
Florida State University Libraries

Electronic Theses, Treatises and Dissertations  The Graduate School

2003

The Ambassador and the Adulterer:
Celebrity Gossip and Motion Picture
Enjoyment
Virginia E. Gower

Follow this and additional works at the FSU Digital Library. For more information, please contact lib-ir@fsu.edu

http://fsu.digital.flvc.org/
mailto:lib-ir@fsu.edu


THE FLORIDA STATE UNIVERSITY 

 

COLLEGE OF COMMUNICATION 

 

 

 

THE AMBASSADOR AND THE ADULTERER: 

 

CELEBRITY GOSSIP AND MOTION PICTURE ENJOYMENT 

 

 

 

By 

 

VIRGINIA E. GOWER 

 

 

 

A Thesis submitted to the  

Department of Communication  

in partial fulfillment of the  

requirements for the degree of 

Master of Science 

 

 

 

Degree Awarded: 

Spring Semester, 2003 

 

 

 

 

 



The members of the Committee approve the thesis of Virginia E. Gower defended on  

 

Wednesday December 11, 2002. 

 

 

 

 

 

       ______________________ 

       Arthur A. Raney   

       Professor Directing Thesis 

 

        

 

 

       ______________________ 

       Gary R. Heald  

       Committee Member 

 

 

 

 

       ______________________ 

       Jay D. Rayburn  

       Committee Member 

 

 

 

 

 

 

 

The Office of Graduate Studies has verified and approved the above named committee 

members. 



TABLE OF CONTENTS 

 

 

 

 

List of Tables ………………………………………………………………….. iv 

List of Figures   …………………………………………………………………  v 

Abstract ….………………………………………………………………. vi 

 

 

INTRODUCTION …………………………………………………………. 1 

 

 

1. LITERATURE REVIEW …………………………………………………. 4 

 

 

2. METHODS …………………………………………………………………. 20 

 

 Methodology …………………………………………………………. 20 

 

3. RESULTS …………………………………………………………………. 29 

 

 Results    ……………………………………………………………….. 29 

 

4. CONCLUSION ………………………………………………………… 39 

 

 Conclusions ………………………………………………………… 39 

 

 Discussion ………………………………………………………… 43 

 

APPENDIX ………………………………………………………………… 47 

 

REFERENCES   ……………………………………………………………… 90 

 

BIOGRAPHICAL SKETCH ………………………………………………… 94 

  

 

 

 

 

iii 



 

LIST OF TABLES 

 

1. Table 3.1 ………………………………………………………………….. 30 

 

2. Table 3.2 ………………………………………………………………….. 30 

 

3. Table 3.3 …………………………………………………………………..  31 

 

4. Table 3.4 ………………………………………………………………….. 32 

 

5. Table 3.5 ………………………………………………………………….. 34 

 

6. Table 3.6 ………………………………………………………………….. 35 

 

7. Table 3.7 ………………………………………………………………….. 36 

 

8. Table 3.8 ………………………………………………………………….. 37 

 

9. Summary Table  ………………………………………………………….. 38 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

iv 



 

LIST OF FIGURES 

 

1. Figure 1 ………………………………………………………………… 7 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

v 



 

ABSTRACT 

 

 

 This research applied the concepts of disposition theory to the formation of 

affective dispositions toward characters and toward the actors that portray them. The 

research was designed to identify a similar relationship between affective dispositions 

toward characters and motion picture enjoyment and affective dispositions toward actors 

and motion picture enjoyment.  Interpretation of the results of this study performed at 

Florida State University provided little support for all concepts involved in this study.  

The study did, however, determine that an affective disposition held toward an actor can 

be manipulated and changed through the introduction of positive and negative 

information and that this has an effect on the overall assessment of the character that that 

actor portrays.   

 

vi 



 

 

 

INTRODUCTION 

 

 

 

In the entertainment industry, the mass media audience is an active part of the 

mass media.  The mass media audience is constantly changing, segmenting itself, and 

adapting its viewing to the media of its choosing.  Successful entertainment media must 

recognize what characters, sequences, plots, and conflicts bring about the highest level of 

enjoyment for the audience member.  If it is not enjoyable, the audience member may 

cease to engage in the viewing of that media.  Thus, it is of prime concern to entertainers 

whether or not the media they are involved in are entertaining enough to captivate an 

audience that has a plethora of other options at its fingertips.  It is vital that entertainment 

be concerned with the level of enjoyment that will actually be experienced by an 

audience member.   

Every individual may experience different reactions to media enjoyment; but 

overall, enjoyment brings a sense of mirth to an audience member who experiences it 

(Raney, in press-a).  Recollection of feelings of mirth and a sense of happiness can lead 

an individual to define the media as enjoyable and entertaining.  An individual may 

experience such happiness from consuming different media for different reasons.  

Previous research of media enjoyment found that the feeling of happiness and mirth is 

often associated with the liking and disliking of characters and the gratification that is 

experienced when liked characters experience positive outcomes and when disliked 
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characters experience negative outcomes (Zillmann & Bryant 1975).  This gratification 

comes not from the mere outcomes, but from what the outcomes mean to the parties 

involved (Zillmann & Bryant, 1994). The importance of the outcomes to an audience 

member is a result of the affective disposition that an audience member forms toward a 

character.  An affective disposition is the empathic response to a character and the 

situations and conflicts that involve that character.  An audience member forms dynamic 

feelings towards and judgments on a character and applies those feelings to the 

resolutions and outcomes that befall that character.  Gratification is then felt by the 

audience member when the resolutions and outcomes are in congress with what the 

audience member’s desires.   

The current research into audience affective dispositions and enjoyment has been 

advanced, but as with most research, questions still remain.  Previous research has 

focused a great deal on the effects of positive and negative affective dispositions toward 

characters and the satisfaction experienced by the audience member when positive or 

negative outcomes occur for that character (Zillmann & Bryant, 1975).  However, as 

presented by Raney (in press-a) there is also the possibility of applying the research of 

affective dispositions toward characters to the actors that portray them.  It is possible to 

assume that there may be affective dispositions toward certain characters based on the 

dispositions toward the actors that portray them.  According to Alperstein (1991), with all 

of the present fascination with celebrities’ personal lives and the constant broadcasting of 

such personal information, it is important to explore the idea that the affective 

dispositions formed toward the actor may be a force behind the affective dispositions 

formed toward the characters that he or she plays.   
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This paper will discuss the possibility that affective dispositions toward actors and 

the consequent affective dispositions toward the characters they play determine the level 

of enjoyment of dramatic motion picture entertainment.  The application of affective 

dispositions toward actors adds another dimension to the previous research, which 

proposes the affective disposition toward characters, can help to predict the level of 

enjoyment of dramatic entertainment.  This research will investigate the relationship 

between an individual’s affective dispositions formed toward an actor or celebrity based 

on the knowledge of his or her personal life.  If the relationship does exist, this research 

will also assess the level of enjoyment that an individual may experience from an actor’s 

work. 
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CHAPTER I 

 

LITERATURE REVIEW 

 

 

 A primary purpose of producing electronic media messages is entertainment 

(Zillmann & Bryant, 1994).  It is important for a producer of electronic media to be aware 

of what an audience finds enjoyable.  Many studies have focused on the different 

elements that can affect the level of enjoyment of any particular genre.  For example, 

Zillmann and Bryant (1991) researched humor and comedy, Zillmann (1991-b) 

researched suspense and mystery, and Tamborini (1991) researched the appeal of horror.  

Though not comprehensive, these studies have placed attention on a variety of 

contributing elements and the effects that they might have on individual enjoyment 

(Zillmann & Bryant, 1994).  Out of the variables that determine enjoyment, “none seem 

to control enjoyment as strongly and as universally as do affective dispositions toward 

interacting parties, especially parties confronted with problems, conflict, and aversive 

conditions” (Zillmann & Bryant, 1994, p. 446).  Enjoyment of media entertainment is 

predicted by what happens with and to the characters that an audience member likes and 

dislikes (Raney, in press-a).  Affective disposition is a concept that is at the center of a 

great deal of entertainment research (Zillmann, 1994 & Raney, in press-a). 

Research of the disposition theory is dependent upon the understanding of the 

affective dispositions held by an audience member toward characters.  For the purpose of 

this study the affective dispositions held toward dramatic characters will be the focus.  
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Zillmann and Bryant (1994) noted that in order for dramatic work to be considered 

dramatic, it must exhibit human conflict.  According to Zillmann and Bryant (1994), it is 

the resolution of the conflict and what that resolution means to the characters involved 

that creates enjoyment.  It is proposed by Zillmann and Cantor (1977) that audience 

members want liked characters to succeed in conflict resolutions and disliked characters 

to fail in conflict resolutions.  This represents the formation of an empathic relationship 

in which the audience member desires positive and negative outcomes for the characters.  

It is in the realization of these outcomes for the character, that the audience members 

experience enjoyment.   

In summation, according to Zillmann (2000): 

Disposition theory focuses on the dispositional consequences of moral 

assessments and then projects enjoyment or dejection on the basis of the formed 

dispositions.  Specifically, the recipient of drama or comedy is viewed as a moral 

monitor who applauds or condemns the intentions and actions of characters.  

Approval fosters dispositions of liking and caring; condemnation promotes 

dispositions of disliking and resenting” (p. 38).   

Simply stated, an audience member enjoys seeing characters that he or she 

empathizes with and deems most morally appropriate in situations where the outcome is 

in that character’s favor.  It is then the degree to which this positive outcome occurs that 

intensifies the level of enjoyment experienced by the audience member. 

Affective Dispositions and Disposition Theory 

Zillmann and Cantor (1977) proposed a chain of events leading to affective 

disposition.  The 1977 study was performed with second and third grade boys and girls 
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and utilized specifically produced films to determine the children’s affective responses 

and dispositions (Zillmann & Cantor, 1977).  The study supported the proposal that an 

individual’s behavior is judged in terms of approval and disapproval of activities, and that 

it is this level of approval and disapproval that is the basis for the formation of the 

affective dispositions held toward that individual (Zillmann, 1991).  This was supported 

in the assessment of the affective dispositions described by the children and the display of 

the euphoric and the dysphoric attitudes of the children based on the concordance or non-

concordance of the affective dispositions and the outcome of the situations on the screen 

(Zillmann & Cantor, 1977). 

“Once an audience has thus placed its sentiments pro and con to particular 

characters, enjoyment of conflict and its resolution in drama depends on the ultimate 

outcome for the loved and hated parties” (Zillmann & Bryant, 1994, p. 448).  According 

to Raney (in press-a), when applying the principles of affective dispositions to dramatic 

situations two results can be expected: an audience member’s enjoyment should increase 

when disliked characters experience misfortune and enjoyment should decrease when 

liked characters experience misfortune.  This statement can also be applied reflexively to 

the benefaction of a character. Consequently, an audience member’s enjoyment should 

increase when a liked character experiences good fortune, and enjoyment should decrease 

when disliked characters experience good fortune (Raney, in press-a).  According to 

Oliver and Armstrong (1995), the gratification of the audience member is strongest when 

liked characters experience positive outcomes and when disliked characters experience 

negative outcomes.   
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The Formation of Affective Dispositions.  Utilizing the work of Zillmann and Cantor 

disposition theorists have developed and advanced a model of disposition formation.  

This model represents the elements that foster the creation of an affective disposition and 

the outcomes of that affective disposition.  The most applicable version of this model was 

used by Arthur Raney (in press-a) in his research on moral judgment (see Figure 1). This 

model highlights the elements that are necessary and present in drama that enable the 

formation of affective dispositions.  

Figure 1. A model of disposition formation, affective expectations, and emotional 

responding to benefited and punished characters in drama (Raney, in press-a).  

 

As found in recent dramatic entertainment research, affective dispositions are 

formed as a result of character development.  According to Zillmann and Bryant (1994), 

good character development brings about positive or negative dispositions toward the 

characters.  Character development is the presentation of the character to the audience.  

The character is shown in certain circumstances behaving in a specific manner, in order 
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to allow the audience to observe the nature of the character.  Often, the audience is 

presented with the character’s personal thoughts, opinions, and behaviors.  This gives the 

audience an opportunity to observe the characteristics that define the character (see 

Figure 1(1)). After the observation of the characters in a particular situation, the audience 

consciously and subconsciously assesses the characters’ actions based on personal moral 

considerations that determine approval or disapproval of conduct in that specific situation 

(Zillmann & Bryant, 1994).  This process is repeated throughout character development 

and can change with the introduction of new situations.  

The audience members judge the actions of the characters as either morally 

correct or morally incorrect, and it is this judgment that determines the affective 

disposition of the audience member toward the characters (Zillmann, 1991-a; see Figure 

1(2)).  Once an audience member has approved or disapproved of a character and his or 

her actions, he or she has formed an affective disposition toward that character of either a 

positive or negative nature (see Figure 1(3)).  It is important to remember that this 

affective disposition is dynamic and can change with the introduction of more and 

different actions from highly positive to highly negative.  Over the course of a story, it is 

possible for an audience member to alter a formed affective disposition.  For example, an 

audience member may initially form a positive affective disposition toward a character, 

but when the audience member observes the character behaving in a negative manner, the 

audience member may form a negative affective disposition toward that character.   It is 

the degree of the positive or negative affective dispositions toward the character that 

creates empathic response from the audience member.   
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Empathic responses to characters, formed through affective dispositions, increase 

emotional involvement with the characters, thus intensifying the enjoyment derived when 

a liked character experiences something positive and when a disliked character 

experiences something negative (Raney, in press-a; Zillmann, 1991-a).  It is proposed 

that if an audience member likes a character, then he or she desires and anticipates 

positive outcomes and fears negative outcomes for that character (Zillmann, 1991-a; see 

Figure 1(4)).  This can also be conversely applied to disliked characters and the desire 

and anticipation for negative outcomes and the fear of positive outcomes (Zillmann, 

1991-a; see Figure 1(4)).  If an audience member likes a character, empathy is felt toward 

that character (Zillmann & Cantor, 1977).  However, if an audience member dislikes a 

character, he or she has counterempathy for the character (Zillmann, 1991-a).   Therefore, 

differing levels of empathy and counterempathy are felt toward the liked and disliked 

characters (see Figure 1(6)).  

