in age group 36-

40, the minimum was 0 and the maximum was 969. And the big difference within each group 

made it very hard to test for any differences among different age groups. 
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However, Figure 2 indicated the overall mean difference among different groups. There 

was a visible trend that the length of self-description went up with an increase in age. In fact, the 

average length of self-description of the 36-40 age group is almost 100 words more than 22-24 

age group. Since I used a random sample in the analysis, the results do represent that there was a 

difference in length between young females’ self-descriptions and older female’s self-

descriptions. Even this difference may not be revealed quantitatively, it might emerge from 

qualitative analysis of the profiles. 

Research Questions  

From the coding form, the following results were generated from the 250 samples. Table 

5 reported the results of the specific requirements mentioned in the profile.  

 

 

Table 5  

Specific requirements mentioned in profiles by age groups 

group Req. Mot. Loc. Edu. Age H&A Cha. Mor. Car. Prop. Sta. H&I Oth.

22-24 30/50 10 9 2 3 3 19 6 0 5 0 2 11

25-27 31/50 10 2 4 5 10 24 8 3 3 3 6 10

28-30 27/50 11 3 2 5 8 18 5 3 3 4 3 7

31-35 37/50 17 2 0 1 2 25 7 4 1 4 6 10

36-40 29/50 13 3 4 6 4 21 4 4 5 7 6 14

 

 

The five age groups are listed in the very left column, with the second column indicating 

how many profiles mentioned the possible-self, which was conceptualized as requirements 

(Req.) for the potential partner in this study. The last twelve columns indicate the overall 12 

categories that were generated from the open coding process, they were: motives (Mot.), location 

(Loc.), education (Edu.), age (Age), height and appearance (H & A), character (Cha.), morals 

(Mor.), careers (Car.), property (Prop.), marriage status (Sta.), hobby and interests (H & I), and 

others (Oth.). The number under each category was the total numbers of profiles that mentioned 

that specific category in their self-descriptions. 

Table 4 indicated that age differences did not yield a difference in the number of profiles 

that mention the possible-self (second column). Generally, three out of five females mentioned 
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their requirements for potential partners, regardless of age; however, there were an increasing 

number of profiles mentioning the motivation of finding a mate online as the age increased.  

From the second column and the third column, we could see that in group 22-24, 30 out 

of 50 profiles mentioned the requirements for potential partner, 10 mentioned motivation; in 

group 25-27, 31 out of 50 profiles mentioned the requirements for potential and 10 mentioned 

motivation; similar results were observed in group 36-40, with 29 out of 50 profiles mentioned 

the requirements, and 11 mentioned motivation. Interestingly, in age group 28-30, only 27 out of 

50 profiles mentioned requirements for their partners, but 11 of these 27 profiles emphasized the 

goal of marriage. In age group 31-35, 37 out of 50 profiles mention requirement, which was the 

highest percentage among the five groups, and accordingly, 17 out of 37 profiles had mentioned 

the motive of finding a mate to get married.  

Figure 3 showed the number of profiles that had mentioned the possible self. The five age 

groups did not show big differences in mentioning the requirements for a potential partner. 

However, from the figure, we noticed that for the 28-30 age group, there were 37 profiles 

mentioning the specific requirements for a potential partner, which was the highest among the 

five age groups.  

 

 

 

Figure 3  

The number of profiles mentioning the possible self by age groups 
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Figure 4 displayed the percentage of profiles that mention the direct motivation of 

marriage in the self-description by each of the five age groups. It was obvious that with the 

increase in age, more profiles mention their motivation of online dating – to try to find a mate 

and to start a relationship towards marriage. 

 

Figure 4  

The percentage of profiles mentioning motivation by age groups 
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cultural perception of “leftover women” has suggested, females who falls in to the “leftover” 

category are under more pressure to get married, thus they would more likely to emphasize the 

goal of getting married to avoid wasting time online. And because of this pressure, they 

definitely wanted to share this commitment with the potential partner and at the same time 

requiring the partner to have the similar goal before they start a relationship online.  

This perception and deduction also rose from my daily conversations with my Chinese 

female friends, and this perception of “desperateness” has been supported through the analysis. 

So research question one (RQ1) has been answered. As the age increases, when the female 

mentioned the requirements towards their potential partner, they were more likely to mention the 

motive requirements; and females in the older age groups were more “desperate” to get married 

compared with females in the younger age groups. From Figure 4, it was clear that in 22-24 and 

25-27 age groups, 30% of the profiles mentioned the marriage motives, but in 28-30, 31-35, and 

36-40 age groups, the percentage has increased to more than 40%. This result was similar to the 

cultural perception of the level of “leftover-ness,” which is from the age of 25, one starts to feel 

the pressure of get married, and after the age of 28, the pressure increases dramatically with age. 

Some young people even not go back home for holidays because this pressure is so big that “the 

pressure would be unbearable.” 

In addition, from Table 5, other interesting findings were also emerged. Figure 5 

indicated the difference of height and appearance requirements among five age groups. 

