
Florida State University Libraries

Electronic Theses, Treatises and Dissertations  The Graduate School

2007

A Bed and Breakfast Design Accomodating
the Traveling Preferences of the Retired
Baby Boomers
Mandy Pickett

Follow this and additional works at the FSU Digital Library. For more information, please contact lib-ir@fsu.edu

http://fsu.digital.flvc.org/
mailto:lib-ir@fsu.edu


 
 
 
 

THE FLORIDA STATE UNIVERSITY 
 

COLLEGE OF VISUAL ARTS, THEATRE, AND DANCE 
 
 
 
 

A BED AND BREAKFAST DESIGN ACCOMODATING THE TRAVELING  
 

PREFERENCES OF THE RETIRED BABY BOOMERS 
 
 
 
 

By  
 

MANDY PICKETT 
 
 
 
 

A Thesis submitted to the  
Department of Interior Design 

in partial fulfillment of the  
requirements for the degree of 

Master of Fine Arts 
 
 
 
 

Degree Awarded 
Summer Semester, 2007 

 
 
 
 
 
 
 
 
 
 



The members of the committee approve the thesis of Mandy Pickett defended on  

June 15, 2007. 
 
 
 
 
       ______________________________ 
       Lisa Waxman 
       Professor Directing Thesis 
 
 
 
 
       ______________________________ 
       Eric Wiedegreen 
       Committee Member 
 
 
 
 
       ______________________________ 
       Jill Pable 
       Committee Member 
 
Approved: 
 
 
 
________________________________________________ 
Eric Wiedegreen, Chair, Department of Interior Design 
 
 
 
________________________________________________ 
Sally Mcrorie, Dean, College of Visual Art, Theatre, and Dance 
 
 
 
 
The Office of Graduate Studies has verified and approved the above named committee 

members. 

 
 
 

 

 ii



 
 
 
 

ACKNOWLEDGEMENTS 

 

 
 I would like to thank my parents and the faculty of the Interior Design 

Department at Florida State University for their contributions to the success of my 

education career.  I would like to especially thank Dr. Lisa Waxman, my major professor, 

for her time and dedication given during the writing and design portions of my thesis 

project.  Dr. Lisa Waxman and my committee members, Dr. Jill Pable and Eric 

Weidegreen, were extremely helpful and I am grateful for their time and involvement in 

the design decisions for my thesis project.    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 iii



 
 
 

 

TABLE OF CONTENTS 
 
 

List of Figures          vi 
 
Abstract          viii 
 
1.  Introduction         1 
 
 Purpose of the Study        2 
 Justification of the Study       2 
 Brief Description of the Design Problem     3 
 Goals of the Project        3 
 Design Concept        3 
 Definition of Terms        4 
 
2.  Review of Literature        6 
 
 Introduction         6 
 Background Information       7 
 Search Techniques        7 
 Baby Boomers         8 
  Definition        8 
  Young Tourists       9 
  Designing for Baby Boomers      10 
 The Bed and Breakfast       11 
  Definition        11 
  History        11 
  Types of Bed and Breakfast Operations    12 
  The Bed and Breakfast Guest      12 
 Apalachicola, Florida        14 
  History of Apalachicola, Florida     14 
   Native Americans      14 
   Cotton        14 
   Timber        15 
   Seafood       15 
   John Gorrie       16 
   Apalachicola National Estuarine Research Reserve  17 
  

Present Day Apalachicola, Florida     18 
 Tourist and Tourist Attractions    18 
 Shopping and Entertainment Attractions   19 

 iv



 Restaurants       24 
 Lodging       24 
 Real Estate       27 

 Summary         29 
 
3.  Design Program         30 
 
 Project Description and History      30 
 Existing Site Conditions       31 
 Historical, Psychological, Social, and Economic Context   37 
 Client Philosophy and Goals       38 
 Client Operation and Organizational Structure    39 
 User Profile         39 
 Image and Character        40 
 Type of Construction and Materials      40 
 Codes and Regulations       42 
 Energy Conservation and Green Design Issues    45 
 Analysis of Individual Space Requirements     45 
 Summary         49 
 
4.  Images of the Hays House Bed and Breakfast     50 
 
5.  Final Discussion of the Project       78 
 
 Accommodations for the Retired Baby Boomers    78 
  Authenticity and History      78 
  Comfort of Bedroom       79 
  Responsiveness of Staff      79 
  Safety and Security       79 
 Accommodations for Individuals with Disabilities    80 
  Bedroom and Bathroom      80 
  Public Spaces        80 
  Exterior        80 
 Sustainable Design Features       81 
  Lighting        81 
  Recycling        81 
  Sustainable Materials       81 
 Conclusion         81 
 
References          82 
 
Biographical Sketch         85 

  
         
 
 

 v



 
 

 

 

LIST OF FIGURES 

 

 
2.1 Apalachicola Bay         16 
2.2 John Gorrie Museum        17 
2.3 The Apalachicola National Estuarine Research Reserve    18 
2.4 U.S. Hwy. 98 / John Gorrie Bridge Entering Apalachicola, FL   19 
2.5 Grady Market         20 
2.6 Avenue E          21 
2.7 High Cotton Market Place       21 
2.8 The Raney House Museum       22 
2.9 St. Patrick’s Roman Catholic Church      23 
2.10 The Dixie Theatre        23 
2.11 Boss Oyster Restaurant        24 
2.12 The Gibson Inn         25 
2.13 The Coombs House Inn        25 
2.14 Apalachicola River Inn        26 
2.15 Apalachicola River Inn Signage       26 
2.16 House of Tartts Porch        27 
2.17 Intersection of Avenue E and Market Street Stoplight    28 
2.18 Residential Building in the Historic District     28 
2.19 Residential Building in the Historic District     29 
3.1 Hays House         30 
3.2 Vacant Commercial Building across the Street in Front of Hays House  32 
3.3 Pool House behind Hays House with Covered Pool    32 
3.4 Mother-in-Law Suite Located to the Right of the Pool House   32 
3.5 Residential Space behind Pool House and Mother-in-Law Suite   33 
3.6 Vacant Commercial Space Located to the Left of Hays House   33 
3.7 Existing First Floor Plan        34 
3.8 Existing Second Floor Plan       35 
3.9 Existing Third Floor Plan        36 
3.10 Existing Widows Walk Floor Plan      37 
3.11 Existing Front Door        40 
3.12 Existing Foyer with Case Opening      41 
3.13 Existing Chandelier and Window Treatments     41 
3.14 Existing Fireplace        41 
3.15 Existing Staircase        42 
3.16 Existing Stained Glass Windows      42 
4.1 Site Plan          50 
4.2 Bubble Flow Diagrams        51 
4.3 Renovation of Site Plan with First Floor Plan Views    52 
4.4 Rendered First Floor Plan        53 

 vi



4.5 Detailed First Floor Plan        54 
4.6 Rendered Second Floor Plan       55 
4.7 Detailed Second Floor Plan       56 
4.8 Rendered Third Floor Plan       57 
4.9 Rendered Widows Walk Floor Plan      57 
4.10 Detailed Third Floor Plan       58 
4.11 Rendered Owner’s Suite First and Second Floor Plans    59 
4.12 Detailed Owner’s Suite First and Second Floor Plans    60 
4.13 First Floor Reflected Ceiling Plan      61 
4.14 Second Floor Reflected Ceiling Plan      62 
4.15 Third Floor Reflected Ceiling Plan and Lighting Legend for all Plans  63 
4.16 Owner’s Suite First and Second Reflected Ceiling Plans   64 
4.17 Renovated Exterior Perspective       65 
4.18 Reception Perspective        66 
4.19 Parlor Perspective        67 
4.20 Dining Perspective        68 
4.21 View from Second Floor of Stairwell Perspective    69 
4.22 Bedroom Perspective        70 
4.23 Courtyard Perspective        71 
4.24 Reception Materials        72 
4.25 Parlor Materials         73 
4.26 Dining Materials         74 
4.27 Bedroom Materials        75 
4.28 Foyer Materials         76 
4.29 Elevator and Corridor Materials       77 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 vii



 

 

 

 

ABSTRACT 

 

 
 This study addressed the traveling preferences possessed by the retired baby 

boomer generation.  This demographic is looking for authenticity, historical richness, and 

comfort in a lodging space.  Many retired baby boomers are also seeking accessible and 

sustainable lodging accommodations. 

 For the purposes of this study, an existing architecturally significant house located 

in Apalachicola, Florida was selected to be renovated into a bed and breakfast to 

accommodate the lodging desires and needs of the retired baby boomers.  The bed and 

breakfast offered a historical rich environment that was made accessible and eco-friendly.  