Affective Dispositions Toward Actors 

Disposition theory, however, has yet to research all possible determinants of 

affective dispositions toward characters.  For example, disposition theory utilizes the 

application of empathy and moral sanctions toward characters as reasons for affection 

and disaffection.  Disposition theory focuses on the affection and disaffection of an 

audience member toward a character, but it does not take into consideration the actor 

playing the character.  Often in entertainment, an actor can become synonymous with the 

characters that he or she portrays.  Actors have become known for the characters that they 

play.  For example, Jim Carey is often typecast as the exuberant, rubber-faced comic, and 

is often referenced as the characters he plays on television programs like Extra and 
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Entertainment Tonight.  Audience members may attend motion pictures that feature Jim 

Carey with the anticipation that he is going to perform in ways similar to past 

performances.  If this is the case, “it seems reasonable to suggest that individuals may 

base their expectations for enjoyment on an actor’s previous roles” (Raney, in press-a, p. 

9).  This affiliation of an actor with his or her previous work, suggests an expectation 

based on interactions between the actor and the audience member. 

An interpersonal relationship, based on those expectations, between an audience 

member and an actor and the characters that he or she plays is dependent on the 

interaction between the audience member and the characters. The interaction between an 

audience member and a character in a particular entertainment medium is based on the 

affective ties that an audience member forms with media personalities (Levy, 1979).  The 

relationship formed by the interactions between the celebrity and the audience member is 

called a parasocial relationship.  

According to Horton and Wohl (1956), parasocial interaction can be described as 

a relationship of friendship or intimacy of an audience member with a remote media 

persona.  This parasocial terminology takes into consideration the perceived reality of the 

relationship between the characters and the audience member, thus the relationship is not 

described as an actual interpersonal relationship, “but as an affinity with the characters 

that the audience members watch” (Rubin & McHugh, 1987, p.279).  Though the 

relationship is not the same as an actual interpersonal relationship, the characteristics of 

the relationship formed do mirror a true interpersonal relationship (Rubin & McHugh, 

1987).  For instance, in an interpersonal relationship with a peer there is the exchange of 

personal information and the opportunity to assess one another’s actions and behaviors.  
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A parasocial relationship differs because there is only the opportunity to perform the one 

sided exchange of the information and behavior and action assessment of the celebrity to 

the audience member but not the information and behavior and action assessment of the 

audience member to the celebrity.   

Parasocial interactions and relationships can be seen as elements that lead to 

affective dispositions toward characters in entertainment.  According to Levy (1979), 

parasocial relationships can be formed toward a character for reasons of friendliness, 

companionship, knowing, showing interest in, and identification with the persona.  These 

components of parasocial interaction are similar to the components that can lead to the 

formation of an actual interpersonal relationship.  According to Rubin, Perse, and Powell 

(1985), parasocial interaction and relationships seem to “stem from an active bonding 

with a persona who is perceived as real and similar” (p. 175).  According to Rubin and 

McHugh (1987), parasocial interaction is a one-sided relationship that the audience 

establishes with media characters.  The two authors also determined that the amount of 

time that an audience member is exposed to the persona is not a factor in the development 

of the relationship.  However, the two did determine that social attraction is a key 

determinant of the development of a parasocial relationship (Rubin & McHough, 1987).  

The assessment of social attraction implies a determination of affection toward a 

character without a long duration of acquaintance and without heavily contemplated 

reasons.  This expedient judgment and affinity is crucial in the development of a 

character and the enjoyment that will be experienced when positive and negative 

outcomes befall that character.  
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Social attraction is an important part of the appeal of a celebrity.  Celebrities rely 

a great deal on how they are received and interpreted socially.  Blau (1964) suggested 

that interpersonal relationships develop as a function of individuals presenting themselves 

as attractive to others.  Relationships are formed when audience members are drawn to 

those media personalities who are attractive and who are available for interaction (Rubin 

& McHugh, 1987).  According to Allen (1982), an important part of everyday social 

interaction is the knowledge of media figures because it distinguishes social and cultural 

outsiders from insiders in American society.  In addition to knowing about media figures, 

Alperstein (1991) says that people feel strongly about them.  “People characterize unmet 

media figures as if they were intimately involved with them, and in a sense they are – 

they engage in pseudo-social interactions with them” (Caughey, 1984, p. 33).  This 

engagement (i.e. parasocial interaction) can be seen as a determinant of entertainment 

choice due to the attractive nature of liked celebrities and the developed loyalty toward 

that celebrity (Horton & Wohl, 1956).  This implies that an audience member may select 

certain entertainment content due solely to the inclusion of a celebrity to which he or she 

has a positive affection. 

Entertainment choice is usually driven by many factors.  An audience member 

will select one form of entertainment over another due to which has the most appeal to 

the audience member at the given time (Zillmann & Bryant, 1994).  An appeal of a 

particular form of entertainment can be the content, the characters, the producers, the 

availability, and the liking of the featured actors (Zillmann & Bryant, 1994).  An 

audience member may utilize any of the appeals in making his or her decision to engage 

in the selection of the entertainment content.  For example, if the featured actors are 
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unknown, an audience member may chose to engage in the selection of the entertainment 

content based on the availability of the entertainment content.  However, if the liking of 

an actor can be seen as a reason why the audience member would select certain 

entertainment, it is reasonable to propose that audience members’ have already formed 

affective dispositions toward actors, which subsequently have an effect on the disposition 

of the audience member toward the entertainment.  If this proposal is accurate, it is 

plausible that the affective disposition held toward the actor could be an influence on the 

positive or negative affective dispositions formed toward the characters played by those 

actors.   This idea presents the need for more research to determine if previously held 

dispositions toward actors ultimately influence an audience member’s level of enjoyment 

of the actor’s work.   

It is reasonable to expect that affective dispositions toward an actor may be 

formed due to the plethora of information about the celebrity’s personal life.  Celebrities’ 

activities and behaviors are described in great detail in any number of newspapers, 

magazines, and television programs.  For example, on any given day an individual can 

watch Entertainment Tonight, Celebrity Justice, and Extra, and late night programs that 

feature celebrities like Late Night with Conan O’Brien, The Tonight Show, and The Late 

Show.  These television programs focus heavily and often entirely on the activities of 

celebrities.  They present a glimpse into the world of the celebrity that creates a proximity 

between the audience member and the celebrity.  Individuals can also read, to name a 

few, Variety, Entertainment Weekly, People, and The Weekly World News, in order to be 

informed of daily celebrity activity.  In keeping with technology, each and every one of 

these programs and publications also has a web site. According to Caughey (1984), the 
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social world of the American audience is made up of more media personalities than it is 

actual people.  There is a fascination that exists in the American population with 

celebrities (Alperstein, 1991).  This is a phenomenon that is made evident by the large 

volume of celebrity gossip that is shared through print, television, over the Internet, and 

through word of mouth (Alperstein, 1991).  It then becomes this assessment of the 

information present about the celebrity that creates the affinity with and eventually an 

affective disposition for the individual. 

The Formation of Affective Dispositions Toward Actors 

It is still under scrutiny how an affective disposition is formed toward a celebrity 

and if that formation is the same as the forming of an affective disposition toward a 

character.  Affective dispositions towards characters are formed due to the wealth of 

information that is presented to the audience about that character.  The audience member 

is given the characteristics of the character such as physical appearance, speech 

characteristics, behaviors, emotional reactions and nonverbal expressions (Hoffner & 

Cantor, 1991).   The information that viewers receive about a character is “scripted, 

designed specifically to produce a particular impression in a relatively efficient manner” 

(Hoffner & Cantor, 1991, p. 65).  Due to the nature of human judgment is reasonable to 

assume that affective dispositions toward individuals such as actors would be formed 

similarly to that of characters.  Affective dispositions are formed on a foundation of 

information about that person.  Actors and celebrities are viewed similarly to characters 

in that there is a large amount of personal information presented to an audience member.  

This places the audience member in the situation where he or she may judge the 

individuals.  The actor, though an actual person not a character, has his or her activities 
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placed in plain view just like a character.  Thus, an actor may be as open for scrutiny as a 

character and the affections for that actor are formed through the observation and scrutiny 

of his or her behavior.  This information about the actor may be less designated for a 

specific impression, yet it presents the same opportunity for observation of that actor as 

various media contents do for characters.  Therefore, with similar formation of an 

affective disposition toward an actor as toward a character and the connection to 

entertainment enjoyment, it is proposed by this study that disposition theory can be 

applied to actors.   

In both cases, the information about an actor or a character is analyzed by an 

audience member and then determined to be either positive or negative in association 

with that character.  In comparing the behavior of the character to the behavior of the 

audience member, an audience member may be more likely to view a character’s 

behavior as positive if it is in agreement with the audience member’s past experiences 

(Raney, in press-a).  However, in situations where the character or the individual behaves 

in a way that is non-congruous with the audience member’s thoughts and behaviors, a 

possible lack of positive affection for the character or individual is formed (Raney, in 

press-a).  The support for the judgment of a character based on his or her behavior leads 

to the possibility that an audience member will judge an actor in a similar manner as the 

character.  It is this plausible connection that is the base for this study. 

In relation to actors, audience members may have predetermined behaviors that 

they will deem appropriate for a specific situation, occupation, or lifestyle.  For example, 

due to social sanctions and moral considerations it might be disagreeable to some 

audience members for a married person to have an extramarital affair.  Both an 
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adulterous character and an adulterous individual could be seen as behaving against the 

expectations of the role of a committed married individual.  Thus, “behavior that 

disconfirms, expectations or represents a failure to fulfill an obligation, leads observers to 

make judgments about the actor’s underlying personality or disposition” (Hoffner & 

Cantor, 1991, p. 73).  This judgment about the actor and the action can lead to either high 

or low levels of empathy for the individual. It is upon the assessment of observation, 

moral considerations, affective dispositions, expectations, and empathy, that an actor 

possibly undergoes that same scrutiny as a character, and thus the affective disposition 

formed could possibly be applied to the enjoyment of motion pictures in the same manner 

that the affective dispositions toward characters are applied.   

Based on the previous research, the process of the formation of affective 

dispositions and the application of the affective dispositions toward the enjoyment of 

entertainment is just as applicable to actors as it is to characters.  The similarities, as 

previously described, in the assessment of actors and characters present the strong 

possibility that there is a reasonable similarity in the results of the affective dispositions.  

This research proposes to illuminate those similarities and present a connection between 

affective dispositions toward actors and the enjoyment of their work. 

Hypotheses 

 To begin, this study will investigate the extent that an affective disposition toward 

an actor can be modified.  The formation of an affective disposition toward an actor is 

thought to be similar to that formed toward a character.  The formation of the affective 

disposition toward the actor is presumed to vary in relationship to the positive or negative 

nature of the information presented.  This study will assess the differing levels of positive 
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and negative information and the effect that that information has on the affective 

disposition formed toward the actor.  Therefore based on the previously cited research the 

following hypotheses are proposed: 

 H1a: A reader’s affective disposition toward a featured actor will become more 

positive after exposure to a news article placing that actor in a positive light than prior to 

exposure. 

And conversely,  

 H1b: A reader’s affective disposition toward a featured actor will become more 

negative after exposure to a news article placing that actor in a negative light than prior 

to exposure.  

 Continuing the assumptions that affective dispositions are formed toward actors 

and that they can vary in nature due to the presentation of either positive or negative 

information about that actor, it is possible to assume that affective dispositions could 

possibly lead to differing levels of enjoyment.  It is possible to assume that a positive 

affective disposition toward a featured actor would lead to a higher level of enjoyment of 

a stimulus movie clip featuring that actor than would a negative affective disposition 

toward a featured actor.  Therefore, the following hypothesis is proposed: 

 H2: Viewers who read a news article placing a featured actor in a positive light 

will report more enjoyment of a movie clip featuring that actor than viewers who read a 

news article placing the same actor in a negative light. 

 Utilizing the same principles associated with the enjoyment of the stimulus movie 

clip, based on the affective disposition held toward the actor, the possibility exists that an 
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audience member would utilize the same affective dispositions to assess the character that 

the actor portrays.  Finally, the following hypothesis is offered: 

 H3: Viewers who read a news article placing a featured actor in a positive light 

will rate the characters portrayed by that actor more positively than viewers who read a 

news article placing the same actor in a negative light. 