Interestingly, 25-27 and 28-30 were the two groups with a dramatic increase in height and 

appearance requirements; not the 22-24 group, who did not have the pressure of leftover-ness, 

and one often assumed to be “superficial” in choosing their partners by requiring height and 

appearance. On one hand, the results supported the cultural perception of “leftover women,” 

specifically that the females whose age are from 25 to 30. Since they are highly educated and 

highly paid, they tend to have a higher standard towards their potential partner, and this standard 

might also include height and appearance. These “leftover women” did not yield to the pressure 

to get married by lowering their standards towards a partner. On the other hand, over the age of 

30, there was a decline in the percentages of profiles requiring height and appearance of their 

potential partner, which might be explained since females over 30 are more mature thus they did 

not require the “superficial” attributes of their partner. Or, females who are over 30 were under 
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the greatest pressure to get married because of their “old” age, thus they try to lower their 

standards and did not require the height and appearance for their partners any more. 

 

Figure 5  

The percentage of profiles requiring height and appearance by age groups  

 

Moreover, the cultural perception of “leftover women” is they were “modern women” 

who were highly independent thus might not require the partner to take the role of breadwinner. 

However, these females might still share the traditional gender role of women by which a 

woman’s major role is to provide care for the family and provide support for her husband. So 

“leftover women” might continually look for a man to take responsibility for the safety and 

financial support to a family. In fact, females in China are now standing at the crossroads of this 

changing society, thus how they think about their roles of themselves and how they think about 

their possible selves are very interesting questions.  

RQ2 raised the question of whether the females in older age groups were still requiring 

the partner’s property and career when they try to list the items for their “ideal mate.” The results 

of property and careers requirements among five age groups shed lights on these questions. 
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In the research, the category of property was code for the ownership of houses, cars, 

annual salary or any investments. The category of career was code for whether the profiles 

mention a certain type of job or a certain position. Figure 6 showed that in the two end groups, 

22-24 age group and 36-40 age group, there were more profiles requiring property; while for the 

three age groups in the middle, there were fewer profiles requiring property for potential partner.  

 

 

Figure 6  

The percentage of profiles requiring property by age groups 

 

Figure 7 indicated that with an increase in age, more profiles were listing careers as a 

requirement. For the 22-24 age group, no profile mentioned the requirements for careers; 

however, in the 36-40 age group, 4 out of 29 profiles mention careers, which was the highest 

percentage in all five age groups. This finding suggested that in all, not many females were 

requiring the “careers” for their partners in the five age groups. However, with an increase in 

age, females were more “realistic” in finding a mate and building a family by requiring a certain 

type of careers or a certain position of their potential partner. Even though the “leftover women” 

were defined as highly paid and highly independent, they might just want to share the role of 

breadwinner in a family but did not want to take the role by themselves completely.  
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Figure 7  

The percentage of profiles requiring careers by age groups 
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CHAPTER FIVE 

CONCLUSIONS AND FUTURE STUDIES 

Cultural Perceptions of the Leftover Women 

“Over the holidays, single men and women across the country would be returning home 

to visit relatives – only to find themselves interrogated relentlessly about marriage prospectors, 

for some, the pressure would be unbearable ” (Osnos, 2012). 

This paragraph is from one article from The New Yorker describing the phenomena in 

China: single men and women are under pressure to get married. However, even men are under 

pressure, though greater pressure has been put on women since age is a more sensitive topic for 

women than it was for men.  The concept of the “leftover woman” is an example. 

The cultural perceptions of “leftover women” are they are highly educated, highly paid 

and highly independent. Thus it is hard for them to find a marriage partner because of their high 

standards. Media and society portray them as desperate since they still “need” to get married 

before a certain age but they refuse to lower the standards. From this point of view, “leftover 

women” face a very complex situation; on one hand, they are modern women with high 

education levels and high salaries who are highly independent. Their partner standards and their 

marriage expectations have changed. However, on the other hand, the traditional role of females 

still influences these women, thus they would like to get married and have a family before they 

are“getting too old.”  

Society and media, which judge these females from the male perspective since the society 

is still male-dominated, try to push these women back to traditional female roles and define them 

as “leftover” if they are unable to find a mate and settle down before a certain age. The “leftover” 

pressure has made many women feel bad about themselves, and they are “desperate” to get 

married in order to remove this label. But not all the women accept this label. Nowadays, many 

women are fighting back against the idea of “leftover woman” and try to set the example for 

modern women. They do this by claiming that they are highly educated and highly paid thus they 

require a more equal position in love and marital status. Therefore, they picture themselves as 
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mature and independent. They do not require the property from their potential partner, but 

instead require common interests and life styles.  

This study tries to examine the cultural concept of the “leftover woman” by conducting a 

content analysis of females’ online dating profiles in five age groups, from young to old (22-24, 

25-27, 28-30, 31-35 and 36-40). The logic were if females are under the pressure of “leftover-

ness,” they are “in a hurry” to get married to shed the label. Thus, they may use more self-

disclosure strategies in order to seek better opportunities online. So this study hypnotized that 

females in older age groups would show a greater breadth and depth of self-disclosure. In 

addition, the two research questions try to explore the perception of “desperateness” by 

examining the “possible selves” pictured in females’ profiles among five age groups. Do the 

females in older age groups reveal more direct motivation to get married compared with female 

in younger age groups? What are the differences between younger females and older females 

with regard to the requirements for their potential partner? 

With the above questions being asked, two coders coded 250 profiles in the largest 

Chinese online dating website. The conclusion is that the cultural perceptions of “leftover 

women” are both right and wrong. 