Materials selected for the interior of the bed and breakfast were derived from the Art 

Nouveau time period which honored the particular style of design when the house was 

built in 1908.  Existing hardwood flooring, window treatments, stained glass windows, 

fireplaces, and chandeliers remained in the house to maintain the historical value of the 

house.  The bed and breakfast has the ability to offer an eco-friendly environment by 

providing sustainable furniture, lighting, and materials. 
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CHAPTER 1 

 

 

INTRODUCTION 

 

 

Interior designers should be prepared for the impact that the baby boomer 

generation will have on the interior design field in the twenty-first century.  Baby 

boomers have already proven to affect the hotel industry in a tremendous way (Callan & 

Bowman, 2000).  Hospitality and healthcare are two areas within the interior design field 

that will be impacted greatly by this generation (Goya, 2005).  Compared to the 

generations before and after the baby boomer generation, this group is twice the size and 

changing the way interior designers approach design solutions.  Interior designers are 

learning to accommodate this group while also considering other demographics that are 

different ages and are at different points in their lives.   

 As an interior designer, I am most interested in hospitality design.  Therefore, I 

am concerned with the effect that the baby boomer generation has on this area of interior 

design.  My primary research interests at this time include those relating to the baby 

boomers and hospitality design.  I find it important to possess a full understanding of this 

group by examining their desires and needs.  I also find it important to utilize my 

understanding of the baby boomer generation by applying my knowledge to design 

solutions.   

Within the last ten years, much has been written on the baby boomer generation.  

Authors have examined this group and their effects on many aspects of life.  Since the 

baby boomers consists of people that are different ages and have different needs, 

researchers usually divide this generation into categories to further discuss the variety of 
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individuals that belong to this demographic.  Most often, authors divide the baby 

boomers into two groups, which are retired baby boomers and non-retired baby boomers.  

These two groups are often categorized as the leading edge group and the trailing edge 

group (Dailey, 1998). 

I am interested in designing a hospitality space for the retired, leading edge baby 

boomers.  I am most interested in this group since two-thirds of the retired baby boomers 

are choosing to travel (Lang, 2001).  My concerns are accommodating this group’s 

traveling desires and needs, while focusing on their age and physical abilities.  

 

 

Purpose of the Study 

 

 

 The purpose of this study is to create a hospitality space for the retired baby 

boomers based on their traveling preferences.   Specifically, an existing house in 

Apalachicola, Florida will be chosen for renovation to a bed and breakfast. 

 

 

Justification of the Study 

 

 

 Numerous studies have been conducted to determine tourist typologies and their 

desired attributes when selecting a hotel.  These studies include tourists such as business 

tourists (Uriely, 2001; Callan & Kyndt, 2001), elite tourists (Gillespie & Morrison, 

2001), cultural tourists (McKercher & Cros, 2003; McKercher, 2002), young tourists 

(Carr, 1998), and baby boomer tourists (Callan & Bowman, 2000; Lang, 2001).  The 

baby boomer tourists make up the largest group out of each of these tourist groups 

(Callan & Bowman, 2000).  While researching existing studies, I found similarities in the 

hotel attributes selected by the baby boomer tourists and the attributes that a bed and 

breakfast has to offer.  To differentiate from previous studies, I would like to focus on 

designing a smaller space, a bed and breakfast, for the retired baby boomer tourists. 
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Brief Description of the Design Problem 

 

 

 This design thesis will involve the renovation of a house in Apalachicola, Florida 

to target the lodging preferences of the retired baby boomers.  Since baby boomers make 

up the largest generation, have been shown to travel frequently, and often seek 

authenticity while traveling, they have been chosen as the target audience for the bed and 

breakfast.  When targeting this demographic, many features including accessibility, user 

friendliness, authenticity, and décor should be addressed.  

 

 

Goals of the Project 

 

 

 The primary goal of this thesis project is to accommodate the baby boomer 

generation by locating an existing house and renovating it into a bed and breakfast.  The 

existing space will be measured and photographed and a history of the space will be 

established.  I am concerned with assessing the usability of the house and determining 

how the space needs to be modified to meet the requirements of older travelers who 

might have some mobility issues.  Sustainability will also be incorporated in the product 

selection process.  Ultimately, the goal is to design a bed and breakfast that successfully 

meets the program requirements (See Chapter 3).    

 

 

Design Concept 

 

 

 The design concept for the bed and breakfast will build upon the existing 

character of the house.  The design will also compliment the historically rich town of 

Apalachicola, Florida.  The overall impression of the space will be one that reflects a 

traditional atmosphere in a historical setting.  
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 Lodging is the primary function of the space; therefore, comfort is a priority.  

Dining and gathering are other functions that must be accommodated in the design of the 

bed and breakfast.  Gathering will be encouraged with open areas such as a lounge room, 

dining room, pool area, and front porch area designed to encourage socialization.  

Traditional materials will also be selected for the exterior of the space that will blend 

with the surrounding historical homes.  Traditional signage will be placed at the front of 

the bed and breakfast for accessible viewing. 

The space will be accessible, user friendly, and sustainable in design.  Since baby 

boomers are concerned with the environment, green materials will be selected.      

 

 

Definition of Terms 

 

 

Baby Boomers:  Individuals who were born between the years of 1946-1964 (Goya, 

2005). 

 

Bed and Breakfast:  A small establishment that offers a noncommercial homelike setting, 

typically with one to seven guest rooms.  Breakfast is the only meal served and 

refreshments are sometimes available (Zane 1997). 

 

Bed and Breakfast Hotel:  A bed and breakfast hotel is a large property with sixteen or 

more rooms that operates like a hotel.  A bed and breakfast hotel serves breakfast only 

and generally does not offer traditional hotel services (Zane, 1997).   

  

Bed and Breakfast Inn:  A bed and breakfast inn is larger than a bed and breakfast and is 

more commercial in nature.  A bed and breakfast inn does not necessarily offer a 

homelike setting and typically offers eight to fifteen guest rooms.  Breakfast is the only 

meal served and refreshments are sometimes available (Zane, 1997).   
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Country Inn:  A country inn is an establishment that meets the criteria for bed and 

breakfasts, bed and breakfast inns, or bed and breakfast hotels, but serves dinner to guests 

or the public.  Most country inns have eight or more rooms (Zane, 1997).   

  

Historic Heritage Tourists:  A group that seeks out historical properties, specifically 

smaller historical properties such as bed and breakfasts (Notarius, 2007). 

 

Young Tourists:  Individuals eighteen to thirty-five years of age (Carr, 1998). 
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CHAPTER 2 

 

 

REVIEW OF LITERATURE 

 

 

Introduction 

 

 

Hospitality design has evolved tremendously in the past few decades resulting in 

the examination of tourist typology.  Groups that share the same desires and needs 

regarding tourism comprise a tourist typology.  Carr (1998) stated, “It is now generally 

accepted that the tourist industry has to cater to tourists with a variety of disparate 

motivations and behavioral patterns” (p. 309).  To best accommodate the various types of 

tourists, interior designers, along with other individuals that contribute to hospitality 

design, might best serve these clients by possessing an extensive understanding of tourist 

typologies.   

Several researchers have explored each of these groups extensively resulting in 

comprehensive studies of each type of tourist.  Studies have shown that out of all of the 

tourist types, the baby boomer generation has had the largest impact on the hospitality 

industry (Callan & Bowman, 2000).  Within the baby boomer category, the retired baby 

boomers have had the biggest impact because they tend to have the time and money to 

travel.  The hotel industry is targeting this demographic, as over fifty percent of baby 

boomers travel and stay in some form of lodging.   
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Background Information 

 

 

This review of literature will examine existing research on the desires and needs 

of retired and traveling baby boomers.  The review of literature will also examine 

existing research on the baby boomer’s preferences in hospitality spaces, information on 

bed and breakfasts, the bed and breakfast facility selected for this thesis project, and 

explore the town of Apalachicola, Florida.  Articles were selected primarily from journals 

consisting of studies on the retired baby boomer generation.   

The review of literature will be organized into the following headings:  (a) the 

baby boomers; (b) the bed and breakfast; and, (c) Apalachicola, FL.  The review of 

literature will provide information and an explanation of each of the headings and how 

they relate to one another.  

 

 

Search Techniques 

 

 

Many literature sources were used throughout this review.  They include primary 

sources consisting of journal articles, magazine articles, and dissertations.  Several 

secondary sources, including textbooks, were also helpful and used throughout this 

review.  Articles were obtained by researching manually and by computer searches.  

Keywords used to search for articles for this review (some used in combination) include 

baby boomers, interior design, architecture, hospitality design, Apalachicola, FL, bed and 

breakfasts, and the hotel industry.  International Journal of Tourism Research and 

Progress in Tourism and Hospitality Research were searched manually providing many 

articles for this review. 
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Baby Boomers 

 

 

Definition 

The baby boomers are defined as individuals who were born between the years of 

1946 and 1964 (Goya, 2005).  Research shows that baby boomers currently have a 

tremendous impact on consumerism, lifestyles, leisure, tourism, interpersonal 

relationships, investments, retirement, and the Social Security system (Dailey, 1998).  