 As previously discussed, it seems reasonable to expect that if affective 

dispositions are held toward actors, then the possibility exists that those dispositions 

could influence enjoyment of media entertainment featuring those actors (presumably by 

affecting the formation of the affective dispositions held toward characters played by 

those actors).  The formation of the affective dispositions toward the actor would be 

dependent on information about that actor.  The nature of the information about that actor 

would presumably be the major element in the formation of an affective disposition 

toward that actor.  This would also assume that the enjoyment experienced, either 

positive or negative, would be greater if the actor featured in the news article was also the 

actor featured in the stimulus movie clip.  Therefore, it is also proposed that: 

 H4a: Viewers who read a news article placing a featured actor in a positive light 

will report more enjoyment of a movie clip featuring that actor than viewers who read the 

same news article placing a non-featured actor in a positive light. 

And conversely,  

 H4b: Viewers who read a news article placing a featured actor in a negative light 

will report less enjoyment of a movie clip featuring that actor than viewers who read the 

same article placing a non-featured actor in a negative light. 

And furthermore it is proposed that: 
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 H5a: Viewers who read a news article placing a featured character in a positive 

light will rate the character portrayed by the actor more positively than viewers who read 

the same news article placing a non-featured actor in a positive light. 

While conversely,  

 H5b: Viewers who read a news article placing a featured actor in a negative light 

will rate the character portrayed by that actor more negatively than viewers who read the 

same news article placing a non-featured actor in a negative light. 
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CHAPTER II 

 

METHODS 

 

 

Methodology 

 

  

Undergraduate students were recruited from classes in the Department of 

Communication at Florida State University.  The purpose of the research sessions was to 

expose the participants to gossip columns and then to a selection of movie clips.   

 Prior to recruiting, approval of the research was granted by the Human Subjects 

Committee (see Appendix A).  The Department of Communication allowed the research 

sessions to be conducted in the Communication Research Center located in the 

Diffenbaugh Building room 019.  The use of the Communication Research Center 

allowed for a secluded space in which to complete the research sessions.  The facilities 

allowed for fewer distractions and an easily replicable testing environment. 

Sample 

The participants for this study were student volunteers from undergraduate classes 

at Florida State University.  The participants were recruited from undergraduate courses 

in the Department of Communication.  In return for their participation, students received 

extra-credit from their professors.  The participants were given the option of signing up 

for one of ten research sessions.  The research sessions differed in day and time and were 

limited to a maximum of 35 participants.   
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 The sample contained 124 individuals: 30% males and 70% females.  In terms of 

ethnicity, 68.5% of the participants were Caucasian, 13.7% were African American, 

12.1% were Hispanic / Latino, and 2.4% were Asian American.  The remaining 3.2% of 

participants did not indicate a specific ethnicity.  The average age of the sample was 

21.00 years.   

Procedure 

Each participant was exposed to one of the four experimental conditions differing 

by the stimulus materials read (i.e., the Celebrity Insider columns; see Appendix D).  The 

stimulus materials were randomly distributed in each testing session; therefore, each 

session contained people in each of the four conditions.   

 To begin the research session, participants were instructed by the researcher to 

select a seat at the table.  At each seat were folders containing the testing materials.  

Although the folders appeared to be identical, the Celebrity Insider column differed 

equally among the participants.  Again, this was done in order to allow for random 

assignment of the four conditions among the participants.   

 The folders at each seat contained, in this order; a consent form (see Appendix B), 

the Celebrity Questionnaire (see Appendix C), one of the four different Celebrity Insider 

columns (see Appendix D), the Celebrity Insider Questionnaire (see Appendix E), and 

the Movie Clip survey packet (see Appendix F).  The contents of the folders were 

identical in format to reduce the possible identification of the differing Celebrity Insider 

columns.  The participants were not made aware that there were any differences between 

the folders. 
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 Enjoyment of entertainment celebrity gossip columns.  After being seated, the 

participants were informed by the researcher of the nature and purpose of the study (see 

Appendix G).  The participants were then instructed to open the folders and complete the 

consent form.  The consent form was then collected.  The researcher then explained to the 

participants that they were first going to complete a short unrelated study on celebrity 

gossip columns and the level of enjoyment the columns may provide.  This study was 

introduced to the participants as the “enjoyment of entertainment celebrity gossip 

columns.”  The rationale behind presenting the two studies as unrelated was to minimize 

the possibility that the participants would realize the connection between the gossip 

columns and the movie clips and thus recognize the true purpose of the study.  

The participants were then instructed to complete the Celebrity Questionnaire 

turning it face down when finished.  Next, the participants were instructed to read the 

Celebrity Insider column.  When the participants finished reading the column, the 

Celebrity Questionnaire and the Celebrity Insider column were collected.  The 

participants were then instructed to complete the Celebrity Insider Questionnaire.  After 

the participants completed the questionnaire, it was collected, and the participants closed 

their folders. 

 Motion picture enjoyment.  The researcher informed the participants that they 

were beginning the  “motion picture enjoyment study” (see Appendix H).  The 

participants were then informed that four movie clips would be shown.  The researcher 

introduced each movie clip with a brief plot summary, scene description, and character 

and actor information.  Participants completed an “enjoyment survey” after each clip.  

After completing the four “movie clip enjoyment surveys” the participants completed a 
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final survey containing demographic items.  The participants then closed their folders and 

the folders were collected. 

 After the folders were collected, the researcher debriefed the participants (see 

Appendix I).  The researcher informed them that the two studies, “enjoyment of 

entertainment celebrity gossip columns” and the “enjoyment of motion pictures,” were in 

fact connected.  The participants were also made aware that the article about the male 

actor featured in the Celebrity Insider column was of a fictional nature and not to be 

recalled as factually accurate.  The researcher then answered questions.  Before leaving, 

the participants were asked not to divulge the nature of the research session. 

Measures 

 Celebrity Questionnaire.  The Celebrity Questionnaire was used as a pretest to 

determine how much or how little the participants knew and liked a selected group of 

celebrities.  Six celebrities (3 males and 3 females) were chosen: Kenneth Branagh, Colin 

Firth, Jude Law, Emma Thompson, Minnie Driver, and Jennifer Love-Hewitt.  Of the six 

celebrities, Kenneth Branagh, Colin Firth, Emma Thompson, and Jennifer Love-Hewitt 

were chosen because of their inclusion in the Celebrity Insider column.  Jude Law and 

Minnie Driver were chosen for the list due to their similarities with the other four 

celebrities in background, role choice, and overall low levels of gossip publicity.  On a 7-

point scale, created for this study, ranging from (1) “know nothing about” to (7) “know a 

lot about”, the participants were asked to circle the one answer that best expressed his or 

her opinion of how much he or she knew about the celebrity.  Next, using another 7-point 

scale, created for this study, ranging from (1) “like not at all” to (7) “like a lot,” the 

participants were asked to circle the one answer that best expressed his or her opinion of 
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how much he or she liked the celebrity.  This measure was used in order to determine if a 

participant already held an affective disposition toward the actors represented in this 

study.  If in fact affective dispositions existed prior to the presentation of the information 

in the Celebrity Insider column, this element would need to be taken into consideration 

when assessing the change of the participants’ opinions pre- and post-exposure to the 

stimulus material. 

Celebrity Insider column.  The Celebrity Insider column served as the 

experimental manipulation for the study. Featuring three articles, four versions of the 

column were created. Two of the articles were about female actors and appeared 

identically in all four versions.  The two articles about the female actors, not featured in 

the subsequent movie clips, were included as distracter elements for the article about the 

featured actors. The third remaining article in the column discussed either Colin Firth (an 

actor featured in a subsequent movie clip) or Kenneth Branagh (an actor not featured in a 

subsequent movie clip).  These two actors were chosen because of their low level of 

recognition among the average age of the sample.   

The manipulated third article discussed either positive or negative information 

about the actor.  The positive article described the actor’s participation in a charitable 

venture (i.e., The Multiple Sclerosis Society) as well as receiving the “Charitable 

Ambassador Award.”  The negative article discussed unwanted advances by the actor 

toward his co-star, making references to other such advances and a pending divorce.  

Thus, four articles were created: two positive articles with the featured and non-featured 

actor and two negative articles with the featured and non-featured actor.  Except for the 
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substitution of the actors’ names and accompanying picture the two positive articles were 

identical; the same was true of the two negative articles. 

Celebrity Insider Questionnaire.  The questionnaire consisted of an overall 

rating of the column, likeliness of future reading of the Celebrity Insider, ten recall 

questions, the same questions featured in the Celebrity Questionnaire pretest, and three 

questions related to the usage of celebrity gossip in magazines, newspapers, and on 

television programs.   

The first set of questions was based on Perry, Jenzowsky, Hester, King, and Yi’s 

study (1997).  In their study, items measured the opinions of the participants about their 

enjoyment of the test program (Perry, Jenzowsky, Hester, King & Yi, 1997).  The items 

included “interesting,” “funny,” “good,” “amusing,” “likeable,” “depressing,” 

“humorous,” “imaginative,” “dull,” “informative,” and “entertaining” (Perry, et al., 

1997).  For the purpose of this research and the alteration of the test element from a 

program to an article, the characteristics “funny,” “likeable,” and “imaginative” were 

removed and “well-written” was included.  The participants were asked to give their 

opinion of the article by circling the level to which they agreed that the article possessed 

the particular characteristics.  The participants were to circle their level of agreement on a 

7-point scale, created for this study, ranging from (1) “not at all” to (7) “extremely.” 

Immediately following the Celebrity Insider column evaluation, participants were 

asked how likely they would be to read future Celebrity Insider columns.  Their answers 

were circled on a 7-point scale, created for this study, ranging from (1) “not at all likely” 

to (7) “extremely likely.  Next, the participants answered ten “recall questions.”  These 

questions were asked in order to determine if the participants had truly read the Celebrity 
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Insider column and if they remembered the information that it contained.  The recall 

section was divided into three questions for each article and then one question based on 

the advertisement featured on the right hand side of the column.   

After completing the recall questions, the participants were again asked to answer 

the questions about the six actors from the earlier questionnaire.  This was done to 

measure knowledge and liking of the celebrities after reading the articles.  The 

participants were then asked to answer three questions on their use of celebrity gossip 

information sources.  The participants circled their answers on a 7-point scale ranging 

from (1) “not at all often” to (7) “ very often.”  The three information sources were 

magazines, newspapers, and television. 

Movie clips.  Four different movie clips were used in this study.  The clips were 

4.5 minutes in length and featured only one male actor and one female actor.  The four 

clips were from the same genre (i.e., romantic drama), and they featured points in the 

movies where the two main characters became aware that they loved one another.  The 

order of the clips was an ascending range from demure reactions to the realization of love 

to more exaggerated admissions of happiness over the discovery.  For the purposes of this 

study, only one clip was used in the testing of the hypotheses.  The other three clips were 

used as distracters so that the participants would not be aware of the purpose of the 

combination of clips.  

The first clip was from Inventing the Abotts (1997).  It starred Joaquin Phoenix 

and Liv Tyler.  The clip was the most innocent and reserved reaction to the realization of 

love of the four clips, thus it was chosen as the first clip.  The second clip chosen was 

from Pride and Prejudice (1995).  This clip starred Colin Firth and Jennifer Ehle.  It was 
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this clip that was of prime interest to this research.  The clip that placed Colin Firth, the 

featured actor, in a positive light.  This clip was played second due to its slightly higher 

level of intensity in the story line and to avoid the possibility that the participants would 

tire nearer to the end of the research session. 

The third clip was from the movie A Life Less Ordinary (1997), featuring Ewan 

McGreggor and Cameron Diaz.  This movie clip was a much more humorous realization 

of love and it was also a more lighthearted reaction to the intensity that was felt by the 

characters.  It was played third as a departure from the reserved and romantic realizations 

of the prior clips.  The fourth and final clip was a large change from the first clip.  It was 

taken from the movie Fools Rush In (1997) starring Matthew Perry and Salma Hayek.  It 

was an exaggerated realization of the love between the two characters.  It ended on a 

particularly high note, thus leaving the participants with a very positive feeling.  Due to 

this assumed feeling, this clip was played last in order to not affect the enjoyment of the 

other clips.   

Movie Clip Enjoyment Surveys.  After watching each clip, the participants were 

instructed to answer the survey relating to that clip.  The survey for each clip contained 

questions on the overall enjoyment of the clip, the assessment of the characters, and 

questions of whether or not the participant had seen the entire movie, or wanted to see the 

entire movie. The measure for the overall opinions on the characteristics of the movie 

clip(s) was also taken from Perry, et al (1997).  In this case the characteristics used were 

“interesting,” “good,” “amusing,” “imaginative,” “humorous,” “dull,” “entertaining,” 

“depressing,” and “likeable.”  In response to the dramatic nature of the clips chosen, the 

characteristic “funny” was not applicable; therefore, it was replaced with “well-made.”  
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The participants were instructed to circle the level to which they agreed that the movie 

clip possessed the specific characteristic.  A Likert scale ranging from (1) “strongly 

agree” to (5) “strongly disagree” was used to measure the participants’ answers (Osgood, 

Suci, & Tannenbaum, 1957)  .  Also included in this section, was a question asking 

whether or not the participant would like to see the entire movie.  The answers to this 

question were also placed on the same 5-point scale. 

The next two sections were assessments of the characteristics of the characters in 

the movie clip.  These characteristics were taken from previous research (Raney & 

Bryant, 2002; Raney, in press-b).  The characteristics used were “good,” “deceitful,” 

“helpful,” “mean,” “honest,” “dangerous,” “kind,” and “spiteful.”  Participants were 

asked to circle on a Likert scale ranging from (1) “strongly agree” to (5) “strongly 

disagree” how much the participants thought that the character possessed the 

characteristic (Osgood, et al., 1957).  Then as a final question for each movie clip, the 

participant was asked if he or she had seen the movie before.    