On one hand, the perception is wrong because if the pressure is huge, according to the 

Uncertainty Reduction Theory, “leftover women” will use more self-disclosure strategies in 

order to seek a better opportunity for online relationship. However, the statistics do not show any 

significant difference among the five age groups in the breadth and depth of self-disclosure. 

Females in older age group are not distinguishing themselves from females in younger age group 

in their profile by disclosing more information about themselves. Moreover, among difference 

levels of “leftover-ness,” 25-27, 28-30, 31-35 and 36-40 age groups do not show any significant 

differences in their breadth and depth of self-disclosure either. 

On the other hand, the perception of desperateness of “leftover women” is right. Females 

in older age groups reveal more direct motivation in their profiles. Specifically, females in older 

age groups emphasize the goal of marriage, the commitment to a relationship and the expectation 

for a family in their written profiles more than the females in younger age groups do. The older 

the female is, the more motivation is revealed in her profile.  
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In addition, from the qualitative content analysis of the sample, one interesting finding is 

that the requirements for potential partner are different among five age groups. Females from 25-

27 and 28-30 age groups are requiring more of a potential partner’s height and appearance than 

the females in 22-24 age group and the 31-35, 36-40 age groups. This suggests that especially for 

leftover women from 25-30 years old, they do not lower their standards towards their partners.  

On the contrary, they are requiring more compared to the younger age group. Moreover, 

“leftover women” seem to not require their potential partner’s property very much, which is in 

line with the definition of “leftover women” as truly financially independent. However, a 

contradiction results: with an increase in age there are more and more profiles mentioning the 

requirements for their partner’s careers. This result complies with the traditional female’s 

expectations for men, who take the role of the supporter for the family.   

In all, the cultural perceptions of the “leftover woman” are they are highly independent 

but at the same time, desperate for love and marriage. In fact, females are struggling with the 

modern role of women and the traditional role of women in their heart, and fighting against the 

male-dominant society and the concept of “leftover woman” outside. Different woman take 

different perspective towards this changing female role, but we could tell from this study that the 

pressure is great and it does influence the female’s identity.  

Theory Reflections 

This study uses the concepts of possible selves and Uncertainty Reduction Theory as the 

lenses for looking at the concept of “leftover women” in China and tries to explore the pressure 

of getting married by examining their online dating profiles. 

The possible selves theory provides thoughtful insights for exploring a person’s identity. 

“Possible selves are the ideal selves that we would very much like to become: They are also the 

selves we could become. And the selves we are afraid of becoming” (Markus & Nurius 1986, p. 

954). Regarding the identity of “leftover-ness,” because there is much pressure towards females 

above a certain age to get married, they would either see themselves as a wife in a family as a 

positive possible self; or as “leftover woman” as a negative possible self. Possible selves theory 

links possible selves as motivations. As they continue to age, females in the older age groups are 

more motivated to display the goal of getting married because of the self they want to become 
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(wife) or because of the self they are afraid of becoming (leftover woman). The results of the 

study provide an answer for RQ1: with the increase in age, females tend to reveal more direct 

motivation in their written profile. 

However, even though the concept of possible selves sheds lights on understandings of 

why older women reveal more motivation in their profile, in research it is hard to conceptualize 

the idea of possible selves and to come up with a concrete measure for that. For example, this 

study tries to obtain the picture of females’ possible selves by searching the females’ 

requirements for their potential partner. How a woman describes her ideal life partner could 

reflect how she would like to become in the future, especially in love and marital relationships.  

This conceptualization of possible selves is clear and easy for coders to code because they could 

locate the description of “possible selves” by searching the word “partner” or “ideal man.”  But 

one limitation of this is that coders could not code other descriptions of possible selves because 

there are no well-tested indicators in the text to label certain statements as “possible-self 

statements.”  When I review the profile of my sample, I see many females also talking about the 

possible selves in regard to their own life and career, their lifestyle and their aspirational goals. 

However with the nature of Chinese language which lacks the future tense, it is hard to 

distinguish the now self and the possible self. Additionally, if the profile cites a poem or a song, 

is that a now self or a possible self? What about the profile combining the statements of the now 

self and possible self, how could such statement be coded? Except for the method of interviews 

and surveys in which the research could ask directly about the possible selves, using content 

analysis and gathering data from natural settings makes it very hard to separate possible selves 

from now selves.  

With these being discussed, how to come up with an indicator or a category of possible 

selves talking is very important. Or at least, if the research could have a more descriptive 

definition of possible selves which could be used in content analysis, that would be really helpful. 

Uncertainty reduction theory has been tested to be effective in both face to face setting 

and computer-mediated communication. However, as it was described in the literatures, we 

know that self-disclosure is a good strategy, how to accurately measure the depth of self-

disclosure remains the theoretical problem. Except for the self-report inventories such as 

Jourard’s (1958) Self-Disclosure Inventory SDI-60, no other measurements are tested to be 
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effective across the face to face communication or the online communication setting. One study 

argued that the disclosure of taboo topics is an indicator of a greater depth of self-disclosure, that 

is an interesting point but it is without any further category of taboo topics or any detailed 

measurement of that. Because of the lack of a solid measure, the current study duplicates some 

previous studies which use the word counts as a measure. However, through the study, I raise 

questions about this measure because when people talk more or write more, it does not necessary 

mean they are talking in depth. For example, if one female disclose that she is a single mother in 

one sentence; and another females discloses her hobby of swimming for a whole paragraph, it 

does not necessarily mean that the second one has a greater depth than the first female, even 

though she has more words. In fact, the content itself counts, not the length. Thus how to come 

up with a mean of measuring of the depth of self-disclosure is still a question that needs to be 

explored. 