Incomes of the baby boomer generation are significantly higher than those of their 

parents which have had a greater impact on the aforementioned disciplines than any 

previous generation (Sabelhaus and Manchester, 1995).  Dailey (1998) suggested that the 

baby boomers are a “potent lot” effecting changes in many of the ways we think and act 

(p. 588).  They are described as a social group whether they are a “fictive generation” or 

a genuine birth cohort (p. 588).  Dailey also explained that the effect of baby boomers is a 

matter that marketers have long known about but social scientists have recently 

discovered.  Since the incomes of the baby boomer generations are significantly higher 

than those of their parents, they have greatly impacted the tourism industry with over 

fifty percent of baby boomers traveling and staying in hotels (Callan and Bowman, 

2000).  Goya (2005) described the baby boomer tourists as “the most well-traveled 

generation to date” and those that “are finally able to fly free of their decked-out empty 

nests to indulge in travel and luxuries” (p.58).  This is especially true for the baby 

boomers that have retired and now have the time to travel.  The older baby boomer 

tourists have fewer or no financial responsibilities to their children.  Dailey (1998) 

observed that the baby boomer generation’s disparities are as great as their similarities as 

a result of the age spread within this group.   

The baby boomers can be divided into two groups called the leading edge and the 

trailing edge.  The leading edge group, born between 1946 and 1954, includes the baby 

boomers that are middle-aged and scheduled to retire after 2010.  The trailing edge group, 

born between 1955 and 1964, includes the baby boomers that are comfortably in 

adulthood and presumably worrying about the future.  Young tourists are categorized as 

individuals born after 1964.  Although young tourists share some similarities with baby 
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boomers, significant differences exist between the two.  In order to emphasize the 

difference between baby boomers and other demographics, the young tourist group is 

further discussed below.    

Young Tourists 

Young tourists are defined as individuals eighteen to thirty-five years of age 

(Carr, 1998).  This group can be described as those who have achieved independence 

from parents and teachers and have moved on to a phase of life that includes adulthood 

responsibilities and rights.  Like the baby boomers, the young tourists are not a 

homogenous group. Young tourists are divided into seven types of travel categories 

which include international and domestic youth tourists:  children and college age youth, 

education tourists, short-term and long-term tourists, institutionalized including organized 

mass tourists and individual mass tourists, non-institutionalized tourists including 

explorers or drifters, and experienced tourists.  Callan and Kyndt (2001) surveyed a 

group of European tourists and found young tourists made up the second largest age 

group with the baby boomer tourists making up the largest age group.  Carr (1998) 

referred to the young tourists when stating that “the majority of people in this age group 

are not yet married, rearing children, or paying mortgages; they have the affluence and 

free time to engage in travel” (p.309).  Roles associated with excitement, risk, possible 

fleeting romantic encounters, and a general semblance of freedom tend to be those most 

often undertaken by the young tourists and least by the baby boomer tourists.  Unlike 

baby boomer tourists, most young tourists are also considered budget travelers and prefer 

low cost hotels because of the burden of tuition fees and student loans. However, the 

majority of the young tourists compensate for this by longer hotel stays and money spent 

on entertainment. 

Carr (1998) explained young people as having active lifestyles, which emphasize 

entertainment, while baby boomers prefer leisure activities.  Not only do young tourists 

travel longer, but they also travel further than baby boomer tourists.  Carr (1998) reported 

it is clear that the young tourist population represents a significant, separate part of the 

overall tourism industry.  
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Designing for Baby Boomers 

Since over fifty percent of the baby boomer generation travel and stay in hotels, it 

is important for interior designers and the hotel industry to consider the particular desires 

and needs of the baby boomers (Callan and Bowman, 2000).  Callan and Bowman 

discussed the increasing demographic shift from the young to the more senior, and this 

growing market has the money, health, status, time, flexibility, and propensity to visit 

hotels.  The baby boomers are considered the “me” generation and are setting trends that 

the younger generations are following, which makes the job of an interior designer 

slightly easier with the ability to target several types of tourists at once (Goya, 2005).  

Another consideration for interior designers and the hotel industry is that life expectancy 

has increased and the baby boomers will be traveling at a much older age than in the past.  

Today, the importance placed on the accommodations of older travelers is a priority and 

implemented into hospitality design.  In 2005, the baby boomer generation spent about 

$157 billion on hotel stays.  They have become especially discriminating in their travel 

choices, forcing the hospitality industry and interior designers to raise the bar on almost 

every aspect of design and execution throughout the industry.   

The top ten attributes expressed by the baby boomers through Callan and 

Bowman’s (2000) survey results are cleanliness, value for money, comfort of bedroom, 

politeness of staff, efficiency of service, safety and security, responsiveness of staff, 

promptness of service, friendliness of staff, and location.  The baby boomers notice detail 

and are searching for authenticity when they travel (Goya, 2005).  Designers are 

responding to these groups by preserving historic hotels and creating a unique historical 

sensibility. 

Notarius (2007) reported that the baby boomers are traveling to collect 

experiences by staying in unique properties.  The majority of baby boomers are running 

out of space for their material collectibles, so they are resorting to collecting experiences.  

Notarius (2007) also reported that the majority of retired baby boomers are considered 

historic heritage tourists.  This group is seeking out historical properties and specifically 

smaller historical properties such as bed and breakfasts.  Historic bed and breakfasts are 

desired by the historic heritage tourists because the space offers historical interior and 

exterior aspects along with a smaller environment allowing this group to get to know 
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other individuals with similar interests.  Notarius (2007), owner of a bed and breakfast, 

emphasized that the guests realize that even though they come from different parts of 

America, they are at the same point in life and share many of the same interests.  

Restoring historic homes of their own is a common interest among some of these baby 

boomers.  Visiting historic bed and breakfasts inspire these homeowners with ideas and 

advice from the innkeepers on how to maintain their space.   

 

 

The Bed and Breakfast 

 

 

Definition 

A bed and breakfast is defined as a historically or architecturally interesting 

structure used primarily for the business of providing overnight lodging (Travel Assist, 

2006).  Priorities within a bed and breakfast are hospitality and personal attention to 

guests.  Rooms are often unique and decorated differently.  There is usually a common 

room open to guests for evening and breakfast hours.  Breakfast is always served in a bed 

and breakfast and included in the price of the room.  The majority of bed and breakfast 

guests stay two to three nights (Zane, 1997).  Zane (1997) reported that 83 percent of 

travelers choose to stay in a bed and breakfast primarily for leisure purposes.  A survey 

by Emerick and Emerick (1994) of 385 bed and breakfasts guests nationwide concluded 

that the typical American bed and breakfast is located in a small town with a population 

of 10,000 or less.  These small bed and breakfasts typically consist of six or seven rooms, 

five or six baths, and ten parking spaces. 

History 

Bed and breakfasts have existed in one form or another for centuries (Ames, 

1999).  The term bed and breakfast first came into use in Ireland, Scotland, and England.  

In the United States, the history of bed and breakfasts date back to the time of early 

settlers.  Pioneers sought a safe refuge in homes, inns, and taverns as they traveled the 

trails and roads of the United States.  During the time period of the “Great Depression,” 

many people opened their homes to travelers to have additional money for their family.  
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At the time, the term used for this type of lodging was “boarding house” (p.1).  After the 

depression, the number of people seeking lodging declined and only a few low income 

people and drifters utilized this type of lodging.  In the early 1950s, the term was changed 

to “tourist home” which was also a form of a bed and breakfast (p.1).  Soon after, motels 

began to be built on the new highways and tourist homes were forgotten. 

Ames (1999) reported that in recent years, many Americans have traveled to 

Europe and rediscovered the bed and breakfast.  There has been an increase in interest in 

bed and breakfasts in the United States which are no longer viewed as a low cost lodging 

option but as an alternative to the typical standard chain hotel or motel room.  Lanier 

(2000) described that “clearly this industry is growing and maturing and developing into 

a significant portion of the United States lodging market” (p.15).  Notarius (2007) 

reported that in the past ten years, bed and breakfasts have been the fastest growing 

segment of the travel industry in America. 

Types of Bed and Breakfast Operations 

There are several types of bed and breakfast operations around the world (Zane, 

1997).  Zane divided the types of bed and breakfast operations into four categories 

including bed and breakfasts, bed and breakfast inns, bed and breakfast hotels, and 

country inns.  A bed and breakfast is a small establishment that offers a noncommercial 

homelike setting, typically with one to seven guest rooms.  Breakfast is the only meal 

served and refreshments are sometimes available.  A bed and breakfast inn is larger than 

a bed and breakfast and is more commercial in nature.  A bed and breakfast inn does not 

necessarily offer a homelike setting and typically offers eight to fifteen guest rooms.  

Breakfast is the only meal served and refreshments sometimes are available.  A bed and 

breakfast hotel is a large property with sixteen or more rooms that operates like a hotel.  

A bed and breakfast hotel serves breakfast only and generally doesn’t offer traditional 

hotel services.  A country inn is an establishment that meets the criteria for bed and 

breakfasts, bed and breakfast inns, or bed and breakfast hotel, but serves dinner to guests 

or the public (Zane, 1997).  Most country inns have eight or more rooms.   