 Finally, the participants were asked to complete a page of demographic 

information including favorite motion picture genre, how many movies the participant 

sees in a month in the theater, on video, and on television, gender, ethnicity, and age.  

After completing the final page, the participants’ folders were collected and they were 

debriefed. 
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CHAPTER III 

 

RESULTS 

 

 

Results  

 

 Analysis of the Research.  The statistical data for this study was assessed and 

manipulated using SPSS version 11.  The data were imported and analyzed for reliability, 

validity and appropriateness of fit.  

The change in affective dispositions post Celebrity Insider exposure.  In order 

for the research to be accurate, it was necessary to determine whether or not the 

manipulated articles from the gossip column, the Celebrity Insider, had any effect on the 

participant’s level of liking for the actor.  There were four experimental conditions 

represented in this study.  The first experimental condition contained the participants who 

read the positive article on the featured actor, Colin Firth.  The second experimental 

condition contained the participants who read the positive article on the non-featured 

actor, Kenneth Branagh.  The third experimental condition contained the participants who 

read the negative article on the featured actor, Colin Firth.  Finally, the fourth 

experimental condition contained the participants who read the negative article about the 

non-featured actor Kenneth Branagh.  In order to examine these experimental conditions, 

the data set was split between the participants who read the positively manipulated article 

about the featured actor, or the non-featured actor, and the participants who read the 

negatively manipulated article about the featured actor, or the non-featured actor.  This 
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was done in order to note if the positive and negative articles had different effects on the 

participant’s level of liking for the actor.  To examine this, the participants’ mean scores 

of liking for the actor from the pretest were compared to the participants’ mean scores of 

liking after reading the gossip column and completing the following questionnaire.   

As hypothesized in H1a, the participants who read the positive article’s average 

pretest levels of liking (M = 2.24,  SD = 2.13) were significantly increased (M = 3.84, SD 

= 2.01), F (1, 61) = 30.048, p = .000, after reading the positive article on either the 

featured or non-featured actor (see Table 3.1).  However, in contrast to the hypothesized 

H1b, the participants who read the negative article’s average pretest level of liking (M = 

2.42,  SD = 2.15) also increased (M = 2.69,  SD = 2.301) after reading the negative article 

on either the featured or non-featured actor (see Table 3.2).   

Table 3.1 

 Participants who read the positive articles and their levels of

liking of the actor before and after reading the article
a

2.24 2.132 62

3.84 2.010 62

Pretest: liking of the

featured actor

Posttest: liking of the

featured actor

Mean Std. Deviation N

Read either the positive or negative story = positive storya. 

 

Table 3.2 

 Participants who read the negative articles and their levels of

liking of the actor before and after reading the article
a

2.42 2.154 62

2.69 2.309 62

Pretest: liking of the

featured actor

Posttest: liking of the

featured actor

Mean Std. Deviation N

Read either the positive or negative story = negative storya. 
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Assessment of the positive and negative affective dispositions formed toward 

a featured actor and movie clip enjoyment.  H2 hypothesizes that after reading a 

positive article about an actor, an individual’s level of enjoyment of a movie clip 

featuring that actor will be higher than the level of enjoyment of an individual who read a 

negative article about that same actor. A oneway ANOVA was used to test the “level of 

enjoyment of the featured movie clip” using the independent variables of “which featured 

actor article” the participant read.  The test revealed that the “level of enjoyment of the 

featured movie clip” did not vary significantly, F (1, 60) = .404, p = .527, between the 

participants who read the positive article on the featured actor (M = 2.43,  SD = .95) and 

the negative article on the featured actor (M = 2.58,  SD = .82) (see Table 3.3).    

 

Table 3.3 

The Level of Enjoyment of the Featured Movie Clip  Based on Which

Featured Actor Article the Participant Read

PPMEAN  Average Level of Enjoyment of Pride and Prejudice

31 2.4387 .9531 .1712

31 2.5821 .8176 .1468

62 2.5104 .8836 .1122

Read the Positive

Featured Actor

Article

Read the Negative

Featured Actor 

Article

Total

N Mean Std. Deviation Std. Error

 

 

Positive and negative dispositions toward a featured actor and subsequent 

character assessment.  H3 hypothesizes that if an individual reads a positive article on 

an actor, he or she will rate the characters he plays more positively than an individual 

who reads a negative article about an actor.  In order to examine this, a oneway ANOVA 
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was used to determine “the rating of the featured character” using the independent 

variables of the participants who read either the “positive or negative article on the 

featured actor.”  This test did reveal that there was a significant difference, F (1, 60) = 

5.777,  p = .019, between the “rating of the featured character” by the participants who 

read the positive article about the featured actor (M = 3.89,   SD = .75) and the 

participants who read the negative article about the featured actor (M = 3.45,  SD = .69) 

(see Table 3.4).  Participants who read the positive article about the featured actor rated 

his character higher than the participants who read the negative article about the featured 

actor.   

Table 3.4 

The Assessment of the Featured Character  Based on Which featured

Actor Article the Participant Read

MENDARCY  Average Assessment of the Character Mr. Darcy

31 3.8871 .7496 .1346

31 3.4476 .6890 .1238

62 3.6673 .7476 9.494E-02

Read the Positive

Featured Actor 

Article

Read the Negative

Featured Actor 

Article

Total

N Mean Std. Deviation Std. Error

 

Assessment of the affective dispositions toward the featured actor and movie 

clip enjoyment.  It is presumed by this study, that after reading the article the 

participants would have formed an affective disposition, either positive or negative, 

toward the actor featured in the article.  After reading the gossip column and completing 

the gossip column questionnaire, the participants viewed four movie clips. 
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One of the four movie clips, Pride and Prejudice (1995), starred Colin Firth as the 

featured male character, Mr. Darcy.  Therefore, this clip was used as the featured movie 

clip for this study.  Sixty-two of the participants read an article either positive or negative 

in nature about the featured actor.  Since all of the participants watched the same movie 

clips, it was important to examine which article they had read when assessing individual 

levels of enjoyment of the movie clips.  Based on the actor in the article that the 

participant read, it is hypothesized that there will be a difference in the levels of 

enjoyment of the movie clip featuring or not featuring that actor.  The levels of 

enjoyment would be positive or negative based on the nature of the article read.  It is 

hypothesized in H4a that participants who read the positive article on the featured actor 

will enjoy the featured movie clip more than the participants who read the positive article 

on the non-featured actor.  H4b assesses the counter measure and hypothesizes that the 

participants who read the negative article on the featured actor will enjoy the featured 

movie clip less than the participants who read the negative article on the non-featured 

actor.   

In order to examine the level of enjoyment of the movie clip, the participant’s 

level of agreement with the ten characteristics were examined for overall reliability.  The 

characteristics were placed into a scale and underwent a reliability analysis in order to 

determine the reliability of the characteristics in the assessment of the movie clip. The 

characteristics used to determine the overall enjoyment of the movie clip were found to 

have an alpha score of .873.  Therefore, all characteristics present in the scale were 

utilized. 
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A oneway ANOVA was performed on the mean scores of the “level of enjoyment 

of the featured movie clip” using the independent variables of “which positive article the 

participant read.”  The level of enjoyment of the featured movie clip did not vary 

significantly between the participants who read the positive featured actor article (M = 

2.44,  SD = .95) and participants who read the positive non-featured actor article (M = 

2.74,  SD = .67),  F (1, 60) = 2.01,  p = .162 (see Table 3.5).  A oneway ANOVA was 

also performed on the mean scores of the “level of enjoyment of the featured movie clip” 

using the independent variables of “which negative article the participant read.”  Again, 

the level of enjoyment of the featured movie clip did not vary significantly between the 

participants who read the negative featured actor article (M = 2.58,  SD = .82) and the 

participants who read the negative non-featured actor article (M = 2.49,  SD = .67), F (1, 

60) = .218, p = .642 (see Table 3.6).   

Table 3.5 

Level of Enjoyment of the Featured Movie Clip  Based on Which Positive

Article the Participant Read

PPMEAN  Average Level of Enjoyment of Pride and Prejudice

31 2.4387 .9531 .1712

31 2.7355 .6721 .1207

62 2.5871 .8314 .1056

Read the Positive

Featured Actor 

Article

Read the Positive

Non-Featured Actor

Article

Total

N Mean Std. Deviation Std. Error
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Table 3.6 

 

Level of Enjoyment of the Featured Movie Clip Based on Which Negative

Article the Participant Read

PPMEAN  Average Level of Enjoyment of Pride and Prejudice

31 2.4935 .6688 .1201

31 2.5821 .8176 .1468

62 2.5378 .7421 9.425E-02

Read the Negative

Non-Featured Actor

Article

Read the Negative

Featured Actor Article

Total

N Mean Std. Deviation Std. Error

Assessment of the affective dispositions toward a featured actor and 

subsequent character assessment.  It is presumed by this study, that a participant 

formed a positive or negative affective disposition toward the actor featured in his or her 

article.  It is hypothesized that this affective disposition toward the actor could affect the 

participant’s rating of the character that he plays.  In this study, Colin Firth was the only 

actor featured in an article that also starred in a movie clip.  Similar to hypotheses H4a, 

H5a hypothesizes that the participants who read the positive article on the featured actor 

will rate the character he plays higher than the participants who read the positive article 

on the non-featured actor.  Conversely, H5b hypothesizes that the participants who read 

the negative article on the featured actor will rate the character he plays lower than the 

participants who read the negative article on the non-featured actor.  

In order to examine the assessment of the male character, the participants’ level of 

agreement with eight characteristics were examined for overall reliability.  The 

characteristics were placed into a scale and underwent a reliability analysis in order to 
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determine the reliability of the characteristics in the assessment of the male character. 

The characteristics used to determine the overall assessment of the male character were 

found to have an alpha score of .886.  Thus, all the characteristics present in the scale 

were used. 

A oneway ANOVA was performed on the mean scores of the “rating of the 

featured character” with the independent variables “which positive article the participants 

read.”  The “rating of the featured character” by the participants who read the positive 

featured actor article (M = 3.89,  SD = .75) did not vary significantly from the 

participants who read the positive non-featured actor article (M = 3.74,  SD = .67), F (1, 

60) = .683, p = .412 (see Table 3.7).  A oneway ANOVA was also performed on the 

mean scores of the “rating of the featured character” with the independent variables 

“which negative article did the participant read.”  The “rating of the featured character” 

did not significantly vary, F (1, 60) = 1.359, p = .248, between the participants who read 

the negative article about the featured actor (M = 3.45,  SD = .69) or the negative article 

about the non-featured actor (M = 3.66,  SD = .73) (see Table 3.8). 

 

Table 3.7 
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Assessment of the Featured Character Based on Which Positive Article

the Participant Read

MENDARCY  Average Assessment of the Character Mr. Darcy

31 3.8871 .7496 .1346

31 3.7379 .6695 .1203

62 3.8125 .7088 9.002E-02

Read the Positive

Featured Actor 

Article

Read the Positive

Non-Featured Actor 

Article

Total

N Mean Std. Deviation Std. Error



 

Table 3.8 

Assessment of the Featured Character  Based on Which Negative Article

the Participant Read

MENDARCY  Average Assessment of the Character Mr. Darcy

31 3.6573 .7267 .1305

31 3.4476 .6890 .1238

62 3.5524 .7102 9.020E-02

Read the Negative

Non-Featured Actor

Article

Read the Negative

Featured Actor 

Article

Total

N Mean Std. Deviation Std. Error

 

Accounting for clip enjoyment, mood, and gender.  It is important to take into 

consideration that there may be reasons, other than those examined by this study, that the 

featured movie clip did not receive high levels of enjoyment in the situations studied.  

Overall, Pride and Prejudice (1995) (M = 2.97,  SD = .49) had the lowest level of 

enjoyment of all of the four clips with Fools Rush In (1997) (M = 4.17,  SD = .66) being 

the highest, A Life Less Ordinary (1997) (M = 4.02,  SD = .63) second, and Inventing the 

Abotts (1997) (M = 2.97,  SD = .49) third.  The difference between the levels of 

enjoyment is significant F (3, 369) = 185.608, p = .000).  The low level of enjoyment of 

the featured movie clip by all of the participants makes it difficult to exemplify the clip as 

a good representation of a movie that was considered to be highly enjoyable regardless of 

stimulus material presented.   

It was also taken into consideration that perhaps the positive and negative articles 

merely put the participants in positive or negative moods. In order to examine this, the 

oneway ANOVA tests from H4 and H5 were replicated with the participants who read 
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the non-featured actor articles.  The difference in the “enjoyment of the featured movie 

clip” between the participants who read the positive non-featured actor article (M = 2.74,  

SD = .67) and the negative non-featured actor article (M = 2.49,  SD = .67) was not 

significant F (1, 60) = 2.018, p = .161.  The difference in the “rating of the featured 

character” between the participants who read the positive non-featured actor article (M = 

3.74,  SD = .67) and the participants who read the negative non-featured actor article (M 

= 3.66,  SD = .73) was also not significant F (1, 60) = .206, p = .651). 