Limitations and Future Studies 

Since this study uses content analysis to access the female’s self-disclosure under the 

“leftover” pressure, the measurement has to adapt to the website setting instead of creating the 

own measurement for the breadth and depth of self-disclosure. The advantage of using the 

existing materials is that subjects do not make fake statements in regard to self-disclosure since 

they do not know that they are being studied. However, the shortcoming is that the website may 

not be a scientifically valid measure of self-disclosure.  So a future area is to examine the self-

disclosure using a self-report survey or use interviews to complement the content analysis. If the 

future research could explore how these females think about the concept of “leftover women” 

and their own attitude towards this idea, this study of “leftover pressure” may have a more solid 

ground and may yield more findings as well.  

In addition, future research could continue the qualitative content analysis of women’s 

written profiles and come up with different categories to examine whether there are any 

differences in what kind of information is presented in women’s profiles related to age 

differences. I came up with the 12 categories by open coding of 100 samples, but these 

categories are not very useful. In two categories, the inter-coder reliability Scott Pi is under .4, 

which means the definition of the categories is not very clear. Thus, a larger sample size used in 

open coding and more coders would be necessary in order to yield with more solid results. And 
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expending the regional sample to a larger sample that represents the overall urban population of 

Chinese females would also be helpful in the sense to generalize the research results. 

Another interesting field would be conducting a longitudinal study with the five age 

groups used in this research. I felt like the concept of the “leftover woman” is a timely concept 

due to the changing society in China, which put females in the front stage of the modern role and 

traditional role struggle. “Leftover women” are highly educated, highly paid but they may still 

have the traditional gender role inside. Thus a longitudinal study would be helpful to follow the 

changing role of Chinese female as well as to explore their changing identities and attitudes in 

love and marital relationships.  
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APPENDIX A 

QUESTIONNAIRES 

These questionnaires ask the user’s detailed background, they are the questionnaires that 

mentioned in H1. Three separate questionnaires are listed below, they are; Q1, appearance and 

body type (8 items), Q2, detailed personal information (28 items) and Q3, interests and hobbies 

(8 items) 

(Q1) 外貌体型  (Appearance and Body Type) 

• 相貌自评  (Self-evaluation of Appearance) 

• 体  型  (Body Type) 

• 脸  型  (Face Type) 

• 发  型  (Hair Style) 

• 魅力部位  (Most Charming Part of the Body) 

• 体  重  (Weight) 

• 发  色  (Hair Color) 

• 眼睛颜色  (Eye Color) 

(Q2) 详细资料   (Detailed Personal Information) 

• 生  肖  (Chinese Zodiac) 

• 血  型  (Blood Type) 

• 户口地区  (Household Registration Location)³ 

• 籍  贯  (Birthplace) 

• 国  籍  (Citizenship) 

• 宗教信仰  (Faith) 

• 工作状态  (Work Status) 

• 公司类型  (Company Type) 

• 公司行业  (Field of Company) 

• 公司名称  (Name of Company) 

• 收入描述  (Income) 

• 最大消费  (Consumption habits)  

• 毕业学校  (Graduate school) 

• 入学年份  (Enrollment Year) 

• 专业类型  (Major) 

• 语言能力  (Language Ability) 
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• 作息习惯  (Lifestyle) 

• 锻炼习惯  (Exercise Habits) 

• 是否吸烟  (Smoke or Not) 

• 是否饮酒  (Drink or Not) 

• 个  性  (Personality) 

• 喜欢制造浪漫              (Romantic Person or Not) 

• 家中排行                      (Position in Family/Birth Order) 

• 愿意要孩子                  (Want to Have Children or Not) 

• 对自己影响最大的人  (The most influential person in life)  

• 影响的原因                  (Why that person influence you most?) 

• 愿与 Ta父母同住吗    (Do You Want to Live with Parents in Law?) 

• 擅长的生活技能          (Best Household Skill) 

Notes: Household registration can provide basic demographic information, such as the 

population the number of urban and rural or regional distribution, the number of older people, 

the number of school-age population, etc. The household registration location will influence a 

person’s real estate outside his or her province. 

(Q3) 兴趣爱好   (Interests and Hobbies) 

• 业余爱好         (Hobby) 

• 愿意养宠物     (Want a Pet or Not) 

• 喜欢运动         (Favorite Sports) 

• 喜爱的影片     (Favorite Movie) 

• 喜欢美食         (Favorite Food) 

• 最近看的书籍 (Recent Reading) 

• 喜欢旅游         (Favorite Travelling Place) 

• 关注的节目     (Favorite Program) 
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APPENDIX B 

A SAMPLE OF SELF-DESCRIPTION 

This is one sample of user’s written self-description in her personal profile:  

User’s name : Shuidishichuan  Age: 27 

   我是来自安徽马鞍山的姑娘，从事 UI设计，因为工作的原因平常面对电脑的时间

较长，圈子小，所以遇到合适的另一半的机会就更少了。 

 

  本人性格内外兼修，和朋友一起的时候我是气氛的调节者，是个活跃份子，偶尔我喜

欢一个人独处，一个人安安静静的呆着，做些自己的事情。 

 

  平常的爱好有看书、摄影、运动、画画、听音乐和看电影。 

 