The Bed and Breakfast Guest 

In 1995, 1,400 bed and breakfast guests were surveyed nationwide by the YBR 

Marketing/Research firm to determine an overview of the guests’ socioeconomic status, 
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lodging preferences, and marketing information sources (Zane, 1997).  The survey 

concluded that the majority of bed and breakfast guests were baby boomers with a 

median annual income of $73,000.  Nationwide, 74 percent of bed and breakfast guests 

do not have children under the age of eighteen living in their home.  For these 

individuals, and also for those with children no longer in college, an “empty nest” 

generally results in a larger amount of disposable income available for traveling than 

others with greater financial obligations.  The majority of bed and breakfast guests 

surveyed were college graduates and 36 percent of respondents reported their occupations 

as professional.  Zane (1997) stated, “The typical traveler who chooses to stay at a bed 

and breakfast is affluent, well educated, somewhat free-spending, and has a high degree 

of control over his or her personal time” (p.69).  Bed and breakfasts appeal to such people 

because they are small and personal in nature.  Other reasons for this typical traveler to 

choose a bed and breakfast are because the facilities usually have a quiet, private 

atmosphere and typically provide extraordinary personal service.  There are many bed 

and breakfasts throughout the United States that combine the comforts and attentions of a 

hotel and also provide the charm and character of a private home.   

Zane’s (1997) survey results found that guests are extremely satisfied with their 

bed and breakfast experiences and over 90 percent of all respondents reported that their 

last stay at a bed and breakfast was an excellent or very good experience.  Zane (1997) 

suggested that because the majority of satisfied guests were those staying at small bed 

and breakfasts with 97 percent of those guests reporting an excellent or very good 

experience, there seems to be a correlation between a small size bed and breakfast and the 

level of satisfaction.   

The top ten characteristics that respondents cited for selecting a bed and breakfast 

were private bath, access to private areas, quiet atmosphere, innkeeper tells of sights and 

restaurants, innkeeper goes out of the way to make guests comfortable, innkeeper gives 

personal attention, innkeeper creates a homelike atmosphere, reputation for good food, 

choice of bed size, and a written guide to the area’s attractions and restaurants is provided 

(Zane, 1997).  Three information sources suggested to attract prospective bed and 

breakfast guests are referrals by friends who are satisfied guests, guidebook write-ups, 

and the bed and breakfast brochure along with their website. 
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There are many towns throughout the United States that offer bed and breakfasts 

as their primary lodging.  Apalachicola, Florida is considered one of these towns because 

it offers multiple bed and breakfasts as its primary lodging. 

 

 

Apalachicola, Florida 

 

 

This thesis project will involve the remodeling of an existing house in 

Apalachicola, Florida with the goal of making it a bed and breakfast.  Therefore, this 

review of literature will also address the history, cultural importance, economic factors, 

and the current tourism industry as well as types of lodging in Apalachicola, Florida. 

History of Apalachicola, Florida 

The Native Americans.  Apalachicola, FL is located in Franklin County at the 

mouth of the Apalachicola River (Blackerby, 2006).  The Apalachicola River had been 

occupied for some 10,000 years by the Native Americans prior to President James 

Monroe’s appointment of a port collector in 1822, which began the existence of the Port 

of Apalachicola (Bay Navigator, 2004).  Oysters were a major factor in bringing the 

Native Americans to the area.  The primary reason for the lack of non-native settlement at 

the mouth of the river until that time was due to the isolation of lands from the hinterland 

by a large network of swamps and bayous.  The name “Apalachicola” originated with the 

Native Americans and can be translated to mean “a ridge of earth produced by sweeping 

the ground in preparation for a council or peace fire” (Bay Navigator, 2004).  This 

definition might also be translated as “an area of peaceful people” or “people on the other 

side.”  A broad interpretation of the word is “land of the friendly people.” 

Cotton.  Flatboats were initially used to ship cotton down the Apalachicola River 

(Bay Navigator, 2004).  In 1822, two hundred sixty-six bales were shipped.  In 1828, the 

first steamboat sailed on the river.  The same year, the settlement referred to as “cotton 

town” was named West Point by the Legislative Council of the Territory of Florida.  In 

1829, West Point was incorporated with an attendant and four councilmen.  West Point 
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was renamed “Apalachicola” in 1831, and became the county seat in 1882.  In 1839, in 

order to draw the cotton trade from the Apalachicola River area to the nearby town of St. 

Joseph, the Lake Wimico and St. Joseph Canal Company was formed to build Florida’s 

first railroad from Iola to St. Joseph.  St. Joseph was unable compete with Apalachicola. 

In addition, major storms in 1837, 1839, and 1844 along with a yellow fever epidemic in 

1841 contributed to its demise.  In 1844, a number of homes were moved by barge from 

St. Joseph to Apalachicola and are still standing today.  August to November of 1835 

were the fever months and the Apalachicola Advertiser estimated that there were no more 

than seventy people in town.  December to June, cotton was shipped with the majority of 

it being transported between January and March.  The following year, 50,000 bales of 

cotton were shipped from Apalachicola.  Apalachicola became the third largest cotton 

port on the Gulf Coast, after New Orleans and Mobile (Blackerby, 2006).  Cotton trade 

declined for Apalachicola after the American Civil War.  Railroads began trading east 

and west and the north and south river traffic declined.  As trade declined in 

Apalachicola, Savannah, Georgia grew much larger both in population and economic 

importance.  The use of the Apalachicola River decreased after 1927, as the river was 

unable to float towing barges year round because of the drop in water levels.  

Timber.  In the late 1800s, Franklin County supplied Apalachicola with timber 

from their large cypress forests (Blackerby, 2006).  Franklin County also supplied timber 

for other areas along the Apalachicola River (Womack, 2002).  Rafters would start down 

the Apalachicola River between February and April to sell cypress logs held together by 

hickory pegs and binders. The timber in Apalachicola was used by lumber magnates to 

build Victorian homes that are still located on the hill above the river (Blackerby, 2006). 

Seafood.  Oysters were commercially sold in Apalachicola as early as 1836, but 

were not harvested in quantity until the 1850s (Bay Navigator, 2004).  John Ruge, owner 

of Ruge Brothers Canning Company, was one of the first to recommend planting oyster 

shells near the natural oyster beds to provide a substrate upon which juvenile mollusks 

could settle.  William Popham, a land promoter in Apalachicola and St. George Island, 

further advocated the deliberate cultivation of oysters in Apalachicola Bay in 1918.  

Stephen Rice and Joseph Messina contributed to the establishment of shellfish oysters in 

Apalachicola Bay.  Joseph Messina was an Apalachicolan who gained control of the Bay 
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City Packing Company in 1896 and marketed a variety of seafood products under the 

“Pearl” brand.  Apalachicola was also a significant part of Florida’s sponge industry from 

the mid 1870’s to the early decades of the twentieth century.  Sponge trade in 

Apalachicola, Florida, ranked third in the state.  In 1915, the Bay City Packing Company 

shipped canned shrimp to Boston and other markets and also traded in fresh shrimp.  

Large sturgeon also appeared each spring to spawn upriver.  Because of this, as many as 

seventy could be caught in a twenty-four hour period to meet the demand for caviar as 

well as the general consumption.  In 1935, the sturgeon fishing would be disrupted with 

the construction of the Jim Woodruff dam.   

Habitat incursions, urban development, and market demands exerted severe 

pressure on the fresh seafood industry in the 1980s and 1990s (Bay Navigator, 2004).  

Today, Apalachicola produces ninety percent of Florida’s oysters (Blackerby, 2006).  

Apalachicola also sells over fifteen million dollars worth of shrimp, blue crab, and finfish 

a year. 

 

 

    

Figure 2.1.  Apalachicola Bay 

 

John Gorrie.  In the early 1800s, Apalachicola was a prominent port of trade, 

commerce and shipping in Florida (Florida State Parks, 2005).  During that time, John 

Gorrie, a physician, moved to Apalachicola to work in a local hospital.  Gorrie became a 
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popular individual in Apalachicola and served as postmaster, city treasurer, town 

councilman, and bank director.  One of Gorrie’s major accomplishments was the 

invention of a machine that created ice to cool air for the rooms of his yellow fever 

patients.  He received the first U.S. patent for mechanical refrigeration in 1851 and 

became a pioneer in the field of air conditioning and refrigeration.  Today, there is a John 

Gorrie Museum State Park on 6th Street in Apalachicola with a replica of his famous ice-

making machine on display.  The John Gorrie Museum State Park also features some of 

Apalachicola’s history (Hauserman, 2006). 

 

 

 

Figure 2.2.  John Gorrie Museum (Department of Environmental Protection, 2005) 

 

Apalachicola National Estuarine Research Reserve Center.  In 

September of 1979, the Apalachicola National Estuarine Research Reserve System was 

established by the Florida Department of Environmental Protection (Florida Department 

of Environmental Protection, 2005).  The reserve consists of 246,000 acres.  In the 

Northern Hemisphere, Apalachicola Bay is ranked as one of the most productive 

estuarine systems.  The region’s biological diversity, economic value of the natural 

resources, and pristine condition are protected by the Apalachicola National Estuarine 

Research Reserve System.  Since seafood landings from the Apalachicola Reserve are 

worth fourteen to sixteen million dollars dockside annually, the majority of fishermen 

choose to fish in the reserve water.  Between sixty to eighty-five percent of the local 

population make their living from the fishing industry.  The recreational species found in 

the reserve are tarpon, redfish, sea trout, flounder, mullet, black drum, and sheepshead.  