 There was however a notable difference in the gender of the individuals who 

reported their level of enjoyment of the featured movie clip.  Throughout the four 

experimental conditions males (M = 2.17,  SD = .72) reported a significantly lower level 

of enjoyment of the featured movie clip than did females (M = 2.72,  SD = .76), F (1, 

122) = 14.780, p = .000).  However, there were too few males to test the hypothesis based 

solely on gender.    

Summary Table 

 
 Average Level 

of Liking of the 

Featured Actor 

before and after 

reading the 

Article 

Average Level of 

Enjoyment of the 

Featured Movie 

Clip 

Average 

Assessment of 

the Featured 

Character 

Read the Positive 

Featured Actor 

Article 

2.24 
to 

3.84 

2.44 3.89 

Read the Negative 

Featured Actor 

Article 

2.42 
to 

2.69 

2.58 3.45 

Read the Positive 

Non-Featured Actor 

Article 

2.24  
to 

3.84 

2.74 3.74 

Read the Negative 

Non-Featured Actor 

Article 

2.42 
to 

2.69 

2.49 3.66 
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CHAPTER IV 

 

CONCLUSION 

 

 

Conclusions  

 

 

 This research was successful in representing a relationship between disposition 

theory and actors.  It showed that there is a logical connection between the affective 

dispositions held toward actors and affective dispositions held toward the characters they 

play.  This presents the opportunity for the application of the disposition theory utilizing 

the affective dispositions held toward actors.  

The change in affective dispositions post Celebrity Insider exposure.  

Hypotheses H1a and H1b were both interested in the assessment of the participant’s 

affective dispositions.  H1a, a reader’s affective disposition toward a featured actor will 

become more positive after exposure to a news article placing that actor in a positive light 

than before exposure, proved to have a significant result.  The fact that the participants 

did read positive information about the featured actor did make the participant’s affective 

disposition toward the actor become more positive.  This result supports the hypothesis.   

H1b, a reader’s affective disposition toward a featured actor will become more 

negative after exposure to a news article placing that actor in a negative light than before 

exposure, on the other hand, did not have a significant result.  The participants who read 

the negative article on the featured actor did not form a more negative affective 
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disposition toward the featured actor after reading the article.  It is plausible that this 

hypothesis was not supported due to the content presented in the negative article about 

the featured actor.  The positive and negative articles were intended to result in similar 

levels of character assessment and affective disposition formation, however the negative 

article was less effective.  The negative content could have been construed by the reader 

as less detrimental to the character of the actor than was hypothesized by this study.  

Future research should look to a more concrete action for the manipulated negative 

action.  For example, if the featured actor committed a crime, there could be more of an 

effect on the affective disposition held toward the actor.  In this study, the reading of the 

negative article did not result in the formation of a strong negative affective disposition 

toward the actor, thus there was not a notable change in the affective dispositions of the 

participants pre and post exposure to the negative article.  This hypothesis was not 

supported.  

Positive and negative affective dispositions toward a featured actor and 

movie clip enjoyment.  It was proposed by this study that in keeping with the 

information about the results of affective dispositions toward characters and consequent 

enjoyment, that the affective dispositions toward the actors would have the same effect 

on enjoyment.  H2, viewers who read a news article placing a featured actor in a positive 

light will report more enjoyment of a movie clip featuring that actor than viewers who 

read a news article placing the same actor in a negative light, was not found to be 

significant.  The hypothesis was not supported due the lack of significant difference in 

the overall enjoyment of the movie clip.  This lack of difference can be due to the low 

formation of the negative affective dispositions.  This also did not support the concept 
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that the affective dispositions held toward an actor can be operationalized in the same 

manner as the affective dispositions toward the characters are.   

Positive and negative dispositions toward a featured actor and subsequent 

character assessment.  It was proposed by this study that there is a connection between 

the affective dispositions formed toward an actor and the affective dispositions formed 

toward the characters that they play.  H3, viewers who read a news article placing a 

featured actor in a positive light will rate the character portrayed by that actor more 

positively than viewers who read a news article placing the same actor in a negative light, 

was found to be significant.  This presents support that the nature of the affective 

disposition held toward an actor does have an effect on the assessment of the characters 

he or she plays. 

Assessment of the affective dispositions toward a featured actor and movie 

clip enjoyment.  Hypotheses H4a and H4b were both interested in the positive and 

negative affective dispositions of the participants toward the featured and non-featured 

actor and if that had any effect on the level of movie clip enjoyment that the participant 

reported.  H4a, viewers who read a news article placing a featured actor in a positive light 

will report more enjoyment of a movie clip featuring that actor than viewers who read the 

same news article placing a non-featured actor in a positive light, was not found to be 

significant.  The average levels of enjoyment of the movie clip were too close to be found 

significantly different between the participants who read the differing articles.  Thus the 

hypothesis was not supported.  H4b, viewers who read a news article placing a featured 

actor in a negative light will report less enjoyment of a movie clip featuring that actor 
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than viewers who read the same news article placing a non-featured actor in a negative 

light, was also not found to be significant.   

The lack of support for these hypotheses was also due to the closeness of the 

average levels of liking between the participants who read the different articles.  This 

similarity represents a lack of a distinctive difference between the affective dispositions 

that each participant formed toward the featured and non-feature actors.  The negative 

affective disposition was not strong enough to alter the affective dispositions toward 

either the featured or non-featured actor due to the material used in the manipulation of 

the affective disposition toward that actor.  Therefore, an affective disposition toward the 

actor whether it be positive or negative is not a strong enough factor to control motion 

picture enjoyment.   

Assessment of the affective dispositions toward a featured actor and 

subsequent character assessment.  Hypotheses H5a and H5b were utilizing the same 

concepts as H4a and H4b but applying those concepts to the overall assessment of a 

character.  H5a, viewers who read a news article placing a featured actor in a positive 

light will rate the character portrayed by that actor more positively than viewers who read 

the same news article placing a non-featured actor in a positive light, was not found to be 

significant.  The average assessments of the characters were found to be too close to 

determine a significant difference between the participants who read the differing articles.  

Therefore, the hypothesis was not supported.  H5b, viewers who read a news article 

placing a featured actor in a negative light will rate the character portrayed by that actor 

more negatively than viewers who read the same news article placing a non-featured 

actor in a negative light, was also not found to be significant.  This hypothesis was also 
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not supported due to the closeness of the average levels of character assessment between 

the participants who read the differing articles.  Again, this could be due to the 

similarities in the affective dispositions formed toward the featured and non-featured 

actors. 

 

Discussion  

 

 Development of an affective disposition toward an actor.  This study presented 

information that supports the concept that the opinions an audience member holds toward 

an actor can be affected by positive or negative information read about that actor. This 

forming and changing of opinions mirrors the dynamic progression of opinions that an 

audience member encounters when forming an affective disposition toward a character.  

The results of this study indicate that the opinions held by the audience members about 

actors can foster the creation of an affective disposition toward an actor.  As the research 

presented, the affective dispositions did change with the introduction of new information 

about the actor.  In fact the participant’s increase in a positive affective disposition 

toward the actor featured in the positive story was significant.  There was also, however, 

an increase in the level of liking of the actor featured in the negative article.  In the 

manner the hypothesis was tested it was not a significant result F (1, 61) = .629, p = .431.  

However, in future research it would be beneficial to examine this with a two tail 

exploratory test of significance to account for the significance in the opposite direction of 

the test hypothesis.   
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 The effect of affective dispositions toward actors on motion picture 

enjoyment.  The concept that the affective dispositions held toward an actor by an 

audience member would affect overall enjoyment of a movie clip featuring or not 

featuring that actor was not supported by this study.  In fact it did not support the concept 

that the affective dispositions toward actors, though formed in a similar manner, would 

have the same effect on enjoyment that the affective dispositions held toward characters 

have.  It did suggest that there may be a connection, but this connection was not of 

significance.  This element was also difficult to test in this particular study due to the 

overall low levels of liking of the featured movie clip and the lack of a strong formation 

of the negative affective disposition.   

 The effect of affective dispositions toward actors on character assessments.  

The concept that the affective dispositions held toward an actor could be applied to the 

assessment of the character that he or she plays, was a relevant addition to the study of 

enjoyment.  This concept was examined by having an audience member read information, 

either positive or negative in nature, about a particular actor and then showing him or her 

a movie clip that featured that actor.  The participants in this study were asked to assess 

the characteristics of the character the actor played.  These scores of agreement for these 

positive and negative characteristics varied depending on which type of information the 

audience member read.  There was a significant difference in the assessment of the 

characters between the audience members who read the positive information and the 

participants who read the negative information.   

 The results of this study were not entirely conclusive.  They merely presented the 

groundwork for future research into the concepts of affective dispositions.  This study 
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represented another direction for disposition theorists to explore in applying the concepts 

of the theory to celebrities and not just the characters that they play.  The inconclusive 

nature of this study, though not thoroughly without foundation, could have been caused 

by different factors. 

Limitations.  There were some limitations to this study that could have been a 

hindrance to its success.  One such limitation was the sample size.  The low number of 

participants in each experimental condition made it difficult to reference the groups 

against one another.  The small sample size proved to be a problem in both the 

referencing of the different experimental conditions, but also in the limited variance in 

the ethnicity and gender of the participants.  In a future situation, a larger, more diverse 

sample would provide a better testing mechanism.   

Also a strong limitation to the study was the low level of liking of the tested 

movie clip.  The particular clips that were chosen for the study were chosen specifically 

due to their fairly obscure nature and dated releases.  The featured movie clip, Pride and 

Prejudice (1995), however, appeared to be too dated and obscure.  The clip was set in a 

past time period and the dialogue was stilted and not easy to follow.  It is the opinion of 

the researcher that a more contemporary clip be used for the testing clip.  A way to 

solidify that the clips are in fact enjoyable would be a pretesting of the stimulus clips.  

Heuristic recommendations.  In addition to overcoming the limitations of this 

study, future research should perhaps look toward the creation of a fictitious actor to use 

as a testing element.  The creation of this actor would diminish the need for pretesting in 

order to know if the affective dispositions changed, but instead it would create the 
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specific disposition desired due to the fact that there will be no previous knowledge of the 

actor, and / or conflicting information.   

Statistically, in future research, it would be beneficial to utilize non-parametric 

measures in order to support the hypotheses.  Two such measures are the Mann-Whitney 

U and the Kruskal-Wallis.  These two measures are not of the same magnitude of power 

as the oneway ANOVAS used to test the hypotheses in this study, but they have the 

capacity to find significance in areas that the oneway ANOVA cannot.  They are much 

more specific tests, but what they lack in power they make up for in accuracy.   

Final Conclusions 

 Overall the study proved successful in the presentation that there is the possibility 

that an affective disposition can be held toward an actor.  This disposition toward an actor 

is generally formed due to the nature of his or her status bringing forward the 

information.   In addition to applying the elements of affective dispositions toward actors, 

the elements of the disposition theory were also utilized.  Though the elements of the 

disposition theory were not conclusively applied to the affective dispositions held toward 

actors, a logical connection could be hypothesized.   
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Florida State University 

Depart ment  of  Communicat ion 
Pr incipal  Invest igat or :  Vi rginia Gower  

 
Dear Florida St at e Universit y St udent :  
 
Thank you for part icipat ing in t his st udy.   I am a st udent  in t he Graduat e Program in t he 

Depart ment  of  Communicat ion at  Florida St at e Universit y.   Today you wil l  be part icipat ing in 
t wo short  research proj ect s.   Please not e t hat  you must  be 18 years of  age t o part icipat e.  

 
The f irst  proj ect ,  Celebr i t y Gossip and Ent er t ainment ,  concerns how people process 

informat ion f rom ent ert ainment  gossip columns.   You wil l  f irst  answer some quest ions on 
overall  celebrit y knowledge.   Next,  you wil l  read a short  magazine art icle and t hen complet e a 

quest ionnaire about  what  you have read.  
 

The second proj ect ,  Enj oyment  of  Mot ion Pict ures,  involves how people enj oy dif ferent  
mot ion pict ure genre.   You wil l  view four movie cl ips and complet e a quest ionnaire af t er each 

cl ip.   Then a f inal demographic quest ionnaire wil l  be administ ered.  
 

I am request ing your part icipat ion,  which wil l  involve t he reading of  a magazine column,  t he 
viewing of  movie cl ips,  and t he complet ion of  several  quest ionnaires.   The ent ire process 

should last  no longer t han 45 minut es.   Your part icipat ion in t his st udy is volunt ary.   If  you 
choose t o wit hdraw f rom t he st udy at  any t ime,  t here wil l  be no penalt y,  and t he ext ra-credit ,  

if  of fered by your professor,  wil l  st i l l  be rewarded.    
 

Your part icipat ion and your responses in t he st udy wil l  be kept  ent irely conf ident ial,  t o t he 
ext ent  al lowed by law.   The result s of  t he research st udy may be published,  but  your name 

wil l  not  be used.   Your st udent  ident if icat ion number is only being used for t he awarding of  
ext ra-credit .  

 
Please sign below if  you wish t o give your consent  t o part icipat e.  
 
                     
_______________________________  ______________________________ 
Pl ease Pr int  Name     Si gnat ure 
 
 

______________________   _____________  ________ 
    St udent  ID number       Course Number   Sect ion Number  
(Last  Four Digit s of  Your Social Securit y Number) 

 
Thank you.  