  关于另一半，希望他是个稳重而不失活泼的人； 

 

  不一定要和我的爱好、性格相同，但希望他能尊重我的不同； 

 

  他知道自己需要一个什么样的人； 

 

  他有自己喜爱并热忱的事业或者工作； 

 

  他是个重视家庭的，无论是有父母的大家庭还是以后的小家庭。 

 

  总之呢，就是寻找普通的靠谱的以结婚为目的而恋爱的年龄跟我差不多的人（0-8） 

 

  真心，真诚的人最有魅力，不是么？ 

 

  如果你认同我的想法，期待你的来信！ 

 

  PS.不能看信，来信请帖邮票。 

Translation:  

I was from Maanshan, Anhui province. My job is UI designing. My job relies on 

computer designing a lot, therefore I got a really small social network (in my daily life) and in 

turn, I have less opportunity to meet a proper partner for my life. 
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I am both an external person and an internal person. When around by friends, I am very 

active, while occasionally I like to be alone, staying at a quiet place and doing my own thing. 

 

           My hobbies are reading, photography, sports, painting, listening to music and watching 

movies. 

 

            Talking about the requirements for my potential partner, I hope he is a steady man but 

with a vibrant character. 

 I don’t need him have the similar personality and hobbies with me, but I hope he would 

respect my differences. 

 

            He knows exactly what kind of person he wants as a life partner. 

 

            He has his career which he has passion for. 

 

            He emphasizes the importance of family, both his original family with his parents and the 

family that we are going to build together. 

 

           In all, I am looking for a man who maybe seems common when he was in the population, 

but he is steady and responsibly.[He is] looking for a life partner with the goal of marriage, and 

whose previous love affairs are not too complex. (No more than 8 years) 

Anyway, an honest and sincere person is a charming person, isn’t he? 

I am looking forward to the emails from people who share the same life philosophies 

with me! 

Ps: I cannot read your in-site mails unless you post additional stamps 

 (Note: According to the website, user’s should pay fees to read their in-site mails, but the 

users who writes could pay for the users who receive the mail in order to give the receiver the 

access to read the mail, and that pre-pay permission is called stamps.) 
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APPENDIX C 

CODING BOOK AND CODING FORM 

Here is the coding book and coding form. The coding book is made in Chinese since the 

coder is Chinese. Even though the coder is bilingual, I felt that it would be easier for the coder to 

code if she got a Chinese instruction since I can cite the examples using the original word that a 

profile uses.  

The coding form is in English, while the translation and explanations of the 12 categories 

are illustrated in the coding book. The coder was trained for two days, thus the coder understood 

the categories.  

(Coding book) 编码手册： 

本研究选定 250个交友网站个人页面作为样本。所有样本分为五个年龄组（22-24,25-

27,28-30,31-35,36-40），每组 50个交友网站个人页面被拷贝至 Microsoft Word 文档。每

个文档以年龄段命名。在每个年龄段的Word文档里，数据被分为十天统计，标记为 Day 

1-8/20, Day 2-8/21…Day 10-8/29. 在每一天的统计数据中，每个个人页面的“内心独白“

部分被复制粘贴至Microsoft Word文档。每天五个样本，标记为 1，2，3，4，5。 

附表为编码用表，每张表格可以填写五份个人页面的信息。因此一张表格对应一天的

编码。如表 1对应 Day1-8/20中的样本信息。 

编码者仔细浏览每个“内心独白”，确定里面是否提及用户对于未来伴侣/男朋友/交

往对象的要求和希望。如果没有提及，则在表格上 No的栏目里打“X”，如果提及，则

在表格 Yes的栏目里打“X”。 

     如上一问题的回答为“Yes”，编码者需要细化编码。通过浏览“内心独白”的信息，

编码者要确定当用户提及对未来伴侣/男朋友/交往对象的要求和希望时，提出的具体是哪

一方面的要求。并以此进行进一步编码。 
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编码者需要运用Microsoft Word 中的文本高亮工具对样本中的对应方面的描述进行

高亮。需要高亮的描述可能是句子，也可能是词或者词组。但是编码要保证所有描述对对

方要求或希望的句子都被归到相应的类别。高亮的颜色对应Microsoft Word中文本高亮工

具提供的颜色进行，高亮工具中第一排的前四种颜色分别对应 (Motive ) Mot，(location) 

Loc，(Education) Edu，Age; 第二排的前四种颜色分别对应 (Height and Appearance) H & A

， (Character) Cha， (Morals) Mor，Career (Car.); 第三排的前四种颜色分别对应 Property 

(prop.)，Status (Sta.)，Hobby and Interests (H & I)，Others (Oth.) . 如下图所示： 

Mot. Loc. Edu  Age  

H & A Cha. Mor. Car. 

Prop. Sta. H & I Oth. 

 

关于提出要求的分类及定义如下： 

1. Motive (动机): 用户有没有提及已结婚为目的。这里，考量三种提法，一是明确

提出结婚为目的，例如“想结婚为目的认真谈一场恋爱。”二是提出了否定性的状

况，例如 “ONS 和玩票的请自行绕道。”三是隐性提到自己要认真谈恋爱的状况，

隐含希望对方也要认真对待的意思，例如：“到了该成家的年龄…” 

2. Location (所在地): 用户有没有提及未来伴侣是哪里人或者住在哪里。 

           例如提及“对对方的要求是，上海人。异地恋什么的已经过了年龄。” 

            或者“上海人最好，因为觉得已结婚为目的的恋爱就是要真实的相处。” 

3. Education (教育): 用户有没有提及对方必须是什么学历或者什么专业。 

Mot. Loc. Edu Age 

H & A Cha. Mor. Car. 