The commercial species found in the reserve are oysters, shrimp, blue crabs, and mullet.  

Apalachicola Bay is an important nursery area for marine species inhabiting the Gulf of 
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Mexico.  Ninety-five percent of commercial species and eighty-five percent of 

recreational species that are harvested spend a portion of their life in estuarine waters.   

 

 

 

Figure 2.3.  The Apalachicola National Estuarine Research Reserve (Department of 
Environmental Protection, 2005) 

 

The Apalachicola National Estuarine Research Reserve System has a water 

quality monitoring program and extensive benthic habitat systems (GIS) which are used 

to educate coastal managers and visiting researchers about the area and its ecology 

(Florida Department of Environmental Protection, 2005).  There are many recreational 

activities at the reserve which include hunting, fishing, boating, hiking, camping, and 

nature appreciation.  Tourism is a growing part of the economic base at the Apalachicola 

Estuarine Research Reserve. 

Present Day Apalachicola, Florida 

Tourists and Tourist Attractions.  The newest industry in Apalachicola is 

tourism (Blackerby, 2006).  Blackerby (2006) stated in the Atlanta Journal that 

“Apalachicola is 175 years old this year and showing its age, which makes this port worth 

the trip to the Panhandle” (p.1).  Tourists consist of fishermen, snowbirds, and Floridians 

on weekend getaways.  Tourists are discovering the old atmospheric seaport with shops 

and cafes filling up the historic warehouses and town buildings.  Hauserman (2006) 

described that “this seaside town offers something precious:  history, breathtaking views, 

funky art, sophisticated restaurants and the best oysters in the state” (p.1).   
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Figure 2.4.  U.S. Hwy. 98 / Gorrie Bridge Entering Apalachicola, Florida 

 

There are more than two hundred historic buildings and houses near the water 

(Blackerby, 2006).  Most of these historic buildings, which consist mainly of brick 

warehouses and houses were built in the 1850s and were located near the water to handle 

the unloading of cotton from steamboats from Southern towns up the river.  Many 

tourists visit Apalachicola, FL for the leisurely activities that the town has to offer 

(Blackerby, 2006).  Some of these leisurely activities include fishing from the shore or by 

boat, exploring the marshy waterways by kayak, canoeing, browsing the galleries and 

antique shops, and touring the Apalachicola National Estuarine Research Reserve Center.   

Hauserman (2006) explained that Apalachicola is not a late-night town and many of its 

guests and locals turn in early. 

Shopping and Entertainment Attractions.  There are numerous 

entertainment options and places to shop that are within walking distance in the Historic 

District (Franklin County Visitors Guide, 2006).  The shops are filled with one-of-a-kind 

art, antiques, and unique gifts.  Some of the well known shops in the Historic District are 

The Grady Market, Avenue E, and High Cotton Market Place.  Other well known sights 

to see in the Historic District are the Dixie Theatre, The Raney House Museum, and St. 

Patrick’s Roman Catholic Church. 
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The Grady Market, originally built in 1880, is located downtown on Water Street 

(Apalachicola Bay Chamber of Commerce, 2007).  In 1900, the building burned and was 

rebuilt.  The building first served as a ship’s chandlery and general store.  The building is 

now home to over a dozen galleries, antique shops, clothing and textile boutiques, and 

The Consulate.  The Consulate is a lodging space located on the second floor with four 

luxury riverfront suites.  Each suite has a front and back balcony overlooking the 

Apalachicola River and the Historic District.  The four suites are called the Ambassador, 

Attache, Consul, and Port Captain.  Two of the suites consist of two bedrooms with two 

bathrooms and the other two suites consist of one bedroom with one bathroom.  Each 

suite has a kitchen and living area.  Each suite is also decorated differently with antiques, 

vintage art, original exposed brick, and hand crafted heart pine furniture (Franklin County 

Visitors Guide, 2006).  

 

 

 

Figure 2.5.  The Grady Market 

 

Avenue E is located at 15 Avenue E which is one block from Water Street.  This 

quaint specialty store consists of handmade accents, antiques, and vintage treasures 

(Franklin County Visitors Guide, 2006).  Avenue E also has a variety of unique 

furnishings, post-modern lighting, and accessories.  
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Figure 2.6.  Avenue E 

 

The High Cotton Market Place is located on Market Street in the Historic District 

(Franklin County Visitors Guide, 2006).  The High Cotton Market Place has many 

antique shops including the popular Market Street Antiques.  Market Street Antiques 

includes a variety of old and new home collectibles, accent pieces, and antiques.  The 

shop also offers jewelry, beach bags, hats, sundresses, natural soaps, and lotions.   

 

 

 

Figure 2.7.  High Cotton Market Place 

 

The Raney House Museum is located on the corner of Avenue F and Market 

Street (Apalachicola Bay Chamber of Commerce, 2007).  The Raney House Museum was 
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built in 1838 and was placed on the National Register of Historic Homes in 1972.  The 

museum is open to the public from 1:00-4:00 p.m. on Saturdays.  Located behind the 

Raney House Museum is the Raney Guest Cottage.  The Raney Guest Cottage is a 

nineteenth century cottage with a roofline that resembles the New England salt box.  The 

cottage is rented out daily or weekly. 

 

 

 

Figure 2.8.  The Raney House Museum 

 

St. Patrick’s Roman Catholic Church is located on the corner of Avenue C and 6th 

Street.  The church was organized in 1845 (Apalachicola Bay Chamber of Commerce, 

2007).  The congregation originally met in an ornate wooden structure with elaborate 

stencil work occupying the same site.  The building was replaced in 1929 with the present 

Spanish style structure. 
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Figure 2.9.  St. Patrick’s Roman Catholic Church 

 

The Dixie Theatre is located on Avenue E in the Historic District.  The Dixie 

Theatre was built in 1912 and was the center of entertainment for fifty-five years 

(Apalachicola Bay Chamber of Commerce, 2007).  Before closing in 1967, the Dixie 

Theatre became a motion picture theatre.  The building was recently renovated and is 

now presenting live productions.   

 

 

 

Figure 2.10.  The Dixie Theatre 
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Restaurants.  Seafood restaurants are also an attraction for tourists in 

Apalachicola, Florida.  The town offers several seafood restaurants including the famous 

Boss Oyster (Apalachicola Bay Chamber of Commerce, 2007).  Other popular restaurants 

in Apalachicola are Avenue Sea, Café Con Leche, Papa Joe’s Oyster Bar and Grill, 

Apalachicola Seafood Grill, The Wheel House Oyster Bar, and Tamara’s Café Floridita.    

 

 

 

Figure 2.11.  Boss Oyster Restaurant 

 

Lodging.  The Gibson Inn is a ninety-year old bed and breakfast that was 

originally a thirty room hotel (Blackerby, 2006).  In 1985, the Inn underwent a $1 million 

restoration.  The Gibson Inn consists of Victorian furnishings with bedrooms that have 

white wrought-iron and four-poster beds.  The bedrooms also include mahogany armoires 

from England and armoires of pine that was rescued from Irish bogs.  Throughout the 

Gibson Inn, there are polished heart pine floors and black cypress woodwork.  The 

Gibson Inn has air conditioning, cable television, private baths, and a restaurant on the 

first floor called the Avenue Sea Restaurant that serves breakfast, lunch, and dinner. 
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Figure 2.12.  The Gibson Inn 

 

The Coombs House Inn is another well known bed and breakfast in Apalachicola 

(Hauserman, 2006).  The Coombs House Inn was built in 1905 by a lumber magnate 

named James Coombs.  Lynne Wilson, owner, renovated the Coombs House Inn in the 

1970s.  The Coombs House Inn is a classic Queen Anne style home with an ornate 

staircase and verandas (Apalachicola Bay Chamber of Commerce, 2007).  The bed and 

breakfast also consists of a ground-floor entrance, a banquet hall, and nineteen guest 

rooms.  There are twenty-three bathrooms and thirteen decorative original fireplaces (The 

Historic 1905 Coombs House Inn, 2005).  The Coombs House Inn is filled with antiques, 

oil paintings, and oriental carpets from all over the world.  Breakfast is served at the 

Coombs House Inn and is included in the overnight expense.  

 

 

 

Figure 2.13.  The Coombs House Inn (The Historic 1905 Coombs House Inn, 2005) 
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The Apalachicola River Inn is located along the banks of the Apalachicola River 

on Water Street.  The inn offers lodging, a marina, a lounge, and a restaurant 

(Apalachicola Bay Chamber of Commerce, 2007).  Caroline’s River Dining is the name 

of the restaurant which offers Apalachicola’s famous oysters.  Roseate Spoonbill Lounge 

is the name of the lounge which is located on the rooftop of the Apalachicola River Inn.  