 Sincerely,   
 
 

       Vi rginia Gower  
        

If  you have any quest ions concerning t he research st udies,  pl e ase e-mai l  me:  
gi ngef su@aol . com,  

 

Wi t h Quest ions f or  t he Review Board wr i t e:      Wi t h Quest i ons f or  Vi r gi ni a Gower  wr i t e:  

Human Subj ect s Commit t ee (2.408)     Vi r gi ni a Gower  

2035 E.  Paul  Di rac Dr ive,  Box 15      545 20th Ave NE 
100 Sl iger  Bldg. ,  Innovat ion Park                     St .  Pet ersburg Fl ,  33704 

Tal lahassee Fl ,  32310                       Or cal l :  727-492-8199 
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ID CODE _______________ 

CELEBRITY QUESTIONNAIRE 
 
 

Instructions: Please circle the one answer that best expresses your opinion. 

 

How much do you know about the following actors/actresses? 

 
                 Know nothing                   Know a lot  

                at all about       about 
Kenneth Branagh           1        2        3        4        5        6        7 

 

Colin Firth        1        2        3        4        5        6        7 

 

Jude Law        1        2        3        4        5        6        7 

  

Emma Thompson          1        2        3        4        5        6        7 

 

Minnie Driver        1        2        3        4        5        6        7 

 

Jennifer Love Hewitt       1        2        3        4        5        6        7 

 

 
How much do you like the following actors/actresses? 

 

     Like not                  Like a lot  

        at all             

Kenneth Branagh        1        2        3        4        5        6        7 

 

Colin Firth        1        2        3        4        5        6        7 

 

Jude Law        1        2        3        4        5        6        7 

 

Emma Thompson          1        2        3        4        5        6        7 

 

Minnie Driver        1        2        3        4        5        6        7 

 

Jennifer Love Hewitt       1        2        3        4        5        6        7 
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Emma Thompson Back on Screen  
Emma Thompson hasn't made many 
movies in the last few years, but she's 
getting active again. First up, she lends her 
talents to Treasure Planet, with David Hyde 

Pierce and Martin Short , a Disney 
animated version of Treasure Island set in 
outer space, which will be released in 
November.  She's also begun work on 
Imagining Argentina, with Antonio 
Banderas , a drama set in Buenos Aires 
during the Peron era. Filming is slated to begin this month. Then 
later this year, the actress is set to start shooting the romantic 
comedy Love Actually, with Hugh Grant , about a series of love 
stories that take place during the Christmas season. 
 

Colin Firth, True Life Hero  
After years of playing the honorable leading 
man on the screen, Colin Firth is now a real 
life hero to his favorite charity the Mult iple 
Sclerosis Society.  Firth’s own sister, Judith 
Firth, suffers from the disease and benefits 
greatly from the work of the organization.  
Firth has been donating his time and money 
to the organization since his first job he says, 
“I just wanted to help her.”    “My brother is 
always trying to do everything he can for the 

organization; he is tireless,” says Judith.  
Judith is not the only person to recognize her 
brother’s generosity; Colin was recently 
honored with the prestigious Charitable 

Ambassador Award for 2002.  Previous 
honorees include Jodie Foster, Angelica 
Houston, and Gene Hackman .  Firth’s films 

include Bridget Jones’s Diary, The Importance of Being Earnest, and 

Pride and Prejudice. 
 

Complimentary Jennifer… 
At a recent Hollywood awards show, the forever 
fashionable Jennifer Love Hewitt  approached an 
adoring onlooker to gush about how much she 
loved the woman’s knee length, black-rhinestone-
studded, light gray gown.  And as if the 
compliment weren’t enough, Ms. Hewitt – who 
stuck her hand out and politely introduced herself 
as simply Jennifer – then asked where she could 
find such a dress and felt the fabric. 

 
 

Entertainment Weekly    July 2002   96 
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Emma Thompson Back on Screen  
Emma Thompson hasn't made many 
movies in the last few years, but she's 
getting active again. First up, she lends her 
talents to Treasure Planet, with David Hyde 
Pierce and Martin Short , a Disney 
animated version of Treasure Island set in 

outer space, which will be released in 
November.  She's also begun work on 
Imagining Argentina, with Antonio 
Banderas , a drama set in Buenos Aires 
during the Peron era. Filming is slated to begin this month. Then 
later this year, the actress is set to start shooting the romantic 
comedy Love Actually, with Hugh Grant , about a series of love 
stories that take place during the Christmas season. 
 

Kenneth Branagh, True Life Hero  
After years of playing the honorable leading man 
on the screen, Kenneth Branagh is now a real 
life hero to his favorite charity the Mult iple 
Sclerosis Society.  Branagh’s own sister, Judith 
Branagh, suffers from the disease and benefits 
greatly from the work of the organization.  
Branagh has been donating his time and money 
to the organization since his first job he says, “I 
just wanted to help her.”    “My brother is always 
trying to do everything he can for the 
organization; he is tireless,” says Judith.  Judith 
is not the only person to recognize her brother’s 

generosity; Kenneth was recently honored with 
the prestigious Charitable Ambassador Award for 

2002.  Previous honorees include Jodie Foster, Angelica Houston, 
and Gene Hackman .  Branagh’s films include Hamlet, The 

Importance of Being Earnest, and Frankenstein 
 

Complimentary Jennifer… 
At a recent Hollywood awards show, the forever 
fashionable Jennifer Love Hewitt  approached an 
adoring onlooker to gush about how much she 
loved the woman’s knee length, black-rhinestone-

studded, light gray gown.  And as if the 
compliment weren’t enough, Ms. Hewitt – who 
stuck her hand out and politely introduced herself 
as simply Jennifer – then asked where she could 
find such a dress and felt the fabric. 

Ent ert ainment  Weekly    July 2002 
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Emma Thompson Back on Screen  
Emma Thompson hasn't made many 
movies in the last few years, but she's 
getting active again. First up, she lends her 
talents to Treasure Planet, with David Hyde 
Pierce and Martin Short , a Disney 
animated version of Treasure Island set in 

outer space, which will be released in 
November.  She's also begun work on 
Imagining Argentina, with Antonio 
Banderas , a drama set in Buenos Aires 
during the Peron era. Filming is slated to begin this month. Then 
later this year, the actress is set to start shooting the romantic 
comedy Love Actually, with Hugh Grant , about a series of love 
stories that take place during the Christmas season. 

 

Colin Firth… Not So Earnest   
Though married himself, Firth has been 
accused of making unwanted advances 
toward his married Earnest co-star Reese 
Witherspoon.  According to her publicist, 
Witherspoon experienced a tremendous 
level of personal discomfort during the 
filming of Earnest. Similar allegations from 
previous leading ladies have surfaced in the 
past.  Firth is rumored to have had a great 

deal of interest in Mary 

Queen of Scotts’, Mary 
Elizabeth Mastrantonio, 
who reports to have felt, 
“threatened” by Firth’s 
advances.  Firth’s wife of 
eight years, Livia Giuggioli, 
filed for divorce late last 

year; no settlement has been announced to date.   
Firth’s movies include Bridget Jones’s Diary, 

Shakespeare in Love, and Pride and Prejudice. 
 

Complimentary Jennifer… 
At a recent Hollywood awards show, the forever 
fashionable Jennifer Love Hewitt  approached 
an adoring onlooker to gush about how much 
she loved the woman’s knee length, black-
rhinestone-studded, light gray gown.  And as if 
the compliment weren’t enough, Ms. Hewitt – 
who stuck her hand out and politely introduced 
herself as simply Jennifer – then asked where 
she could find such a dress and felt the fabric. 

Ent er t ainment  Weekl y    Jul y 2002  96 
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Emma Thompson Back on Screen  
Emma Thompson hasn't made many 
movies in the last few years, but she's 
getting active again. First up, she lends her 
talents to Treasure Planet, with David Hyde 
Pierce and Martin Short , a Disney 
animated version of Treasure Island set in 
outer space, which will be released in 
November.  She's also begun work on 
Imagining Argentina, with Antonio 
Banderas , a drama set in Buenos Aires 
during the Peron era. Filming is slated to begin this month. Then 

later this year, the actress is set to start shooting the romantic 
comedy Love Actually, with Hugh Grant , about a series of love 
stories that take place during the Christmas season. 

 
Kenneth Branagh… Not So Earnest   
Though married himself, Branagh has been accused of making 

unwanted advances toward his married 
Earnest co-star Reese Witherspoon.  

According to her publicist, Witherspoon 
experienced a tremendous level of personal 
discomfort during the filming of Earnest. 
Similar allegations from previous leading ladies 
have surfaced in the past.  Branagh is 
rumored to have had a great deal of interest in 
Mary Queen of Scotts’, Mary 
Elizabeth Mastrantonio, who 
reports to have felt, 
“threatened” by Branagh’s 
advances.  Branagh’s wife of 
eight years, Livia Giuggioli, 

filed for divorce late last year; 
no settlement has been announced to date.  
Branagh’s movies include: Hamlet, Frankenstein, 

and The Piano 
 

Complimentary Jennifer… 
At a recent Hollywood awards show, the forever 
fashionable Jennifer Love Hewitt  approached 
an adoring onlooker to gush about how much 
she loved the woman’s knee length, black-

rhinestone-studded, light gray gown.  And as if 
the compliment weren’t enough, Ms. Hewitt – 
who stuck her hand out and politely introduced 
herself as simply Jennifer – then asked where 
she could find such a dress and felt the fabric. 

Entertainment Weekly    July 2002   96 

 
 



                      

61 

 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
APPENDIX E 

 

CELEBRITY INSIDER QUESTIONNAIRE 
 

POSTIVE ARTICLE ON FEATURED ACTOR 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 



                      

62 

ID CODE _______________ 

CELEBRITY INSIDER QUESTIONNAIRE 
 

Instructions: Now after reading the Celebrity Insider article, answer the following questions; 

 please circle the one answer that best expresses your opinion. 

 

Give your opinion of the article that you just read.  How much do the following  

words describe the article? 
 

                  Not at all                 Extremely 

Interesting        1        2        3        4        5        6        7 

Well-written        1        2        3        4        5        6        7 

Good             1        2        3        4        5        6        7 

Amusing        1        2        3        4        5        6        7 

Humorous        1        2        3        4        5        6        7 

Dull            1        2        3        4        5        6        7 

Entertaining        1        2        3        4        5        6        7 

Depressing        1        2        3        4        5        6        7 

Informative        1        2        3        4        5        6        7 

 

If you had the chance to read other editions of the Celebrity Insider, how likely are  

you to read them? 

Not at all likely   1       2         3        4        5        6        7     Extremely likely 

 

Based on your reading of the Celebrity Insider article, answer the following questions.   

Please circle the one response that you think is correct. 

 
 
1.  Which actor/actress is photographed with his/her Academy Award?  

 Colin Firth        Emma Thompson    Judi Dench      Tom Hanks 

 

2.  Which actor/actress received a Charitable Ambassador Award?  

 Martin Short       Colin Firth  Brad Pitt         Reese Witherspoon 

 

3.  Which actor/actress has been taking a break from acting?  

 Jennifer Love Hewitt   Kenneth Branagh   Emma Thompson Brad Pitt 
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4.  Which actor/actress has been called “fashionable”?   

 Nicole Kidman  Colin Firth Jennifer Love Hewitt Owen Wilson 

 

5.  Which actor/actress volunteered for a charity organization?  

 Emma Thompson Tom Hanks  Colin Firth Hillary Swank 

 

6.  Which actor/actress was mentioned being at a recent Hollywood Awards Show?  

 Colin Firth Antonio Banderas Brad Pitt Jennifer Love Hewitt 

 

7.  Which actor/actress is filming a Disney production?     

 Emma Thompson    Angelica Houston    Cameron Diaz      Gene Hackman 

 

8.  Which actor/actress has a family member suffering from a crippling disease?  

 Hough Grant  Jennifer Love Hewitt      Colin Firth            Minnie Driver 

 

9.  Which actor/actress is considered to be very friendly with his/her fans?   

 Jude Law Cameron Diaz  Jennifer Love Hewitt  Luke Wilson 

 

10.  What was the advertisement featured on the Celebrity Insider for? 

 Raid Bug Spray  Lemon Pine Sol  Rayovac Batteries Kodak Film 

 

 

 

How much do you know about the following actors/actresses? 

 

                 Know nothing                      Know a lot  
                  at all about                                about 

Kenneth Branagh       1        2        3        4        5        6        7 

 
Colin Firth        1        2        3        4        5        6        7 
 

Jude Law        1        2        3        4        5        6        7 
 

Emma Thompson       1        2        3        4        5        6        7 
 
Minnie Driver        1        2        3        4        5        6        7 

 
Jennifer Love Hewitt       1        2        3        4        5        6        7 

How much do you like the following actors/actresses? 
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     Like not           Like a lot  
        at all             
Kenneth Branagh       1        2        3        4        5        6        7 
 
Colin Firth        1        2        3        4        5        6        7 

 
Jude Law        1        2        3        4        5        6        7 

 
Emma Thompson       1        2        3        4        5        6        7 
 

Minnie Driver        1        2        3        4        5        6        7 
 

Jennifer Love Hewitt       1        2        3        4        5        6        7 
 
 

How often do you read celebrity gossip in magazines? 

Not at all often   1 2 3 4 5 6 7 Very Often 

 
How often do you read celebrity gossip in newspapers? 

Not at all often   1 2 3 4 5 6 7 Very Often 

 

How often do you watch celebrity gossip on television? 