Prop. Sta. H & I Others 
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4. Age (年龄): 用户有没有提及对方的年龄要求。例如：“找一个比我大的会照顾人

的。”或者“对方不能比我小，受不了姐弟恋。” 

5. Height and appearance (身高或者长相 ): 用户有没有提及对对方的身高要求。这

有有两种情况，其一是直接提及身高要求，例如：“对方最好在 175-185之间。”

其二是隐性提出身高要求，例如“本姑娘光脚 170。”  

提出长相方面的要求， 例如“对方不要太胖”。 

6. Character (性格): 用户有没有提及对方的性格。例如，“希望对方是包容体贴

的。”或者“我希望“你”是一个为人真诚，工作踏实的人，有上进心，体贴温柔。” 

7. Morals (品德): 用户有没有提及对方的品质品德。例如，“小气的男人请绕道。”

或者“啃老族我是受不了。”或者“对方必须是靠谱青年。” 

8. Career (事业): 用户有没有提及对方的工作或者事业及职位情况。例如，“希望

对方工作稳定。”或者“公务员最好。” 

9. Property (财产): 用户有没有提及对对方工资水平，房产，车的要求。例如：“希

望对方年薪 20W以上。”或者“市区最好有房，但是如果没有也可以我们一起奋

斗。” 

10. Status (婚姻状况): 用户有没有提出对对方的婚姻状况的要求，例如“离过婚的暂

时接受不了。”或者“带孩子的就算了，还没准备好当后妈。” 

11. Hobby and Interests(兴趣爱好): 用户有没有提出对对方兴趣爱好方面的要求，例如

“希望对方有自己的兴趣爱好。”或者“希望我的那个他有广泛的兴趣爱好。” 

12. Others(其他):其他要求但是不能被归为上述类别的。 
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Here is an example of the Coding form. 

Jiayuan 

ID 

group 

22-24 

length Questionnaire 

3 

Specific requirements 

Age 8 28 8 No Yes  

1xxxx09 22 159 8 21 7  x Motive Location Edu Age 

H&A Chara. Morals  Career 

Property Status Hobby Other 
 

2xxxx24 23 22 7 27 7  X Motive Location Edu Age 

H&A Chara. Morals Career 

Property Status Hobby Other 
 

3xxxx02 23 69 7 25 7  X Motive Location Edu Age 

H&A Chara. Morals Career 

Property Status Hobby Other 
 

3xxxx26 24 89 4 20 6 X  Motive Location Edu Age 

Characte

r 

Chara. Morals Career 

Property Status Hobby Other 
 

4xxxx35 24 121 8 18 2  X Motive Location Edu Age 

H&A Chara. Morals Career 

Property Status Hobby Other 
 

 

 

 

 

 

 

 

 

 



55 

 

REFERENCES 

 

Antheunis, M., Valkenburg, P., & Peter, J. (2010). Getting acquainted through social network 

sites:   Testing a model of online uncertainty reduction and social attraction. Computers 

in Human Behavior, 26, 100-109. 

 

Altman, I. & Taylor, D.A. (1973). Social penetration: The development of interpersonal 

relationships. Oxford, England: Holt, Rinehart &Winston.  

 

Barraket, J. & Henry-Waring, M. S. (2008). Getting it on (line): Sociological perspectives on e-

dating. Journal of Sociology, 44(2), 149-166. 

 

Bargh, J.A., McKenna K.Y., & Fitzsimons, G.M. (2002). Can you see the real me? Activation 

and expression of  “True Self” on internet. Journal of Social Issues, 58 (1), 33-48. 

 

Berger, C.R., & Calabrese, R.J. (1975). Some exploration in initial interaction and beyond: 

Toward a developmental theory of interpersonal communication, Human Communication 

Research, 1, 99-112. 

 

Berger, C.R., & Calabrese, R.J. (1986). Uncertain outcome values in predicted relationships: 

Uncertainty reduction theory then and now. Human Communication Research, 13(1), 34-

38. 

 

Berger, C.R.,& Bradac, J.J. (1982). Language and Social Knowledge: Uncertainty in 

interpersonal relationships. London: E. Amold. 

 

Botwin, M.D., Buss,D.M., & Shackelford,T.K. (1997). Personality and mate preference: five 

factors in mate selection and marital satisfaction. Journal of Personality, 65, 107-136. 

 

Buss, D.M.(1989). Sex differences in human mate preferences: Evolutionary hypotheses tested 

in 37 Cultures. Behavioral and Brain Sciences, 12, 1- 49. 

 

Burmann, G.C.(2002). Mate choice differences according to sex and age: An analysis of personal 

advertisements in Spanish newspaper. Human Nature, 13(4), 493-508. 

 

Burmaster, A. (2005, August 2). 21st Century dating: The way it is. Nielsen//NetRatings press 

release Available from http://www.nielsen-netratings.com/pr/pr_050802_uk.pdf. 

 

Chelune, G.J. (1979). Self-Disclosure: Origins, Patterns, and Implications of Openness in 

Interpersonal Relationships. San Francisco: Jossey-Bass. 