The Apalachicola River Inn has been running for over ten years.  The rooms at the inn 

have recently been remodeled and offer French doors opening to a balcony with an 

Apalachicola River view. 

 

 

 

Figure 2.14.  Apalachicola River Inn 

 

 

 

Figure 2.15.  Apalachicola River Inn Signage 
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The House of Tartts, built in 1886 for the Messina family, is located on Avenue F 

in the Historic District (Apalachicola Bay Chamber of Commerce, 2007).  The House of 

Tartts is a three bedroom historic guest house that has recently been restored.  Each 

bedroom has a private bath and all guests have access to a full kitchen, dining room, wrap 

around porch with ceiling fans, and a garden with a charcoal grill. 

 

 

 

Figure 2.16.  House of Tartts Porch (House of Tartts, 2007) 

 

Real Estate.  Retirees are beginning to look for homes in small towns and cities 

(Wilcox, 1992).  The majority of retirees are interested in these small towns and cities 

because they offer a livable environment with quiet streets and changing seasons.  Wilcox 

described Apalachicola, FL as a town that is desirable to retirees because it is small, 

quiet, and is ranked among the top ten towns that offer individuals low-to-moderate 

living costs.  Apalachicola, FL is small with only one stoplight (Hauserman, 2006).  

Apalachicola, FL is considered a desirable place to live; however, there is a 

current insurance crisis due to the town’s vulnerability to hurricanes.  Insurance is hard to 

obtain in Apalachicola because it is either unavailable or the rates are extremely high.  

This is an issue to consider for future home owners in Apalachicola, FL.    
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Figure 2.17.  Intersection of Avenue E and Market Street Stoplight 

 

 

 

Figure 2.18.  Residential Building in the Historic District 
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Figure 2.19.  Residential Building in the Historic District 

 

 

Summary 

 

 

The baby boomer generation is rapidly affecting hospitality design.  The retired 

baby boomers have the largest impact since they have the financial resources and time to 

travel.  Targeting the retired baby boomer’s traveling desires and needs is an important 

task for individuals involved in hospitality design.  While designing for this group, there 

are several components to consider including type of lodging, location, and 

exterior/interior design.   

 This research emphasizes the need to better understand designing for the baby 

boomer generation.  This review of literature will be used as a basis for the programming 

requirements and design process.  The program chapter will detail the specifications for 

the design. 
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CHAPTER 3 

 

 

DESIGN PROGRAM 

 

 

1.  Project Description and History 

 

 

 For purposes of this thesis project, the Hays House, located in the Historic District 

of Apalachicola, Florida, will be renovated into a bed and breakfast to assess the lodging 

desires and needs of the baby boomer generation.  The architecturally significant house 

selected for renovation was built in 1908 and is currently being used as a commercial 

space occupied by Garlick Environmental Associates.  Several owners have occupied the 

house since its existence and have chosen to retain its original name.  To honor the 

history of the house, the bed and breakfast used for this thesis will be named the Hays 

House Bed and Breakfast. 

 

 

 

Figure 3.1.  Hays House 
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The house was built of black cypress and heart pine.  In the mid 1950s a few changes 

were made to the exterior of the Hays House, which included painting of the wood and 

shutters.  Today, the Hays House, for the most part, is in its original state.   

The Hays House is a three story architecturally significant house and would be ideal 

for a bed and breakfast because it offers a spacious interior allowing for placement of 

private bedrooms and bathrooms, along with space for a kitchen, sitting areas and a 

dining area.  The property consists of a separate, detached mother-in-law suite that can 

easily offer more space for bedrooms and bathrooms for the bed and breakfast.  The 

property also includes a pool and pool house.     

The Hays House is also ideal for a bed and breakfast because it blends well with the 

surrounding Apalachicola, Florida historic homes and is located in the Historic District 

within walking distance of shops, restaurants, and entertainment areas.  There is also a 

park and a marina within two blocks of the house that is located near the Apalachicola 

Bay. 

 

 

2. Existing Site Conditions 

 

 

The Hays House is located on the corner of Avenue D and 4th Street.  The front of the 

house faces southeast onto Avenue D with the right side of the house facing northeast 

onto 4th Street.  The Hays House property consists of 0.3 acres.  A vacant commercial 

space is located, across the street, in front of the house.  The pool, pool house, and 

mother-in-law suite are located behind the house.  A residential space is located behind 

the pool, pool house, and mother-in-law suite.  The house is located on the corner of 

Avenue D and 4th Street and there is a street to the right of the house and in front of the 

house.  There is another vacant commercial building located to the left of the house. 
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Figure 3.2.  Vacant Commercial Building Across the Street in Front of Hays House 

 

 

 

Figure 3.3.  Pool House Behind Hays House with Covered Pool 

 

 

 

Figure 3.4.  Mother-in-Law Suite Located to the Right of the Pool House 
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Figure 3.5.  Residential Space behind Pool House and Mother-in-Law Suite 

 

 

 

Figure 3.6.  Vacant Commercial Space Located to the Left of Hays House 
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Figure 3.7.  Existing First Floor Plan 
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Figure 3.8.  Existing Second Floor Plan 
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Figure 3.9.  Existing Third Floor Plan 
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Figure 3.10.  Existing Widows Walk Floor Plan 

 

 

3.  Historical, Psychological, Social, and Economic Context 

 

 

Historical:  The Hays House and the town of Apalachicola, Florida are historically rich.  

The renovation of the houses will maintain this historical richness throughout the interior 

of the house in order to complement the existing character.  The Hays House will also 

visually and aesthetically honor the historic character of Apalachicola, FL with the 

selection of traditional furnishings and materials.   

Psychological:  In the twenty-first century, the primary psychological impact of the bed 

and breakfast should be comfort.  The bed and breakfast will provide a sense of home for 
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the guests.  The design should be visually appealing and welcoming throughout the 

interior and exterior.  The feeling of privacy is another psychological factor to be 

considered when designing the bed and breakfast.  The guests should have access to a 

private bedroom and bathroom.  The doors to the bedrooms and bathrooms should have 

locks to provide privacy and security. 

 

Social:  The layout of the bed and breakfast will promote sociability.  The space will 

include sitting areas such as the front porch, a sitting area near the receptionist, and a 

sitting area around the pool.  Another area available for socialization will include a dining 

area where breakfast and refreshments are served.  The space should include a homelike 

atmosphere where people sleep separately while eating and socializing with others in 

public spaces. 

 

Economic:  The bed and breakfast will contribute to the value of Apalachicola, Florida.  

The bed and breakfast will draw guests who will take advantage of the town by shopping, 

eating at restaurants, touring historic areas, and enjoying other entertainment options 

available.  The renovation of the bed and breakfast will increase the value of the property 

which will result in increased property taxes.  Apalachicola, FL will benefit from these 

increased property taxes. 

 

 

4.  Client Philosophy and Goals 

 

 

 The fictional clients for the Hays House Bed and Breakfast are the Macy’s.  The 

Macy’s, a married couple that are retired baby boomers, are interested in owning a bed 

and breakfast in the Historic District of Apalachicola, Florida.  The Macy’s have chosen 

the Hays House because of its architectural richness and ideal qualities to become a bed 

and breakfast.  The Macy’s would like to attract the baby boomer tourists by targeting 

this group through the design of the house. 
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 The Macy’s will maintain the bed and breakfast and will have full responsibility 

of assessing the needs of the bed and breakfast users.  The existing mother-in-law suite, 

consisting of a kitchen, laundry, living, dining, and half bathroom on the first floor and 

two bedrooms and two bathrooms on the second floor will become a living space for the 

Macy’s. 

 

 

5. Client Operation and Organizational Structure 

 

 

o Owner/Innkeeper 

The Macy’s - Responsible for bed and breakfast guests and employees along with 

preparing breakfast and other refreshments offered 

o Maintenance Staff 

Two Individuals responsible for maintaining bed and breakfast and lawn service 

o Housekeepers 

Two Individuals responsible for cleaning space and washing sheets 

 

 

6. User Profile 

 

 

The primary users for this bed and breakfast are the retired baby boomers.  The 

retired baby boomers consist of individuals, generally fifty-five years of age or older.  

The design must meet the lodging desires and needs possessed by this demographic.  The 

baby boomers are looking for a historically rich environment with traditional furnishings 

and materials.  They desire a private bedroom and bathroom.  They also desire an 

attentive innkeeper that is knowledgeable about the surrounding areas and provides 

information for the guests.  Even though the retired baby boomers are the primary users 

of the space, other tourists of different ages will also occupy the space.  Locals may also 

choose to occupy the space. 
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7. Image and Character 

 

 

The overall character of the Hays House Bed and Breakfast will mirror the 

historically rich homes and building throughout the Historic District in Apalachicola, 

Florida.  The majority of homes and buildings in the Historic District were built in the 

early 1900s.  The homes in the Historic District are two to three stories high and built 

primarily of wood.  Each home has a Floridian flair with their landscapes full of palm 

trees and native plants.  Signage will also affect the image of the bed and breakfast. 