Not at all often   1 2 3 4 5 6 7 Very Often 
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CELEBRITY INSIDER QUESTIONNAIRE 

 

POSITIVE ARTICLE ON NON-FEATURED ACTOR 
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CELEBRITY INSIDER QUESTIONNAIRE 
 
 

Instructions: Now after reading the Celebrity Insider article, answer the following questions;  

please circle the one answer that best expresses your opinion. 

 

Give your opinion of the article that you just read.  How much do the following  

words describe the article? 
 

                  Not at all                 Extremely 

Interesting        1        2        3        4        5        6        7 

Well-written        1        2        3        4        5        6        7 

Good             1        2        3        4        5        6        7 

Amusing        1        2        3        4        5        6        7 

Humorous        1        2        3        4        5        6        7 

Dull            1        2        3        4        5        6        7 

Entertaining        1        2        3        4        5        6        7 

Depressing        1        2        3        4        5        6        7 

Informative        1        2        3        4        5        6        7 

 

If you had the chance to read other editions of the Celebrity Insider, how likely are  

you to read them? 

Not at all likely   1       2         3        4        5        6        7     Extremely likely 

 

Based on your reading of the Celebrity Insider article, answer the following questions.   

Please circle the one response that you think is correct. 

 

1. Which actor/actress is photographed with his/her Academy Award?  

Colin Firth        Emma Thompson    Judi Dench      Tom Hanks 

 

2. Which actor/actress received a Charitable Ambassador Award?  

 Martin Short      Kenneth Branagh      Brad Pitt        Reese Witherspoon 

 

3.  Which actor/actress has been taking a break from acting?  

 Jennifer Love Hewitt   Kenneth Branagh   Emma Thompson Brad Pitt 
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4.  Which actor/actress has been called “fashionable”?   

 Nicole Kidman  Colin Firth Jennifer Love Hewitt  Owen Wilson 

 

5.  Which actor/actress volunteered for a charity organization?  

 Kenneth Branagh Hillary Swank  Emma Thompson Tom Hanks 

 

6.  Which actor/actress was mentioned being at a recent Hollywood Awards Show?  

 Colin Firth Antonio Banderas Brad Pitt Jennifer Love Hewitt 

 

7.  Which actor/actress is filming a Disney production?     

 Emma Thompson     Angelica Houston    Cameron Diaz       Gene Hackman 

 

8.  Which actor/actress has a family member suffering from a crippling disease?  

 Hough Grant    Jennifer Love Hewitt  Kenneth Branagh Minnie Driver 

 

9.  Which actor/actress is considered to be very friendly with his/her fans?   

 Jude Law Cameron Diaz  Jennifer Love Hewitt  Luke Wilson 

 

10.  What was the advertisement featured on the Celebrity Insider for? 

 Raid Bug Spray  Lemon Pine Sol  Rayovac Batteries Kodak Film 

 

 

 

How much do you know about the following actors/actresses? 

 

                 Know nothing                      Know a lot  
                  at all about                               about 

Kenneth Branagh       1        2        3        4        5        6        7 

 
Colin Firth        1        2        3        4        5        6        7 
 

Jude Law        1        2        3        4        5        6        7 
 

Emma Thompson       1        2        3        4        5        6        7 
 
Minnie Driver        1        2        3        4        5        6        7 

 
Jennifer Love Hewitt       1        2        3        4        5        6        7 
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How much do you like the following actors/actresses? 

 
     Like not           Like a lot  
        at all             
Kenneth Branagh       1        2        3        4        5        6        7 
 
Colin Firth        1        2        3        4        5        6        7 

 
Jude Law        1        2        3        4        5        6        7 

 
Emma Thompson       1        2        3        4        5        6        7 
 

Minnie Driver        1        2        3        4        5        6        7 
 

Jennifer Love Hewitt       1        2        3        4        5        6        7 
 
 

How often do you read celebrity gossip in magazines? 

Not at all often   1 2 3 4 5 6 7 Very Often 

 
How often do you read celebrity gossip in newspapers? 

Not at all often   1 2 3 4 5 6 7 Very Often 

 

How often do you watch celebrity gossip on television? 

Not at all often   1 2 3 4 5 6 7 Very Often
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CELEBRITY INSIDER QUESTIONNAIRE 

 

NEGATIVE ARTICLE ON FEATURED ACTOR 
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CELEBRITY INSIDER QUESTIONNAIRE 

 

 
Instructions: Now after reading the Celebrity Insider article, answer the following questions;  

please circle the one answer that best expresses your opinion. 

 
Give your opinion of the article that you just read.  How much do the following  

words describe the article? 
 

                  Not at all                 Extremely 

Interesting        1        2        3        4        5        6        7 

Well-written        1        2        3        4        5        6        7 

Good             1        2        3        4        5        6        7 

Amusing        1        2        3        4        5        6        7 

Humorous        1        2        3        4        5        6        7 

Dull            1        2        3        4        5        6        7 

Entertaining        1        2        3        4        5        6        7 

Depressing        1        2        3        4        5        6        7 

Informative        1        2        3        4        5        6        7 

 
If you had the chance to read other editions of the Celebrity Insider, how likely are  

you to read them? 

Not at all likely  1       2         3        4        5        6        7     Extremely likely 

 
Based on your reading of the Celebrity Insider article, answer the following questions.   

Please circle the one response that you think is correct. 

 

1.  Which actor/actress is photographed with his/her Academy Award?  

 Colin Firth        Emma Thompson    Judi Dench      Tom Hanks 

 

2.  Which actor/actress was involved in harassment charges?  

 Emma Thompson Jude Law  Colin Firth  Hillary Swank 

 

3.  Which actor/actress has been taking a break from acting?  

 Jennifer Love Hewitt   Kenneth Branagh   Emma Thompson Brad Pitt 
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4.  Which actor/actress has been called “fashionable”?   

 Nicole Kidman  Colin Firth Jennifer Love Hewitt  Owen Wilson 

 

5.  Which actor/actress was in the movie Mary Queen of Scotts?  

 Emma Thompson Ewan McGreggor Reese Witherspoon Colin Firth 

 

6.  Which actor/actress was mentioned being at a recent Hollywood Awards Show?  

 Colin Firth Antonio Banderas Brad Pitt Jennifer Love Hewitt 

 

7.  Which actor/actress is filming a Disney production?     

 Emma Thompson     Angelica Houston    Cameron Diaz      Gene Hackman 

 

8.  Which actor/actress is getting divorced?    

 Jennifer Love Hewitt     Martin Short        Jennifer Aniston          Colin Firth 

 

9. Which actor/actress is considered to be very friendly with his/her fans?   

 Jude Law Cameron Diaz  Jennifer Love Hewitt  Luke Wilson 

 

10.  What was the advertisement featured on the Celebrity Insider for? 

 Raid Bug Spray  Lemon Pine Sol  Rayovac Batteries Kodak Film 

 

 

How much do you know about the following actors/actresses? 

 
                 Know nothing                      Know a lot  
                  at all about                              about 

Kenneth Branagh       1        2        3        4        5        6        7 
 

Colin Firth        1        2        3        4        5        6        7 
 
Jude Law        1        2        3        4        5        6        7 

 
Emma Thompson       1        2        3        4        5        6        7 

 
Minnie Driver        1        2        3        4        5        6        7 
 

Jennifer Love Hewitt       1        2        3        4        5        6        7 
 

How much do you like the following actors/actresses? 
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     Like not                     Like a lot  

        at all             
Kenneth Branagh       1        2        3        4        5        6        7 
 
Colin Firth        1        2        3        4        5        6        7 

 
Jude Law        1        2        3        4        5        6        7 

 
Emma Thompson       1        2        3        4        5        6        7 
 

Minnie Driver        1        2        3        4        5        6        7 
 

Jennifer Love Hewitt       1        2        3        4        5        6        7 
 
 

How often do you read celebrity gossip in magazines? 

Not at all often   1 2 3 4 5 6 7 Very Often 

 
How often do you read celebrity gossip in newspapers? 

Not at all often   1 2 3 4 5 6 7 Very Often 

 

How often do you watch celebrity gossip on television? 

Not at all often   1 2 3 4 5 6 7 Very Often 
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CELEBRITY INSIDER QUESTIONNAIRE 
 

NEGATIVE ARTICLE ON NON-FEATURED ACTOR 
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CELEBRITY INSIDER QUESTIONNAIRE 

 

 
Instructions: Now after reading the Celebrity Insider article, answer the following questions;  

please circle the one answer that best expresses your opinion. 

 
Give your opinion of the article that you just read.  How much do the following  

words describe the article? 
 

                  Not at all                 Extremely 

Interesting        1        2        3        4        5        6        7 

Well-written        1        2        3        4        5        6        7 

Good             1        2        3        4        5        6        7 

Amusing        1        2        3        4        5        6        7 

Humorous        1        2        3        4        5        6        7 

Dull            1        2        3        4        5        6        7 

Entertaining        1        2        3        4        5        6        7 

Depressing        1        2        3        4        5        6        7 

Informative        1        2        3        4        5        6        7 

 
If you had the chance to read other editions of the Celebrity Insider, how likely are  

you to read them? 

Not at all likely  1       2         3        4        5        6        7     Extremely likely 

 
Based on your reading of the Celebrity Insider article, answer the following questions.   

Please circle the one response that you think is correct. 

 

 
1.  Which actor/actress is photographed with his/her Academy Award?  

 Colin Firth        Emma Thompson    Judi Dench      Tom Hanks 

 

2.  Which actor/actress was involved in harassment charges?  

 Kenneth Branagh Hillary Swank  Emma Thompson Jude Law  

 

3.  Which actor/actress has been taking a break from acting?  

 Jennifer Love Hewitt   Kenneth Branagh   Emma Thompson Brad Pitt 
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4.  Which actor/actress has been called “fashionable”?   

 Nicole Kidman  Colin Firth Jennifer Love Hewitt Owen Wilson 

 

5.  Which actor/actress was in the movie Mary Queen of Scotts?  

 Emma Thompson Ewan McGreggor Jodie Foster Kenneth Branagh 

 

6.  Which actor/actress was mentioned being at a recent Hollywood Awards Show?  

 Colin Firth Antonio Banderas Brad Pitt Jennifer Love Hewitt 

 

7.  Which actor/actress is filming a Disney production?     

 Emma Thompson     Angelica Houston    Cameron Diaz     Gene Hackman 

 

8.  Which actor/actress is getting divorced?   

 Martin Short    Jennifer Love Hewitt     Kenneth Branagh     Jennifer Aniston 

 

9.  Which actor/actress is considered to be very friendly with his/her fans?   

 Jude Law Cameron Diaz  Jennifer Love Hewitt  Luke Wilson 

 

10.  What was the advertisement featured on the Celebrity Insider for? 

 Raid Bug Spray  Lemon Pine Sol  Rayovac Batteries Kodak Film 

 

 

How much do you know about the following actors/actresses? 

 

                 Know nothing                      Know a lot  
                  at all about                             about 

Kenneth Branagh       1        2        3        4        5        6        7 

 
Colin Firth        1        2        3        4        5        6        7 
 

Jude Law        1        2        3        4        5        6        7 
 

Emma Thompson       1        2        3        4        5        6        7 
 
Minnie Driver        1        2        3        4        5        6        7 

 
Jennifer Love Hewitt       1        2        3        4        5        6        7 
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How much do you like the following actors/actresses? 

 

     Like not           Like a lot  
        at all             
Kenneth Branagh       1        2        3        4        5        6        7 

 
Colin Firth        1        2        3        4        5        6        7 
 

Jude Law        1        2        3        4        5        6        7 
 

Emma Thompson       1        2        3        4        5        6        7 
 
Minnie Driver        1        2        3        4        5        6        7 

 
Jennifer Love Hewitt       1        2        3        4        5        6        7 

 
 
How often do you read celebrity gossip in magazines? 

Not at all often   1 2 3 4 5 6 7 Very Often 

 
How often do you read celebrity gossip in newspapers? 

Not at all often   1 2 3 4 5 6 7 Very Often 

 

How often do you watch celebrity gossip on television? 

Not at all often   1 2 3 4 5 6 7 Very Often 
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APPENDIX F 

 

MOVIE CLIP SURVEY PACKET 
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INVENTING THE ABOTTS  

SURVEY 
 

Rate the movie clip that you just saw on how much you think it possesses the  

characteristics described by the words listed below.  
St rongl y agree                  Neut ral         St rongl y di sagree 

Int erest ing          1        2        3         4        5 

Wel l -made          1        2        3         4        5 

Good           1        2        3         4        5 

Amusing              1        2        3         4        5 

Imagi nat i ve          1        2        3         4        5 

Humorous           1        2        3         4        5 

Dul l              1        2        3         4        5 

Ent er t aining            1        2        3         4        5 

Depressing              1        2        3         4        5 

Likeable             1        2        3         4        5 

I would l i ke t o see t hi s ent i re movie.         1        2        3         4        5 
 
 
How much do the following words describe the male character Jimmy (played by Joaquin Phoenix)? 

     St rongl y agree                  Neut ral        St rongl y di sagree  

Good           1        2        3         4        5 

Decei t f ul          1        2        3         4        5 

Helpf ul                 1        2        3         4        5 

Mean           1        2        3         4        5 

Honest            1        2        3         4        5 

Dangerous          1        2        3         4        5 

Kind           1        2        3         4        5 

Spi t ef ul           1        2        3         4        5 

 

How much do the following words describe the female character Pam (played by Liv Tyler)? 