 

Chen, G.M. (1995). Difference in self-disclosure patterns among Americans versus Chinese: A 

comparative study. Journal of Cross-Cultural Psychology, 26, 84-91. 

 

Close, A., & Zinkhan, G.M. (2006). Romance and the Internet: The E-Mergence of E-Dating.  

http://www.sciencedirect.com/science?_ob=RedirectURL&_method=externObjLink&_locator=url&_issn=07475632&_origin=article&_zone=art_page&_plusSign=%2B&_targetURL=http%253A%252F%252Fwww.nielsen-netratings.com%252Fpr%252Fpr_050802_uk.pdf
http://fsu.catalog.fcla.edu/fs.jsp?st=self-disclosure&ix=kw&fl=bo&V=D&S=0511343246167907&I=3#top
http://fsu.catalog.fcla.edu/fs.jsp?st=self-disclosure&ix=kw&fl=bo&V=D&S=0511343246167907&I=3#top


56 

 

             Advances in Consumer Research, 33, 153-157. 

 

Collins, N.L., & Miller, L.C. (1994). Self-Disclosure and Liking: A Meta-analytic Review. 

Psychological Bull, 116(3), 457-475. 

 

Cozby, P.C. (1973). Self-disclosure: A literature review. Psychological Bulletin, 79(2), 73-91. 

 

Dawson, B.L., & McIntosh, W.D. (2006). Sexual strategies theory and internet personal 

advertisements. Cyber Psychology and Behavior, 9(5), 614-617. 

 

Dindia, K. (2002). Self-disclosure research: knowledge through meta-analysis.  Interpersonal 

Communication Research: Advances through Meta-Analysis (ed.) NJ: Lawrence Erlbaum 

Associates, Inc., 169-185. 

 

Dindia, K (2000). Sex differences in self-disclosure, reciprocity of self-disclosure, and self-

disclosure and liking: Three meta-analyses reviewed. Balancing the secrets of private 

disclosures.  London: Lawrence Erlbaum Associates. 

 

Derlega,V.J.,Mett, S., Petronio, S., & Margulis,S.T. (1993). Self-disclosure. California: Sage 

Publication, Inc. 

 

Ellison, N.,Heino,R., & Gibbs, J.(2006). Managing impressions online: self-description 

processes in the online dating environment. Journal Of Computer Mediated 

Communication, 11(2), 415-441. 

 

Elissa,W. & Markus, H. (1991). Possible selves and the psychology of personal growth. 

Perspectives on Personality, 3, 39-62. 

 

Finkel, E.J & Eastwick al et. (2012). Online dating: A critical analysis from the perspective of 

psychological Science. Psychological Science in the Public Interest, 13, 3-66. 

 

Fitzsimons, G.M., & Bargh, J.A. (2003). Thinking of you: Pursuit of interpersonal goals 

associated with relational partners. Journal of Personality and Social Psychology, 

84,148-164. 

 

Gibbs, J. Ellison, N. & Heino, R. (2006). Self-description in online personals: The role of 

anticipated future interaction, self-Disclosure, and perceived success in internet dating. 

Communication Research, 33(2), 152-177. 

 

Gordon, J. C. (1975). Self-disclosure: An elaboration of its basic dimensions. Psychological 

Reports,36, 79-85.  

 

Gudykunst, W.B.(1988). Uncertainty and Anxiety International and Intercultural 

Communication. Annual Volume: Sage. 

 

http://psycnet.apa.org/index.cfm?fa=search.searchResults&latSearchType=a&term=Cozby,%20Paul%20C.


57 

 

Gudykunst, W. B. & Kim, Y. Y. (1997). Communicating with Strangers: An approach to 

Intercultural Communication. New York: McGraw-Hill. 

 

Jourard, S.M. (1971). The Transparent Self (Rev. ed.) New York: Van Nostrand Reinhold. 

 

Jourard, S.M.,& Lasakow, P. (1958). Some factors in self-disclosure. Journal of Abnormal and 

Social Psychology, 56, 91-98. 

 

Joinson, A.N. (2001). Self-disclosure in computer-mediated communication: The role of self-

awareness and visual anonymity. European Journal of Social Psychology, 32, 177-192. 

 

Kenrick, D.T.,& Keefe, R.C. (1992). Age preferences in mates reflect sex differences in human 

reproductive strategies. Behavioral and Brain Sciences, 15(1), 75-133. 

 

Kolbe, R. H. & Burnett, M. S. (1991). Content-analysis research: An examination of applications 

with directives for improving research reliability and objectivity. Journal of Consumer 

Research, 18, 243-250. 

 

Krippendorff, K. (2004). Content analysis: An introduction to its methodology (2nd ed). 

Thousand Oaks, CA: Sage. 

 

Krippendorff, K (2007). Answering the call for a standard reliability measure for coding data. 

Communication Methods and Measures, 1, 77-89. 

 

Lawson, H.M. & Leck, K. (2006). Dynamics of internet dating. Social Science Computer Review, 

24 (2),189-208. 

 

Li, S. (2007). Imbalanced sex ratio at birth and comprehensive intervention in China. 4
th

 Asia 

Pacific Conference on Reproductive and Sexual Health and Rights. Hyderabad, India. 29-

31. 

 

Markus, H. & Nurius, P. (1986). Possible selves. American Psychologist, 9, 954-969. 