 

 

8. Type of Construction and Materials 

 

 

The exterior of the Hays House Bed and Breakfast consists primarily of wood siding 

and brick.  The existing shutters will remain on the house.  The interior structure will also 

consist primarily of wood.  Plastered walls and ceilings consist throughout the interior.  

The existing hardwood flooring will stay the same throughout the house along with 

existing window treatments, chandeliers, fireplaces, and stained glass windows.  Since 

the house was built during the Art Nouveau time period, materials will be selected to 

honor the Art Nouveau style of furniture, artwork, rugs, wallpaper, and color scheme.  

The signage for the bed and breakfast will be constructed of wood.  The next few images 

are of the existing interior. 

 

 

 

Figure 3.11.  Existing Front Door 
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Figure 3.12.  Existing Foyer with Case Opening 

 

 

 

Figure 3.13.  Existing Chandelier and Window Treatments 

 

 

 

Figure 3.14.  Existing Fireplace 
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Figure 3.15.  Existing Staircase 

 

      

 

Figure 3.16.  Existing Stained Glass Windows 

 

 

9. Codes and Regulations 

 

 

The Hays House Bed and Breakfast design will conform to the Standard Building 

Codes, and specifically the Southern Building Code Congress International.  Florida 

Building Codes will apply along with the Federal American Disability Act (A.D.A.) 

guidelines. 

Plumbing Requirements (Minimum) 

o Adequate and conveniently located bathroom facilities should be available for 

employees and guests 
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o Public access to toilet facilities shall not be permitted through food preparation or 

storage areas 

o Public bathrooms shall be completely enclosed and shall have tight-fitting, self-

closing doors or have entrances and exits constructed in such a manner as to 

ensure privacy of occupants 

o Bathroom doors, other than guest bathrooms, shall not be left open except during 

cleaning or maintenance 

o Bathroom fixtures shall be of readily cleanable sanitary design 

o One water closet per guest bathroom 

o One lavatory per guest bathroom 

o One bathtub/shower per guest bathroom 

o One service sink per laundry room 

o One washer per laundry room 

o One accessible, unisex single toilet facility on first floor 

 

Mechanical Requirements (Minimum) 

o One exhaust fan in each bathroom 

o Ventilation for rooms without windows 

o All windows used for ventilation must be screened, except when effective means 

of vermin control are used 

o Screening material shall not be less than 16 mesh to the inch or equivalent, tight-

fitting and free of breaks 

o All appliances, including water heaters using gas, shall be properly vented 

o One duct in each space to retrieve and supply conditioned air 

o The heating and ventilation system shall be kept in good repair or be installed to 

maintain a minimum of 68°F (20°C) throughout the building 

o To prevent fire or injury, defective electrical wiring shall be replaced and wiring 

shall be kept in good repair  

o Only a wall switch or approved pull cord shall be permitted in bathrooms 

o One switch outlet per room to control lighting - must be wall mounted  
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o Receptacle outlet boxes must be installed so that no point along the horizontal 

floor line in any space is more than six feet from an outlet – must be wall or floor 

mounted 

o One receptacle outlet box in hallways 

o UL tested and labeled light fixtures 

o Wall mounted light fixtures cannot project more than 4” 

o Illuminated and visible exit signs at all exits 

 

Finish and Furniture Requirements (Minimum) 

o Floor finishes should meet Class I or Class II requirements 

o Carpet and area rugs should meet the Federal Flammability Standard 

o Vertical treatments and ceiling finishes should meet Class A, B, or C 

requirements depending on room classification type 

o Egress corridors should meet Class B 

o Upholstery and mattresses should be CAL133 tested 

 

American Disability Act Guidelines 

o One accessible parking space 

o Accessible entrance and signage indicating location of entrance 

o Entire first floor should be accessible 

o One accessible public bathroom 

o Five accessible bedrooms 

o Doorways should have a minimum clear opening of thirty-two inches 

o Five accessible private bathrooms 

o The bathroom should provide a turnaround with a diameter of five feet 

o Grab bars should be installed near water closet and in bathtub 

o Doorways shall have a minimum clear opening of thirty-two inches 

o Objects projecting from walls shall protrude no more than four inches into walks, 

halls, corridors, passageways, or aisles 
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o Ground and floor surfaces along accessible routes and in accessible rooms and 

spaces including floors, walks, ramps, stairs, and curb ramps, shall be stable, firm, 

and slip-resistant 

 

 

10.   Energy Conservation and Green Design Issues 

 

 

The Hays House Bed and Breakfast will promote environmental preservation.  The 

selection of materials will be determined by the sustainability and quality of the product.  

Finishes and adhesives will be selected with low to zero emission levels of volatile 

organic compounds.  Antique furniture will be selected and reupholstered with 

sustainable fabrics.  Fluorescent recessed can lights and natural daylight will be the 

primary sources of lighting throughout the bed and breakfast.  There will also be 

recycling bins located throughout the bed and breakfast to encourage recycling.  In the 

lounge area, there will be magazine racks that offer information about the surrounding 

areas along with brochures and magazines that offer literature on sustainable design.  The 

guests will also have the option of reusing their towels and sheets during their stay to 

avoid unnecessary water and energy consumption.   

 

 

11.  Analysis of Individual Space Requirements 

 

 

Designation of spaces is determined by information gleaned from previous bed and 

breakfast establishments around the United States.  Spaces are also determined by retired 

baby boomer preferences. 

 

 

 

 45



 

Space 

 

 

Quantity

 

Sq. Feet 

 

Notes/Furnishings 

 

Foyer 

 

1 

 

165 

 

Table, mirror, magazine rack, lounge chair, 

display case 

 

 

Reception 

 

1 

 

140 

 

Desk, task chair, computer, telephone, two 

lounge chairs, fireplace, table with 

magazine racks 

 

 

Parlor 

 

1 

 

260 

 

Four lounge chairs, one sofa, coffee table, 

two end tables, table with magazine racks, 

table with coffee and water, fireplace 

 

 

Dining 

 

1 

 

360 

 

Four dining tables, twelve dining chairs, 

fireplace, sideboard 

 

 

Kitchen 

 

 

1 

 

225 

 

Sink, refrigerator, dishwasher, stove, island, 

recycling cabinet, storage cabinets 

 

 

Laundry 

 

1 

 

170 

 

Service sink, washer, dryer, storage 

cabinets, table, two chairs, water heater 

 

 46



 

Unisex Restroom 

 

1 

 

127 

 

Water closet, vanity, water heater 

 

 

Bedroom 1 

 

1 

 

393 

 

King size bed, two end tables, two table 

lighting fixtures, table with flat screen 

television, desk, task chair, fireplace, walk-

in closet 

 

 

Bathroom 1 

 

 

1 

 

102 

 

Vanity, water closet, tub, shower 

 

 

Bedroom 2 

 

1 

 

275 

 

Queen size bed, two end tables, two table 

lighting fixtures, desk, task chair, table with 

flat screen television, closet 

 

 

Bathroom 2 

 

1 

 

190 

 

Water closet, vanity, Jacuzzi tub, shelves, 

shower 

 

 

Bedroom 3 

 

1 

 

380 

 

Queen size bed, two end tables, two table 

lighting fixtures, table with flat screen 

television, three lounge chairs, three side 

tables with table lighting fixtures, desk, task 

chair, window seat, walk-in closet 

 

 

Bathroom 3 

 

1 

 

103 

 

Water closet, vanity, shower 
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Bedroom 4 

 

1 

 

365 

 

Queen size bed, two end tables, two table 

lighting fixtures, desk, task chair, window 

seat, table with flat screen television, walk-

in closet 

 

 

Bathroom 4 

 

1 

 

95 

 

Water closet, tub, vanity 

 

 

Bedroom 5 

 

1 

 

365 

 

Queen size bed, two end tables, two table 

lighting fixtures, desk, task chair, two 

lounge chairs, two side tables with table 

lighting fixtures, table with flat screen 

television, two closets, fireplace 

 

 

Bathroom 5 

 

1 

 

165 

 

Shower, tub, vanity, water closet, water 

heater, shelves 

 

 

Bedroom 6 

 

1 

 

284 

 

Queen size bed, two end tables, two table 

lighting fixtures, two lounge chairs, two 

side tables with table lighting fixtures, table 

with flat screen television, desk, task chair, 

walk-in closet 

 

 

Bathroom 6 

 

1 

 

93 

 

Water closet, shower, vanity 
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Elevator 

 

1 

 

30 

 

Access first and second floors 

 

 

Widows Walk 

 

1 

 

180 

 

Four lounge chairs, coffee table with 

brochures, two side tables 

 

 

Storage Building 

 

1 

 

50 

 

Storage space for lawn equipment 

 

 

Pool House 

 

1 

 

150 

 

Two rooms available for changing clothes 

 

 

Owner’s Suite 

 

1 

 

1600 

 

Living, dining, kitchen, two bedrooms, two 

and a half bathrooms, laundry room 

 

 

 

 

Summary 

 

 

 The design program will be implemented in the following chapters to 

accommodate the traveling preferences, desires, and needs of the retired baby boomers.  