St rongl y agree                  Neut ral        St rongl y di sagree  

Good           1        2        3         4        5 

Decei t f ul          1        2        3         4        5 

Helpf ul                 1        2        3         4        5 

Mean           1        2        3         4        5 

Honest            1        2        3         4        5 

Dangerous          1        2        3         4        5 

Kind           1        2        3         4        5 

Spi t ef ul           1        2        3         4        5   

Have you seen this movie before? _____ yes  _____ no  _____ I don’t know 
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PRIDE AND PREJUDICE 

SURVEY 
 

Rate the movie clip that you just saw on how much you think it possesses the  

characteristics described by the words listed below. 
St rongl y agree                  Neut ral         St rongl y di sagree 

Int erest ing          1        2        3         4        5 

Wel l -made          1        2        3         4        5 

Good           1        2        3         4        5 

Amusing               1        2        3         4        5 

Imagi nat i ve          1        2        3         4        5 

Humorous           1        2        3         4        5 

Dul l              1        2        3         4        5 

Ent er t aining            1        2        3         4        5 

Depressing              1        2        3         4        5 

Likeable                  1        2        3         4        5 

I would l i ke t o see t hi s ent i re movie.         1        2        3         4        5 
 

 

How much do the following words describe the male character Mr. Darcy (played by Colin Firth)? 

St rongl y agree                  Neut ral        St rongl y di sagree  

Good           1        2        3         4        5 

Decei t f ul          1        2        3         4        5 

Helpf ul                 1        2        3         4        5 

Mean           1        2        3         4        5 

Honest            1        2        3         4        5 

Dangerous          1        2        3         4        5 

Kind           1        2        3         4        5 

Spi t ef ul           1        2        3         4        5   

 

How much do the following words describe the female character Elizabeth (played by Jennifer Ehle)?   

St rongl y agree                  Neut ral        St rongl y di sagree  

Good           1        2        3         4        5 

Decei t f ul          1        2        3         4        5 

Helpf ul                 1        2        3         4        5 

Mean           1        2        3         4        5 

Honest            1        2        3         4        5 

Dangerous          1        2        3         4        5 

Kind           1        2        3         4        5 

Spi t ef ul             1        2        3         4        5  

 

Have you seen this movie before? _____ yes  _____ no _____ I don’t know 



                      

80 

A LIFE LESS ORDINARY  

SURVEY 
 

Rate the movie clip that you just saw on how much you think it possesses the  

characteristics      described by the words listed below. 
St rongl y agree                  Neut ral         St rongl y di sagree 

Int erest ing          1        2        3         4        5 

Wel l -made          1        2        3         4        5 

Good           1        2        3         4        5 

Amusing               1        2        3         4        5 

Imagi nat i ve          1        2        3         4        5 

Humorous           1        2        3         4        5 

Dul l              1        2        3         4        5 

Ent er t aining            1        2        3         4        5 

Depressing              1        2        3         4        5 

Likeable                  1        2        3         4        5 

I would l i ke t o see t hi s ent i re movie.         1        2        3         4        5 
 
 
How much do the following words describe the male character Robert  (played by Ewan McGreggor)? 

     St rongl y agree                  Neut ral        St rongl y di sagree  

Good           1        2        3         4        5 

Decei t f ul          1        2        3         4        5 

Helpf ul                 1        2        3         4        5 

Mean           1        2        3         4        5 

Honest            1        2        3         4        5 

Dangerous          1        2        3         4        5 

Kind           1        2        3         4        5 

Spi t ef ul           1        2        3         4        5 

 

How much do the following words describe the female character Celine (played by Cameron Diaz)? 

St rongl y agree                  Neut ral         St rongl y di sagree  

Good           1        2        3         4        5 

Decei t f ul          1        2        3         4        5 

Helpf ul                 1        2        3         4        5 

Mean           1        2        3         4        5 

Honest            1        2        3         4        5 

Dangerous          1        2        3         4        5 

Kind           1        2        3         4        5 

Spi t ef ul           1        2        3         4        5 

Have you seen t hi s movie bef or e?_____ yes  _____ no _____ I don’ t  know 
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FOOLS RUSH IN  

SURVEY 
 

Rate the movie clip that you just saw on how much you think it possesses the  

characteristics      described by the words listed below. 
St rongl y agree                  Neut ral         St rongl y di sagree 

Int erest ing          1        2        3         4        5 

Wel l -made          1        2        3         4        5 

Good           1        2        3         4        5 

Amusing                1        2        3         4        5 

Imagi nat i ve          1        2        3         4        5 

Humorous           1        2        3         4        5 

Dul l              1        2        3         4        5 

Ent er t aining            1        2        3         4        5 

Depressing              1        2        3         4        5 

Likeable                 1        2        3         4        5 

I would l i ke t o see t hi s ent i re movie.         1        2        3         4        5 
 
 
How much do the following words describe the male character Alex  (played by Matthew Perry)? 

     St rongl y agree                  Neut ral         St rongl y di sagree  

Good           1        2        3         4        5 

Decei t f ul          1        2        3         4        5 

Helpf ul                 1        2        3         4        5 

Mean           1        2        3         4        5 

Honest            1        2        3         4        5 

Dangerous          1        2        3         4        5 

Kind           1        2        3         4        5 

Spi t ef ul           1        2        3         4        5 

 

How much do the following words describe the female character Isabel (played by Salma Hayek)? 

St rongl y agree                  Neut ral                   St rongl y disagree  

Good           1        2        3         4        5 

Decei t f ul          1        2        3         4        5 

Helpf ul                 1        2        3         4        5 

Mean           1        2        3         4        5 

Honest            1        2        3         4        5 

Dangerous          1        2        3         4        5 

Kind           1        2        3         4        5 

Spi t ef ul           1        2        3         4        5 

Have you seen t hi s movie bef or e?_____ yes  _____ no _____ I don’ t  know 
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And f inally,  please complete t he fol lowing quest ions for st at ist ical pur poses  

only.  Check or provide one response for each it em.  
 

 
Of the following, which is your favorite movie genre to watch? 

 

______Action-Adventure  ______Comedy ________Drama 

 

______ Horror   ______Romance _______Science Fiction 

 

On average, how many movies in the theater do you watch each month? ______ 

 
On average, how many rental movies do you watch each month?   ______ 

 
On average, how many televised movies do you watch each month?   ______ 

 
 

Gender  _____ Female  _____ Male 
 

 
Ethnicity  _____ Caucasian _____ Af r ican American  

_____ Hispanic/ Lat ino  _____ Asian American   
_____Ot her 

 
 

Age   _____ 
 

 



                      

83 

 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
 
 

 
 

 
APPENDIX G 

 

ENJOYMENT OF ENTERTAINMENT CELEBRITY GOSSIP COLUMNS 
 

RESEARCHER SCRIPT 
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Enjoyment  of Entertainment  Celebrity Gossip Columns: 

 
 Hi my name is ___________.   I would l ike t o welcome you al l  here t oday.   

First  of  al l ,  please open your folders and complet e t he f irst  page,  t he Consent  

Form.   Please read over it  careful ly,  sign it ,  and look up when you have 
f inished.  And I wil l  come around and collect  it .    

 
 The f irst  st udy t hat  you al l  wil l  be part icipat ing in t oday is designed t o 

det ermine t he enj oyment  of  Enj oyment  of  Ent ert ainment  Celebrit y Gossip 
Columns.   First  you al l  wil l  be t ested on your knowledge of  a select ed group of  

celebrit ies.   Then you al l  wil l  read an example of  an Ent ert ainment  Celebrit y 

Gossip Column and answer some quest ions about  your opinions of  t he column.    
 

 First  please open your folders and t urn over t he t op page.   It  should read 
“ Celebri t y Quest ionnaire. ”   Please complet e t his and look up when you have 

f inished.   And I wil l  come around and col lect  it .  
 

 Al l  right ,  now please t urn over t he next  page.   It  should be t he 

“ Celebr i t y Insider  Art icle. ”   Please read t his art icle and look up when you have 
f inished.   And I wil l  come around and col lect  it .        

 
 Finally please t urn over t he next  page in your folder.   It  should read 

“ Celebr i t y Insider  Quest ionnaire. ”   Please complet e t his quest ionnaire and look 
up when you have f inished and I wil l  come around and col lect  it .   Af t er I have 

col lect ed your quest ionnaire,  please close your folder.  

 
 Thank you for your part icipat ion.  And cooperat ion.    
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APPENDIX H 

 

MOTION PICTURE ENJOYMENT 
 

RESEARCHER SCRIPT 
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Mot ion Picture Enjoyment : 

 

 The second st udy t hat  you are part icipat ing in t oday is designed t o 
det ermine t he level of  enj oyment  of  cert ain movie genres.   You al l  wil l  wat ch 

four dif ferent  cl ips and t hen complet e a survey on each cl ip.   Your group wil l  
be wat ching cl ips f rom dramas.  

 
 This f irst  cl ip is f rom t he movie Invent ing t he Abot t s starring Joaquin 

Phoenix as Doug and Liv Tyler as Pam.   It  is a movie about  t wo brot hers who 

court  t hree rich sist ers.   Doug is t he younger of  t he brot hers and Pam is t he 
youngest  of  t he sist ers.   In t his scene Pam and Doug are ending t he summer 

af t er t hey have been spending a great  deal of  t ime t oget her.  
 

 (Play cl ip 1. )  Now please open your folders and t urn over t he packet  of  
papers.   The f irst  page of  t he packet should say “ Invent ing t he Abot t s Survey”  

at  t he t op of  t he page.   Please complet e t his survey and close your folder when 

you have f inished.   Do not  t urn t he page.    
 

 This second cl ip is f rom t he movie Pr ide and Prej udice  st arring Colin 
Firt h as Mr.  Darcy and Jennifer Ehle as El izabet h.   It  is a movie of  Jane Aust en's 

classic novel about  t he prej udice t hat  occurred bet ween t he 19t h cent ury 

classes and t he pride which would keep lovers apart .  In t his scene Mr.  Darcy 
has done a great  service for and has come t o visit  El izabet h’ s family and t hey 

are t aking a walk.  
 

 (Play cl ip 2. ) Now please open your folders and t urn t o t he next  page in 
your packet .   This page should say “ Pr ide and Prej udice  Survey”  at  t he t op of  

t he page.   Please complet e t his survey and close t he folder when you have 

f inished.   Do not  t urn t he page.  
 

 This t hird cl ip is f rom t he movie A Li f e Less Ordinary st arring Ewan 
McGreggor as Robert  and Cameron Diaz as Celine.   It  is a movie about  a 

cleaning man in L.A.  who t akes his boss's daught er host age af t er being f ired 
and replaced by a robot .  Two "angels" who are in charge of  human relat ionships 

on eart h,  of fer some unsolicit ed help t o bring t his unl ikely couple t oget her.   In 

t his scene Robert  has j ust  kidnapped Celine and found a place for t he two of  
t hem t o hide for t he night .  

 
 (Play cl ip 3. )  Now please open your folders t o t he next  page in your 

packet .   This page should say “ A Li f e Less Ordinary Survey”  on t he t op of  t he 

page.   Please complet e t his survey and close t he folder when you have 
f inished.   Do not  t urn t he page.  

 
Cont inued 
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Cont inued 

 
This fourt h and f inal cl ip is f rom t he movie Fools Rush In starring 

Mat t hew Perry as Alex and Salma Hayek as Isabel.   It  is a movie about  how 
af t er a chance meet ing in Las Vegas and a night  t ogether at  his place,  a young 

American const ruct ion supervisor,  Alex,  leaves Mexican Phot ographer,  Isabel 
pregnant .  She f inds him a few mont hs lat er j ust  t o let  him know what  

happened.   In t his scene Alex has j ust  gone wit h Isabel t o meet  her family 

before she t el ls them t hat  she is pregnant  wit h Alex’ s baby,  but  t hat  she is not  
going t o st ay wit h him.  

 
 (Play cl ip 4).   Now please open your folders t o t he next  page in your 

packet .   This page should say “ Fools Rush In Survey”  on t he t op of  t he page.   

Please complet e t his survey and close t he folder when you have f inished.   Do 
not  t urn t he page.  

 
 Thank you,  now open your folders and t urn t o t he f inal page of  your 

packet .   Please complet e t his survey for my st at ist ical purposes.  Close t he 
folder when you are f inished and I wil l  col lect  t hem.  
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Debriefing Script : 

 

 Thank you al l  very much for coming and part icipat ing t oday.   I would l ike 
t o t ake t his moment  t o explain some of  t he manipulat ions of  informat ion t hat  

were used t oday.    
 

First  of  al l ,  t here was only one real st udy performed t oday and t he 
informat ion gained f rom t he Celebrit y Gossip Column Quest ionnaires wil l  not  be 

used in a separat e st udy,  but  wil l  be added t o t he research of  t he real st udy.   

The real st udy was t o see how negat ive and posit ive informat ion about  
actors/ act resses inf luence our enj oyment  of  t heir f i lms.  

 
 Secondly t he st ories about  Colin Firt h and Kennet h Branagh were 

complet ely f ict it ious and creat ed for t he sole purposes of  t his st udy.   Any 
quest ions? 

 

 Thank you again,  and please so t hat  we can assure future accuracy,  do 
not  share any informat ion f rom t his session wit h your peers.    

 
So have a great  af t ernoon and t hank you for al l  your help and 

cooperat ion.   Bye-bye.  
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