 

Osnos, E (2012). The Love Business. The New Yorker. 5(14), 76-82. 

 

Parks, M.R. & Floyed, K. (1996). Making friends in cyberspace. Journal of computer-mediated 

communication,1(4), 80-97. 

 

Petronio, S. (2000). Balancing the secrets of Private Disclosures. London:Lawrence Erlbaum 

Associates. 

 

Rosen, L.D., Cheever, N.A., Cummings, C. & Felt, J. (2008). The impact of emotionality and 

self-disclosure on online dating versus traditional dating. Computers in Human Behavior. 

24(5), 2024-2157. 

 

http://psycnet.apa.org/index.cfm?fa=search.searchResults&latSearchType=a&term=Kenrick,%20Douglas%20T.
http://psycnet.apa.org/index.cfm?fa=search.searchResults&latSearchType=a&term=Keefe,%20Richard%20C.


58 

 

Rubin, D.L., Yang, H., & Porte, M. (2000). A Comparison of self-reported self-disclosure among 

Chinese and North Americans. Balancing the Secrets of Private Disclosures (Edited by 

Sandra Petronio). 

 

Sinha, V. (1972). Age difference in self-disclosure. Developmental Psychology, 7 (3), 257-258. 

 

Tidwell, L. C., & Walther, J. B. (2002). Computer-Mediated Communication Effects on 

Disclosure, Impressions, and Interpersonal Evaluations: Getting to Know One Another a 

Bit at a Time. Human Communication Research, 28, 317–348.  

 

Toma, C.T., Hancock, J. T. & Ellison, N. B. (2008). Separating fact from fiction: An 

examination of deceptive self-description in online dating profiles. Personality and 

Social Psychology Bulletin,34(8),1023-1036. 

 

Vondracek, F.W., & Marshall, M. J., (1971). Self-disclosure and interpersonal trust: An 

exploratory study. Psychological Reports, 28, p. 235-240. 

 

Walther, J. B. (1996). Computer-mediated communication: Impersonal, interpersonal, and 

hyperpersonal interaction. Communication Research, 23, 3-43.  

 

Walther, J.B.,& Burgoon, J.K. (1992). Relational communication in computer-mediated 

interaction. Human Communication Research, 19, 50-88. 

 

Waring, E.M., & Chelune, G.J. (1983). Marital intimacy and self-disclosure. Journal of Clinical 

Psychology, 39, 183-190. 

 

Wheeless,  L.R., & Grotz, J. (1976). Conceptualization and measurement of reported self-

disclosure. Human Communication Research, 2(4), 338-346. 

 

Whitty, M., & Carr, A. (2006). Cyberspace Romance: The psychology of online relationships. 

Basingstoke: Palgrave Macmillan. 

 

Wildermuth, S.M. (2004). The effects of stigmatizing discourse on the quality of online 

relationships. CyberPsychology & Behavior. 7(1), 73-84. 

 

Worthy, M., Gary, A. L., & Kahn, G. M., (1969). Self-disclosure as an exchange process. 

Journal of Personality and Social Psychology, 13(1), 59-63. 

 

Wu, X. (2009). A compassion study about attitudes towards love relationship and marriage 

among Chinese high-educational level population. Thesis for Masters’ degree, Zhejiang 

University. Available from CNKI database. 

 

 

  

http://en.wikipedia.org/wiki/Burgoon,_J._K.
http://psycnet.apa.org/index.cfm?fa=search.searchResults&latSearchType=a&term=Worthy,%20Morgan
http://psycnet.apa.org/index.cfm?fa=search.searchResults&latSearchType=a&term=Worthy,%20Morgan
http://psycnet.apa.org/index.cfm?fa=search.searchResults&latSearchType=a&term=Kahn,%20Gay%20M.


59 

 

BIOGRAPHICAL SKETCH 

In 2010, Zihan Wang earned her double Bachelor’s degree in Law and in Journalism & 

Communication studies at the Northwest University, Xi’an, China. She obtained her Master’s 

degree in fall of 2012 from the School of Communication at Florida State University. Her current 

research interests focus on intercultural communication and health communication. 


	The Florida State University
	DigiNole Commons
	11-12-2012

	Does Being "leftover"matter? A Study Of Female's Self-Disclosure On One Chinese Online Dating Website
	Zihan Wang
	Recommended Citation


	Acknowledgements
	table of contents
	List of Tables
	List of Figures
	Abstract
	Chapter One
	Introduction
	Phenomena
	Background
	Online Dating as a Dating Form
	Research Overview

	Chapter Two
	literature review and Hypotheses
	Definitions
	Self-identity in Online Dating
	URT in Online Dating Environments
	Self-disclosure
	Hypotheses and Research Questions

	Chapter Three
	method
	Content Analysis
	Sampling Strategies
	Procedures

	Chapter four
	results and discussion
	Hypotheses Test
	Research Questions

	Chapter five
	conclusions and future studies
	Cultural Perceptions of the Leftover Women
	Theory Reflections
	Limitations and Future Studies

	Appendix A
	questionnaires
	(Q1) 外貌体型  (Appearance and Body Type)
	(Q2) 详细资料   (Detailed Personal Information)
	(Q3) 兴趣爱好   (Interests and Hobbies)

	Appendix b
	a sample of self-description
	Appendix c
	coding book and coding form
	References
	Biographical Sketch