Design considerations for the Hays House Bed and Breakfast will be based on these 

previous chapters.  
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CHAPTER 4 

 

 

IMAGES OF THE HAYS HOUSE BED AND BREAKFAST 

 

 

 Images throughout this chapter consist of the site plan, bubble flow diagrams, 

renovation floor plans, owner’s suite floor plans, reflected ceiling plans, perspectives, and 

materials of the Hays House Bed and Breakfast.  Images are scaled to fit the page. 

 

 

 

Figure 4.1.  Site Plan 

 50



 

 

Figure 4.2.  Bubble Flow Diagrams 
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Figure 4.3.  Renovation of Site Plan with First Floor Plan Views  
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Figure 4.4.  Rendered First Floor Plan 
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Figure 4.5.  Detailed First Floor Plan 
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Figure 4.6.  Rendered Second Floor Plan 
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Figure 4.7.  Detailed Second Floor Plan 



 

 

Figure 4.8.  Rendered Third Floor Plan 

 

 

 

Figure 4.9.  Rendered Widows Walk Floor Plan 
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Figure 4.10.  Detailed Third Floor Plan 
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Figure 4.11.  Rendered Owner’s Suite First and Second Floor Plans 
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Figure 4.12.  Detailed Owner’s Suite First and Second Floor Plans 
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Figure 4.13.  First Floor Reflected Ceiling Plan 
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Figure 4.14.  Second Floor Reflected Ceiling Plan 
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Figure 4.15.  Third Floor Reflected Ceiling Plan and Lighting Legend for all Plans 
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Figure 4.16.  Owner’s Suite First and Second Reflected Ceiling Plans 
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Figure 4.17.  Renovated Exterior Perspective 
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Figure 4.18.  Reception Perspective 
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Figure 4.19.  Parlor Perspective 
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Figure 4.20.  Dining Perspective 

 

 68



 
Figure 4.21.  View from Second Floor of Stairwell Perspective 
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Figure 4.22.  Bedroom Perspective 
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Figure 4.23.  Courtyard Perspective 
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Figure 4.24.  Reception Materials  
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Figure 4.25.  Parlor Materials 

 
 
 

 73



 

Figure 4.26.  Dining Materials 
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Figure 4.27.  Bedroom Materials  
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Figure 4.28.  Foyer Materials 
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Figure 4.29.  Elevator and Corridor Materials 
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CHAPTER 5 

 

 

FINAL DISCUSSION OF THE PROJECT 

 

 

 The Hays House Bed and Breakfast design meets the programming requirements 

by accommodating the traveling preferences, desires, and needs of the retired baby 

boomers.  The design also considers factors affecting individuals with disabilities and 

environmental considerations.   

 This bed and breakfast will meet the traveling preferences of the retired baby 

boomers which include authenticity, historical value, comfort of bedroom, responsiveness 

of staff, and safety and security are provided by the Hays House Bed and Breakfast.  

Accommodations for individuals with disabilities are provided in bedrooms, bathrooms, 

pubic areas, and throughout the exterior of the Hays House Bed and Breakfast.  The Hays 

House Bed and Breakfast also provides sustainable lighting, materials, and recycling bins 

for individuals with environmental concerns.  

 

 

Accommodations for the Retired Baby Boomers 

 

 

Authenticity and History  

 The interior de uthentic and 

historically rich.  The house consists of design elements from the Art Nouveau time 

period which honor the particular style of design when the house was built in 1908.  Art 

sign of the Hays House Bed and Breakfast is a
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Nouveau style furniture and finishes are found throughout the bed and breakfast.  Color 

schemes consisting of bright colors, art piece d area rugs are also derived from the 

Art Nouveau time period.  Before renovating the house, existing hardwood flooring, 

window treatments, stained glass windows, f andeliers were preserved to 

maintain the historical value of the h ork pieces are selected from local 

artists to add to the ambiance of the location.       

Comfort of Bedroom 

 Guest bedroom ing with a 

home-like atmosp rials that are 

comfortable and aesthetically pleasing.  Top quality mattresses are on each bed, and a 

illow bar is available for guests to select pillows of their preference.  Lounge chairs are 

 

a 

th mirror, and shelving for towels.  

be 

ld be quick and immediate since the 

acy’s are conveniently located behind the bed and breakfast in a townhouse.  The 

Macy’s are also educated about the town of Apalachicola, FL and could provide 

information to gu   

Safety and Security 

 The Hays House Bed and Breakfast is a safe and secure environment for all bed 

ess entry system is placed on the exterior doors for access to 

ry 

in.  

s, an

ireplaces, and ch

ouse.  A few artw

s at the Hays House Bed and Breakfast are welcom

here.  Bedrooms consist of luxurious furniture and mate

p

in each bedroom to provide seating for guests along with a desk and task chair.  A closet 

is available with an Art Nouveau style dresser.  Flat screen televisions with cable are

placed in each bedroom.  A private bathroom is connected to each guest bedroom with 

vanity, shower, bathtub, full leng

Responsiveness of Staff  

 Plans would call for the staff at the Hays House Bed and Breakfast to be available 

twenty-four hours a day.  The owners, the Macy’s, are also the innkeepers and would 

responsible for the needs of the bed and breakfast guests.  An individual would be 

available at the reception desk during the day from 8:00 a.m. to 8:00 p.m. and a phone 

number would be given to guests at check-in to reach the Macy’s during after hours.  

Responses to phone calls and emergencies cou

M

ests about restaurants, events, and entertainment options.

and breakfast guests.  A keyl

the house during after hours.  Guest bedroom doors also operate on the keyless ent

system to provide privacy for guests.  Guests are given two entry cards during check-

Each card allows access to the interior of the house and to their bedroom.     
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Accommodations for Individuals with Disabilities 

 

 

Bedroom and Bathroom 

 Bedrooms and bathrooms located on the first and second floors of the Hays Hous

Bed and Breakfast are accessible.  Each bedroom consists of entrance, bathroom

e 

, and 

ty-six inches wide.  Clearances of thirty-six inches beside and 

t of 

 

 

th disabilities that 

nd second floors.  The corridors are five feet wide allowing 

t, grab 

mp 

 is also 

.  Two 

ividuals with disabilities with a shared unloading zone are available 

closet doors that are thir

between furniture pieces are available in accessible bedrooms.  The bathrooms consis

a turnaround with a diameter of five feet.  The bathroom also consists of grab bars near

the water closet and in the bathtub, a roll-in shower with a seat, roll-under vanity and 

forty-two inches of clearance space on one side of the water closet.  

Public Spaces 

 All public spaces located on the first and second floors of the Hays House Bed

and Breakfast are accessible.  The public spaces provide thirty-six inches of beside and 

between furniture pieces.  There is an elevator available for guests wi

operates between the first a

enough room for two wheelchairs to pass one another.  The flooring throughout the 

public spaces is stable, firm, and slip-resistant.  There is a public restroom that is 

accessible on the first floor that consists of a turnaround with a diameter of five fee

bars near the water closet, forty-two inches of clearance space on one side of water 

closet, and a roll-under vanity. 

Exterior  

 The exterior of the Hays House Bed and Breakfast is accessible.  There is a ra

located on the left side of the house that provides an accessible entrance.  A ramp

located at the back of the house to provide accessibility to the courtyard area

parking spaces for ind

in front of the bed and breakfast near the ramp.  The lettering on the signage for the bed 

and breakfast is bold and large for accessible viewing. 
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Sustainable Design Features 

 

 

Lighting 

 Fluorescent lighting and natural lighting are the two main sources of light 

throughout the Hays House Bed and Breakfast.  Fluorescent recessed can lights are 

placed throughout each space to provide an adequate amount of lighting for guests.  Th

interior utilizes the best angle of sunlight during the day by providing exterior windows 

that are not obstructed by landscaping on the right side of the house which faces 

northeast.  The left side of the house which faces southwest has windows that are 

obstructed by landscaping to prevent the hottest sunlight during the d

e 

ay.    

e 

s 

y 

.  The 

as no emission levels of volatile organic compounds. 

aby boomers.  Ultimately, the 

tic, historically rich, accessible, and eco-

iendly while located in the historically rich town of Apalachicola, FL.        

Recycling 

 Recycling bins are located throughout the interior and exterior of the Hays Hous

Bed and Breakfast to encourage guests to recycle glass, plastic, and paper.  Magazine 

racks are also placed throughout the bed and breakfast with sustainable literature.  Guest

have the option to reuse their towels and sheets during their stay to eliminate unnecessar

water consumption and energy. 

Sustainable Materials 

  Furniture consists mainly of antiques throughout the Hays House Bed and 

Breakfast.  Rapidly renewable fabrics were used to reupholster some of the antiques

exterior and interior wall paint h

 

 

Conclusion 

 

 

 The Hays House Bed and Breakfast, located in Apalachicola, FL, provides 

lodging that targets the traveling preferences of the retired b

Hays House Bed and Breakfast design is authen

fr
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